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Guaranteed Quality 
“StaffAllen’s” 


T is not a sufficient guarantee of the quality of an essential oil that it 

be pure and unadulterated. An oil may be said to be absolutely pure 

when prepared from the proper natural material with no admixture of 
other substances either to the raw material or to the resultant oil. 
Quality, however, is more elusive. Perfection is achieved only when the 
raw material is of the finest, selected with discrimination and scientifically 
distilled. 
“StaffAllen’s” oils are not merely pure in the technical sense; they meet 
the most exacting requirements of “‘quality” as distinguished from mere 
“purity.” 


STAFFORD ALLEN & SONS, Ltd. London 
UNGERER & COMPANY : New York 





OTTO OF ROSE D’OR 


HEN a product has been on the market for years and is as well 

and favorably known to all users of perfume materials as is 
Botu Pappazoglou’s Otto of Rose d’Or there remains nothing new to be 
said about it. 


The purchasing of Otto of Rose is essentially a question of confidence in 
the brand and the fact that Otto of Rose d’Or has held the leadership 
for so many: years and still holds it is sufficient proof of the esteem in 
which its quality is held by those best competent to judge its merits. 


UNGERER & COMPANY : : New York 
BOTU D. PAPPAZOGLOU, S. A., Kazanlik, Bulgaria 
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Toilet Goods in the Drug Store general, however, these may be divided into 
- two types, one serving a population with ready 
CAREFUL study of the surveys of toilet access to other outlets for toilet goods and the 
goods sales in various types of drug other a population which has less chance of vis- 
stores, recently completed by the Druggists’ iting other stores selling cosmetics. 
Research Bureau will lead to many conclusions. It may be conceded at the outset that the 
While the studies attempted by the Bureau actual total sales volume of toilet goods in dol- 
were intended primarily for the use of the re- lars has shown an increase in both classes of 
tail druggist and are perhaps more valuable to stores. It is the contention of many, however, 
him than to anyone else connected with toilet that in percentage of the total, both classes 
goods, there is much food for thought for the have fallen behind the procession and are stead- 
manufacturer contained in them. In addition, ily dropping farther back. Where virtually all 
they raise interesting questions, not covered in _ the toilet goods business thirty years ago was 
the reports themselves among which the most in the hands of the druggists, there is evidence 
important would seem to be that of the future now to the effect that a comparatively small 
of the retail and wholesale drug trade as dis- part of it is now being handled there. The 
tributive outlets. market has grown and with it the turnover in 
There is no question that the drug trade was_ dollars, but other outlets, department stores, 
for many years the chief distributor of toilet specialty shops, beauty parlors and even re- 
preparations and perfumes in this country. cently jewelry stores have all taken a growing 
Nor is there any doubt that it still plays an im- percentage of the trade away from the drug 
portant part in the distributive scheme. This store. 
is especially true in some of the more remote In the rural sections, where access to these 
sections of the country where the department other outlets is limited, the drug stores may 
store and the specialty shop are not easily avail- still be the principal outlet. But the market for 
able to the feminine buyer. There may justly toilet goods in these sections is also small and 
be a considerable difference of opinion as to the in addition, the mail order house has made it- 
future of this outlet, however, and the work of self felt while the development of good roads 
the Bureau and of other agencies which have and automobile traffic is taking away more and 
studied the subject, may well be carefully more of this business regularly. 
studied by the manufacturer, whose distribu- In men’s goods and in such articles as tooth- 
tion is not moving ahead as rapidly as he might paste, the druggist is still doing well. They are 
wish it to. articles in which elaborate display and unusual 
It is difficult to generalize regarding the re- sales efforts are not required and as such 
tail drug store as a distributor of toilet prepa- are adapted to sale by the average druggist. 
rations since so many different types of this Creams, rouges and other cosmetics and par- 
store exist. The city business section store, the ticularly perfumes fall in a class which thus far 
residential section store, the suburban store the druggists have not shown themselves 
and the rural store, all distribute the goods of equipped to handle to the best advantage and 
this industry in different ways and in varying it is in these items, many of which are very 
percentages of the total sales of the store. In profitable, that the other outlets have been con- 
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spicuously successful. Even in men’s goods, 
however, the department stores are claiming 
an advantage. They claim and even show by 
statistics that a growing percentage of the 
shaving preparations, etc., which fall in this 
class are being purchased by women and more 
often than not from department stores. 

All of this is more or less preliminary to the 
real point at issue; whether the druggist can 
hold what he has or gain in the sale of his toilet 
goods. There are many reasons why the drug- 
gist has fallen back in the distributive scheme 
some of which are his fault and others not. It 
cannot be expected that he should carry the 
elaborate stocks which some of the other outlets 
handle as a matter of course. He has neither 
room nor capital to do so. Nor can he be ex- 
pected to compete with the department or 
specialty shop in the matter of display. He 
must largely accept the work of the manufac- 
turer in this regard and that work could be 
much better. But the druggist can do two 
things which he has not done in the past He 
can utilize his limited stock and space to show 
the goods on his shelves to the best possible ad- 
vantage and not hide them away between the 
proprietary medicines and the rubber goods in 
a dark corner. More important still, he can 
learn something about the goods which he is 
selling, enough at least to compete with the 
department store sales girl if not with the man- 
ufacturer’s demonstrator and he can make an 
effort to sell them when the customer appears. 
In neither of these respects has he been even 
reasonably close to modern. 

Since the druggist has fallen back a little and 
since he seems to be falling still further behind 
as a distributor, the manufacturers have per- 
haps given him less attention than they should. 
No one expects the producer of toilet goods to 
sell them for the druggist. Neither is he ex- 
pected to supply a school in which the druggist 
can learn the tricks and a truant system to 
bring him to the school. But a part of the re- 
sponsibility for the conditions outlined does 
rest with the manufacturer. The druggist can 
sell more toilet goods without taking away any 
part of the growing market through other 
channels if he is given even moderate assistance 
by the manufacturer’s salesmen. A little bet- 
ter story about the product, a few hints about 
how to show it and how to arrange it in the dis- 
play case or on the shelves would lead to ma- 
terial improvement in the druggist’s methods 
and to a similar increase in his toilet goods 
business. Such support is now casually given 
in some instances, wholly neglected in others. 
Since the widest possible market is desirable 
and necessary, if the present rate of growth 
is to be maintained in the industry, surely it 
will pay to expend a little unusual effort on the 
one branch of the distributive system which 
seems to have dropped back to a position of 
relatively small importance when it could still 
be in the forefront. 
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Restless Labor 


NDER the above heading, the Chamber 

of Commerce of the United States sounds 
a warning regarding the excessive costs inci- 
dental to a large labor turnover. Quite aside 
from the question of justifiable strikes or un- 
employment conditions, there is a marked 
tendency on the part of labor to shift from job 
to job with no little frequency. The Chamber 
of Commerce estimates that the turnover of 
ordinary unskilled labor costs about fifty 
dollars per man while that of skilled workers, 
such as those usually employed in our indus- 
tries, may run as high as several hundred 
dollars per man. 

These figures are enough to give pause to one 
who has not considered labor turnover as an 
important part of his manufacturing costs. 
They would seem to argue that money spent 
for the satisfaction and happiness of the em- 
ployes is well spent if not in fact actually saved 
in lessened turnover. Progress has been made 
along these lines in the larger plants in our 
industries. The smaller ones have lagged behind 
to some extent. When they realize that their 
competitive efforts depend upon costs and the 
latter to some extent at least upon labor turn- 
over, there will doubtless be a change for the 
better. We commend the problem to their care- 
ful consideration. 


Index for Vol. XXIV of The Perfumer 


HE annual index to Volume XXIV of the 

AMERICAN PERFUMER AND ESSENTIAL OIL 
REVIEW is now being prepared and will be ready 
for mailing within a few days. It will be sent 
only to those who request it. If you desire a 
copy of this Index which covers all articles 
published in this journal during the last year 
ending with the February issue, please advise 
us promptly. The edition will be limited as 
nearly as possible to the requests which we 
receive for it. 
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Tariff Bill About to Pass 


Generally Satisfactory to Manufacturers 


of Toilet Articles if Passed 


in Present Form 


ASHINGTON, March 17.—The Tariff bill, 

which is about to be passed by the Senate and 

go to conference, is in good shape from the 
standpoint of the American manufacturers of toilet 
articles. Generally speaking, the level of rates on these 
particular commodities, established by the Fordney- 
McCumber act now in effect, are maintained in the 
pending bill as it has been fashioned up to date. How- 
ever, there have been some important changes in pro- 
visions affecting the trade in toilet manufacture, among 
them the amendments made to Par. 218 (e) having to 
do with the rates on perfume bottles. While there was 
some discussion of proposals to increase the 75 per cent 
ad valorem rate on finished perfumery, carried by the 
present law, as a compensatory provision to offset the 
increase in the hand-made bottle duty, the wishes of 
the trade were complied with, and the existing rate on 
finished perfumery was retained. 

Everybody concerned wants to know just how long 
the Tariff bill is likely to remain in conference, but this 
is a question that not even the managers of the 
measure can answer. Chairman Hawley of the Ways 
and Means Committee told the correspondent of THE 
AMERICAN PERFUMER that in his opinion the bill would 
come out of conference in less than a month. He em- 
phasized that this revision is not nearly as extensive 
as the one that was undertaken in 1922, and that eight 
years ago the conference consumed just a little more 
than a month. The conference procedure, he insisted, 
would be shorter in this instance. The bill may become 
a law by May 1, but the chances are that it will not be 
approved until some time after that date. It is now 
practically assured that there will be a new tariff law. 
It looked at times during the Senate debate, which 
lasted a little more than six months, as if the bill would 
be patterned in such manner in the upper chamber as 
to lead to death in conference, or possibly to defeat in 
one house or the other of the conference report. The 
administration and the Republican leaders are now 
confident that a new tariff will be spread upon the 
statute books before the current session comes to an 
end. 

Machine Bottle Rates Down 

An important victory for the perfume industry was 
the restoration by the Senate of the duty on perfumed 
bath salts which the House had cut from 75 per cent 
ad valoreum to 25 per cent. It is believed that the 
conference will retain the 75 per cent rate. The duty 
on perfume bottles, which in the bill as reported by the 
Finance Committee was fixed at 82% per cent, includ- 
ing both machine-made and hand-made, was substan- 
tially reduced by the Senate. The rate on handmade 
bottles is now 75 per cent in the Senate bill, but may 
be reduced in conference to the House rate of 70 per 





cent. Machine-made bottles with ground glass stoppers 
will pay 25 per cent under an amendment adopted by 
the Senate on March 7 on motion of Senator Copeland 
of New York. The machine-made bottles, not for per- 
fumery, finished for cork or stoppers other than ground 
glass will pay at the original rate of 50 cents per 
gross as provided by Par. 217. 

The repeated efforts of the farm bloc to force the 
adoption of an embargo tariff on blackstrap molasses 
used for the production of alcohol, which were checked 
in the House, were likewise defeated in the Senate, and 
the perfumery industry will therefore save $600,000 a 
year which the trade would have been compelled to pay 
if the duty had been raised as proposed. As the bill 
goes to conference it carries a duty on blackstrap of 
three one-hundredths of one cent a pound of total sugar 
as proposed by the House bill. The Senate accepted 
this rate, which approximates the duty of one-sixth of 
a cent a gallon collected under existing law. 

Par. 81 imposing a duty of 15 per cent ad valorem 
on castile soap, 30 per cent on toilet soap, and 15 per 
cent on all other soap and soap powder stands in the 
bill as it does in the 1922 act. 

Changes were made by the Senate in the rates of a 
number of acids and other materials, embraced in the 
chemical schedule employed in the manufacture of toilet 
preparations and flavoring extracts. For example, the 
Senate restored the existing rate of 25 per cent ad 
valorem on formic acid in place of the rate of 4 cents 
a pound provided by the House. It also levied a duty 
of 10 cents a pound on pyrogallic acid instead of the 
rate of 15 cents a pound carried by the House bill and 
12 cents a pound collected under existing Jaw. The 
Senate concurred in the House rate of 25 per cent on 
stearic acid as compared with the rate of 135 cents a 
pound embodied in the act of 1922. The Senate con- 
tinued the present duty of 2 cents a pound on phos- 
phoric acid “containing 80 per cent or more phos- 
phoric acid.” The House proposed a rate on this prod- 
uct of 342 cents a pound. Acetone, taxed at 25 per 
cent by the act of 1922, the rate provided by the House 
bill, carries 20 per cent as the Tariff bill goes to confer- 
ence. Hydrogenated oils and fats, dutiable at 4 cents 
a pound in the law and the House bill, are taxed at 3 
cents a pound by the Senate bill. Among the essential 
oils, eucalyptus is admitted free by the Senate bill as 
against the rate of 25 per cent assessed against the 
product by the current law and the House bill. With 
the exception noted, practically all distilled and essential 
oils carry the rates of existing law in the bill as it goes 
to conference. 

Linseed oil is taxed at 4.5 cents a pound in the Senate 
bill as against the existing rate of 3.3 cents a pound. 
Menthol is taxed at 30 cents a pound by the Senate bill 
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as compared with 75 cents in the House bill and 50 
cents in the law. Synthetic camphor, taxed by the law 
at 6 cents a pound and by the House bill at one cent a 
pound, was given a rate of 5 cents by the Senate. 


Vanillin to Paragraph 28 
Only one important change was made in Par. 61— 
-by the Senate, which transferred 
making it dutiable at 7 cents a 


perfume materials 
vanillin to Par. 28, 
pound and 45 per cent ad valorem instead of at 45 per 
cent as provided by Par. 61 of the present law. There was 
one change in Par. 62 which embraces perfumery. That 
was the increased rate levied by the Senate on perfumed 
bath salts. Par. 63, also of direct interest to the trade, 
went through the House and the Senate in the form in 
which it appears in the present law. The text of the 
three paragraphs follows: 
“Par. 61. Perfume materials: 
and musk grained or in pods, 20 per centum ad 


Ambergris, castoreum, 
civet, 
valorem; anethol, citral, geraniol, heliotropin, ionone, 
rhodinol, safrol, terpineol, and all natural or synthetic 
odoriferous or aromatic chemicals, all the foregoing not 
mixed and not compounded, and not specially provided 
for, 45 per centum ad valorem; all mixtures or com- 
binations containing essential or distilled 
natural or synthetic odoriferous or aromatic substances, 
40 cents per pound and 50 per centum ad valorem: 
Provided, that only materials not marketable as per- 
fumery, cosmetics, or toilet preparations, and not con- 
taining more than 10 per centum of alcohol, shall be 
classified for duty under this paragraph: Provided 
further, that all of the foregoing materials containing 
more than 10 per centum of alcohol shall be classified 
for duty under paragraph 62 as toilet preparations. 
“Par. 62. Perfumery, including cologne and other 
toilet waters, articles of perfumery, whether in sachets 


oils, or 


or otherwise, and all preparations used as applications 
to the hair, mouth, teeth, or skin, such as cosmetics, 
dentifrices, tooth soaps, pastes, theatrical grease paints, 
pomades, powders, and other toilet preparations, all 
the foregoing, if containing alcohol, 40 cents per pound 
and 75 per centum ad valorem; if not containing 
alcohol, 75 per centum ad valorem; bath salts, if not 
perfumed, 25 per centum ad valorem; if perfumed 
(whether or not having medicinal properties), 75 per 
centum ad valorem. 

“Par. 63. Floral or flower waters containing no 
alcohol, not specially provided for, 20 per centum ad 
valorem; bay rum or bay water, whether distilled or 
compounded, 40 cents per pound and 60 per centum ad 
valorem.” 

In the making of the administrative provisions of 
the Tariff bill the interests of the perfume trade were 
well protected. Following the example of the House 
the Senate refused to strike from Par. 28 the exemp- 
tion clause relieving perfume mixtures and compounds 
from the operation of that provision of the paragraph 
which imposed American valuation on all coal tar de- 
rivatives. The deletion of these clauses had been re- 
commended by certain interests, but the perfumery 
producers were a unit in desiring their retention. The 
trade won an important victory in securing the reten- 
tion of the foreign valuation basis for invoices. The 
Tariff Commission has been instructed to undertake 
certain research work to determine the possible effect 
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of an American valuation basis for invoices, but no 
legislation on this subject is anticipated in the near 
future. The perfumery industry strongly opposed the 
proposal brought forward during the consideration of 
the bill in the House to make final the decisions of 
appraisers as to whether foreign or American valuation 
shall cover the duties in controversial 
cases with appeals to the Secretary of the Treasury 
instead of to the courts. The Finance Committee re- 
jected this proposition, and therefore, under the form 
of the Senate bill importers retain the right to test in 
the courts all rulings with respect to the application of 
American valuation in cases where the government sets 
up the contention that valuation cannot be 
satisfactorily obtained. 

W. L. Crounse, Washington representative of the 
American Manufacturers of Toilet Articles, believes 
that the Tariff bill, as finally whipped into form by the 
Senate, is fairly satisfactory to the group for whom he 
speaks. He has followed the measure from its incep- 
tion by the House Ways and Means Committee in Jan- 
uary a year ago, and appeared before that body as well 
as the Finance Committee of the Senate. He also has 
had conferences with managers of the bill, and has de- 
voted a great deal of time to discussions concerning 
bottles and blackstrap molasses. He emphasized 
through all these discussions that the imposition of an 
embargo tariff on blackstrap would unduly 
industry. 


assessment of 


foreign 


burden 


American Toilet Preparations in British Malaya 

The British Malayan market for perfumery and 
cosmetics though remarkably stable over the three- 
year period, 1925-7, fell off in 1928, particularly inso- 
far as American participation was concerned. How- 
ever, statistics for the first six months of 1929 indicate 
a possible general expansion in sales during that year, 
with the United States securing a much larger share 
of the market than in the previous year. The follow- 
ing table shows total imports of perfumery and cos- 
metics into British Malaya during the period 1925- 
1928, and the first six months of 1929, with the prin- 
cipal countries of origin for the years that such figures 
are available: 





1925 1926 1927 1928 1929* 

United 

States $240,281 $302,142 $186,740 $88,898 $96,143 
France 650,729 671,354 650,936 bares mae 
Germany 320,584 317,866 401,981 ‘ a 
Europe ; 990,417 735,943 
United 

Kingdom. 597,970 622,717 611,956 468,272 315,341 


Total - $2,552,806 $2,833,344 $2,632,338 $2,077,616 $1,444,540 


* First six months 


Czechoslovak Market for Toilet Preparations 


The market for toilet preparations in Czechoslovakia 
is highly competitive under domestic, German, French, 
British, and American competition. American cos- 
metics, in particular, have established a rather prom- 
ising market, although other toilet preparations, such 
as perfumes, have been less able to meet competition 
from France and Germany.—(Commercial Attaché 
Elbert Baldwin, Prague). 
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Hearings on Prohibition Bureau Transfer 


Opposition to Williamson Bill to Be Heard 


by Senate Committee—Other 


Alcohol Measures Up 


ASHINGTON, March 15.—The alcohol-using 
industries are to be accorded a hearing be- 


for the Overman subcommittee of the Senate 
on the Williamson bill, passed by the House of Rep- 
resentatives on Feb. 8, providing for the transfer of 
the Prohibition Bureau from the Treasury to the 
Department of Justice. The industries specified are 
opposed to that provision of the Williamson bill giving 
the Attorney General the power of veto over the issu- 
ance of permits by a new “Bureau of Narcotics and 
Industrial Alcohol” which the measure proposes to set 
up in the Treasury Department. The American Manu- 
facturers of Toilet Articles, represented here by W. L. 
Crounse, and other manufacturing groups, have re- 
ceived assurances from Senator Overman of North 
Carolina, chairman of the subcommittee having the 
transfer bill in hand, that they will have full oppor- 
tunity to present their views in opposition to the 
Williamson plan of dual control by the Treasury and 
Justice Departments of the permissive administration 
of the national prohibition act. 

Meanwhile, the American Drug Manufacturers’ 
Association, through its Washington headquarters, has 
submitted a letter to Chairman Overman suggesting 
“a few simple amendments” to the King transfer 
bill, introduced several weeks ago, which the associa- 
tion declared would “accomplish the desires of the 
proponents of the Williamson bill and be satisfactory 
to the legitimate users of alcohol.” The letter, dated 
Feb. 28, was signed by Horace W. Bigelow, the asso- 
ciation’s general counsel and chairman of its Committee 
on Legislation. Emphasizing that public hearings on 
the transfer proposal would be desirable Mr. Bigelow 
wrote in part: 

“Tt has been our hope and expressed wish in con- 
nection with the enforcement of prohibition that the 
permissive system be left intact and unrestricted in 
the Department of the Treasury. The Williamson 
bill as passed by the House will subject legitimate 
business to a dual control by the Department of Justice 
and the Department of the Treasury. It seems unjust 
to Amefican business to transfer any of the per- 
missive feafures of the National prohibition act from 
the Treasury to Justice and over night, so to speak, 
force legitimate industry to deal with government 
officials whose training and business is to detect crime 
and to prosecute criminals. The issuance of a permit 
is a business transaction pure and simple. The pro- 
cedure should be administered in an entirely unham- 
pered manner by a business agency of the government, 
namely, the Treasury Department, rather than a puni- 
tive agency as represented by the Department of 
Justice. Admittedly there can be no objection to 
having the Department of Justice prosecute violations. 
The prompt availability of medicinal preparations is 
of paramount importance and delay in the procure- 


ment might mean the difference between life and 
death. Dual control of permits would certainly mean 
delay. 

“There should be, in our opinion, a definite line of 
demarcation between all duties and functions touching 
the issuance of permits and the punishment of viola- 
tions. It is impossible, we believe, to accomplish that 
end by amending the Williamson bill. We have, how- 
ever, given careful and serious consideration to the 
King bill, which transfers the function of detecting 
and prosecuting violations to the Department of 
Justice, but leaves the permit system intact and un- 
restricted in the Treasury Department.” Mr. Bigelow 
concluded with the suggestion that a few amendments 
to the King bill to make the proposed reorganization 
satisfactory to the legitimate users of alcohol and at 
the same time accomplish the desires of proponents 
of the Williamson bill to assure more effective en- 
forcement should be adopted as follows: “(A) change 
the name of the Bureau of Prohibition in the Treas- 
ury Department to the Bureau of Industrial Alcohol, 
and the Commisioner of Industrial Alcohol in the 
Treasury Department; and (B) the assignment to 
this bureau and its commissioner of those duties touch- 
ing the issuance of permits to legitimate users of 
industrial alcohol.” 


Opposition to Dual Control Growing 


Opposition to the system of dual control outlined 
in the Williamson bill has increased markedly since 
the passage of the measure by the House. The Over- 
man subcommittee has been deluged with protests 
against the plan, emanating from every line of in- 
dustry affected. This adverse reaction has had its 
effect on the membership of the subcommittee which 
is composed of Senators Hebert of Rhode Island and 
Steiwer of Oregon, Republicans, in addition to 
Senator Overman, Democrat. Mr. Overman succeeded 
to the chairmanship of the subcommittee as a result of 
the continued illness of Senator King of Utah, Demo- 
crat, who was originally named to the place. Senator 
King favors the retention of the permissive adminis- 
tration in the Treasury, without any division of re- 
sponsibility in the matter of the issuance of permits 
with the Department of Justice. If Senator King 
recovers his health in time to take part in debates 
on the bill in the chamber he will throw the weight 
of his influence against the Williamson provision that 
has provoked the opposition of the alcohol using 
industries. 

In a letter addressed to the House Ways and Means 
Committee on Feb. 17, Mr. Mellon, Secretary of the 
Treasury, disapproved Bill H. R. 8974 introduced by 
Representative Sirovich of New York, Democrat, pro- 
viding for the “discontinuance of the use of poison 
in the denaturation of alcohol.” He stated that the 
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denaturants prescribed by the Sirovich proposal were 
of such a character that their effect would be to 
destroy the cosmetic trade. Mr. Sirovich has asked 
the Ways and Means Committee for a hearing on his 
bill. In view of the opposition voiced by Secretary 
Mellon in behalf of the Prohibition Bureau indica- 
tions are that the Sirovich bill will be pigeon-holed 
by the House committee. That, at least, is the present 
intention of the committee. In his letter Secretary 
Mellon wrote: 

“In response to your requests for comment and 
recommendation you are advised that it is the opinion 
of the Department that the provisions of the bill are 
impracticable, and that the proposed legislation is 
unnecessary. Such legislation would prevent the de- 
partment from exercising its discretion in selecting 
suitable and proper denaturants, and would prevent 
the proper administration of the various acts authoriz- 
ing tax-free alcohol. It is noticed further that the 
bill does not define non-toxic or non-poisonous products. 
Consequently, every denaturant selected by the Bureau, 
if the bill became law, might be the subject of con- 
troversy or litigation. 

‘Referring to the part of the bill which provides 
that all denatured alcohol must contain traces of 
certain enumerated compounds you are informed that 
there are thousands of preparations and scores of 
processes requiring denatured alcohol which could not 
use alcohol denatured with the compounds enumerated. 
If this bill became a law the result would be that 
hundreds of permittees now manufacturing legitimate 
products from denatured alcohol would not be able to 
secure denatured alcohol suitable for their products.” 

“For example,” continued Secretary Mellon, “the 
cosmetic trade would be practically destroyed since 
it is obvious that that industry cannot use alcohol 
denatured with the odorous and disagreeable products 
required in the proposed bill. Moreover, the de- 
naturants proposed in the bill would not protect 
aleohol from diversion.” Mr. Mellon concluded, “In 
view of the above, I respectfully recommend that the 
bill do not pass.” 


Sirovich Defends Denaturing Bill 

In an interview with the correspondent of THE 
AMERICAN PERFUMER, Mr. Sirovich denied that his bill 
would seriously affect the trade in cosmetics. He 
pointed out that under the measure all of the trades 
concerned would have the privilege of selecting their 
own denaturant formulas subject to approval by the 
Prohibition Bureau. “There is no menace in this bill 
to those engaged in the manufacture of toilet prepara- 
tions,” said Mr. Sirovich. “It would be folly for any 
one to require the use of materials of a malcdorous 
nature in such preparations.” Mr. Sirovich said it 
was his purpose to press for a hearing on his measure 
before the House Ways and Means Committee. 

Inquiry at the Prohibition Bureau discloses that for 
several months field agents have been making careful 
inquiries into the operations of permittees employing 
denatured alcohol in the manufacture of toilet prepa- 
rations. The results were partially disclosed in a 
blanket indictment returned in Chicago on Feb. 10 in- 
volving 186 corporations and individuals charging them 
with participation in a conspiracy to violate the na- 
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tional prohibition act. Prohibition Bureau officials 
assert that investigations reveal that certain makers 
of toilet preparations have departed from approved 
formulas in such a way as to make it comparatively 
easy through the medium of redistillation to remove 
the denaturant content. Hence the activities which re- 
sulted in the Chicago indictment and which may lead 
to other grand jury true bills. Reports that new 
regulations have been formulated governing the use 
of denaturants in the matter of perfumes, toilet waters, 
flavoring extracts, and the like are denied by the 
authorities. They admit, however, that there has 
been a “tightening up” of existing regulations requir- 
ing oils, esters, ete., that enter into toilet prepara- 
tions to be compounded in such a manner that when 
the alcohol is distilled off the finished product will 
still retain the oils and esters. Some makers have 
been discovered using oils in quantities less than the 
amounts called for by given formulas. The Bureau 
is determined, officials declared, to see to it that in 
the manufacture of toilet preparations, as in other 
lines of manufacture, the denaturant substances em- 
ployed must be of the quantity and quality prescribed 
in order that they shall remain with the alcohol under 
the most severe manipulative treatment. This ob- 
jective can be attained, they said, by strict adherence 
on the part of permittees to approved formulas. 
Linder Defends Chicago Indictment 

According to Dr. Linder, head of the Industrial 
Alcohol Section of the Prohibition Bureau, only a 
small segment of the toilet preparations industry con- 
ducting operations under permit has been suspected 
of evading their obligations to the government. 
Generally speaking, in this trade, as in others, those 
breaking the law are in the minority. The round-up 
at Chicago on Feb. 10, the details of which were 
reported in an article appearing on Pages 739 and 
740 of the February edition of THE AMERICAN PER- 
FUMER, is expected to have a salutary effect on per- 
mittees generally. In a recent statement Prohibition 
Commissioner Doran said that one of the principal 
sources of illicit aleohol in the hands of bootleggers 
today is cane sugar, the production of which has 
increased from 150,000,000 pounds in 1921 to 
960,000,000 pounds last year. In an indictment handed 
down in February the Corn Products Refining Co., 
largest producer of corn sugary, was named as a de- 
fendant. 

\ New Constituent in Peppermint Oil 

H. Carle (la Parfumerie Moderne, Vol. XXII, No. 
9.) describes research which he has conducted on oil 
of peppermint reaching the conclusion that there is a 
heretofore unknown constituent in this oil whether 
produced in America, England, France, Italy or other 
countries. The odor of the body corresponds closely to 
that of the blossoms, developing in the budding flower 
and later decreasing as the menthol content of the 
plant increases. It resists the action of certain chemi- 
‘al agents and may be an oxide ester. Its density and 
optical rotation are much higher than those of the 
known constituents of the oil. The author concludes 
that the methods of analysis commonly employed on 
peppermint oil must be modified and the constants re- 
vised. 
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Exporting to Latin America 


First of a Series of Articles on Foreign Trade 
by Wilbur T. Gracey 


Twenty-five Years in the U.S. Consular Service 


HE manufacturer of perfumery, toilet prepara- 

tions, flavoring extracts, who 

contemplates entering export trade with Latin 
America, must not expect that his efforts 
will result in any number of immediate 
orders. 

The building of an export trade takes 
time and study, the securing of much data 
from dependable sources and the careful 
this material actual 
sales effort takes place. 


soaps, etc., 


analysis of before 

If I were a manufacturer contemplating 
a foreign market for my goods my first 
six months, or perhaps a year, would be 
devoted to securing the necessary data on 
which to base an intelligent policy. Much 
of the necessary information required can be obtained 
from sources available in the United States, the re- 
mainder must be secured by intelligent correspondence. 

In contemplating exporting a defined 
must be determined, but it will not be strictly adhered 


well policy 
to, so that flexibility must be given due consideration. 

Your first efforts should be concentrated on finding 
out what countries are now importing your products, 
in what quantities (or to what valuations), which in- 
formation can be 
published by 
ington. 

If you will send a letter to the Bureau of Foreign & 
Domestic Commerce, Washington, D. C., telling them 
that you interested in the exportation of 
fumery, toilet goods, soap or flavoring extracts to Latin 
America and statistical which they 
may have regarding these products, they will send you 


secured from government reports 


the Department of Commerce in Wash- 


are per- 


desire any data 
particulars of the Bureau’s publications on these sub- 
jects. From this list of publications you will select 
those that appear to contain the statistical data which 
you require and they will, upon application, be sent you 
at a merely nominal cost. 

With this information in hand any intelligent clerk 
should be able to prepare for you an accurate list show- 
ing the countries importing, and the quantities of such 
products, or value of same, and what portion is 
being imported from the United States. 

It will then be possible for you to determine which 
of the twenty countries that make up Latin America 
are worth your trouble to investigate further. 

The second step consists in analyzing each country to 
discover certain important facts: 

1. What is the location of the country with relation 
to the United States; what are the physical conditions; 
what is the distance from your nearest shipping point 
to the principal ports of the country and how does this 
compare with the situation in which competitors of 
other nationalities are placed? 


now 





2.° How will the climatic conditions in the country 
affect your products, not only as regards their sale, but 
also heat conditions, etc., that might seriously affect 
their keeping qualities? 

3. What kind of people make up the 
population; do they use your product and 
in what quantities, and what is their pur- 
chasing power? 

1. What transportation facilities exist 
within the country under investigation? 

5. What are the principal industries, 
manufactures and exports? 

6. What are the tariffs, customs and 
others, on your products? 

7. What are the principal laws that 
may affect the sale of your products, 
what restrictions are there against importation, or sale, 
if any? 

8. What varieties of perfumes, soaps, extracts, etc., 
now sold in the manufactured 
varieties present 


are kinds 


locally; 


country; 
imported and sources of 
supply? 

While this data formidable and liable to 
involve unending investigation, much of it has already 
been collected and collated by Government and other 
officials and can be obtained without the necessity of 
personal investigation by one of your staff on the spot. 
Of course such a personal enquiry would be the ideal 
method of discovering the potential market for your 
goods, but the expense involved would not be justified 
until you have exhausted all available means of securing 


may seem 


the information otherwise, and only then if the pros- 
pective trade seems to warrant it. 

Latin American business methods are, of course, con- 
siderably different those 
miliar in this 
adaptable, 


which we are fa- 
They are less changeable or 
deeply rooted in tradition and 
It must be realized at once that these habits 
cannot be changed and you must therefore carefully 
conform to them if you wish to secure your portion of 
their trade. 

Don’t think that all Latin American 
alike. They are enormously different. Get the idea out 
of your head that they all have tropical climates—the 
altitudes and latitudes 


from with 
country. 
and are 


custom. 


countries are 


make incredible differences. 
Latin America produces all the products of our own 
temperate zone. Above all don’t think of all Latin 
Americans as savages, there are great numbers of them 
as civilized as ourselves and they have a cultural back- 
ground that is in many cases older than our own. 

Make your preliminary surveys carefully and con- 
scientiously based on the best available information. 
There is no greater mistake possible than to enter the 
export trade blindly, especially as it relates to Latin 
America. The viewpoint of these people is of the ut- 
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most importance, and your efforts should be to so 
acquaint yourself with the physical and social condi- 
tions in these countries that you can put yourself in the 
Latin American’s place and see things through his eyes. 

In securing information you will go to certain general 
books regarding these countries, and I would suggest 
as valuable material to consult, the numerous published 
encyclopoedias, atlases and commercial geographies, the 
South American Year Book, The Statesman’s Year 
Book, the Argentine Year Book, the Brazilian Year 
Book, the Mexican Year Book, and for general informa- 
tive data the National Geographic Magazine and other 
periodicals devoted especially to Latin American 
countries. 

Detailed surveys are made by the Bureau of Foreign 
and Domestic Commerce and numerous booklets and 
pamphlets have been issued regarding these countries 
and their imports. 

Every importer will find the Commerce Reports 
(annual subscription $4.00) which is issued daily, in- 
valuable not only in giving up-to-date information re- 
garding trade conditions, but also suggesting direct con- 
tacts with probable buyers. A number of “Trade Op- 
portunities” are published in each issue, which are 
enquiries from parties with a definite interest in buying 
who wish to get in touch with manufacturers here. 

The Bureau’s special series of reports on tariff, sta- 
tistics, and individual products are valuable and 
accurate. The Superintendent of Documents, Govern- 
ment Printing office, Washington, D. C., will send you, 
on request, free of charge, a list of these publications. 

Branch offices of the Bureau are located in most of 
the important American cities, and from these direct 
information can be secured entirely free. 

In preparing your data do not depend on any single 
source. The more diversified the sources of your in- 
formation, the more probability there will be of your 
securing an accurate view of the actual situation. 

As secondary sources I would suggest the Pan Ameri- 
can Union, Washington, D. C., which is active in sup- 
plying information regarding Latin America; the Phil- 
adelphia Commercial Museum at Philadelphia; the 
American Manufacturers’ Export Association; and the 
National Association of ‘Manufacturers, which has a 
foreign trade division, and publishes much valuable in- 
formation in the form of monographs. 

Most of the large cities have foreign trade depart- 
ments in their Chambers of Commerce, those of New 
York, Philadelphia, St. Louis, Detroit, San Francisco, 
Los Angeles and Cleveland, being particularly active. 

In Washington the Chamber of Commerce of the 
United States disseminates much valuable data, and 
their publication, the Nation’s Business, is an adjunct 
to any trade, whether domestic or foreign, that no 
manufacturer should overlook. 

Supplemental to these you will do well to consult the 
various current magazines specially relating to the ex- 
port trade. The following list is suggestive: 

The American Exporter (published in Spanish, 
Portuguese, French, German and English), El Com- 
mercio, La Hacienda, American Industries (English 
and Spanish), Exporters Review, Export Trade and 
Finance, Exporters and Importers Journal, Commercial 
America (English and Spanish), The Pan American 
Bulletin (Published by the Pan American Union), Pan 


American Magazine, South American, El Norte Ameri- 
cano, The Pictorial Review, La Revista del Mundo 
(Spanish edition of the World’s Work), The Review of 
the River Platte, The South American Journal (pub- 
lished in London), The Weekly Bulletin (published by 
the Phila. Commercial Museum), Semi-Monthly 
Bulletin (Nat. Assn. of Manufacturers), The World’s 
Markets (R. G. Dun & Co.), Dun’s International Re- 
view (R. G. Dun & Co.), Weekly Bulletin of the Ameri- 
can Exporter, Exporters and Importers Journal (Henry 
W. Peabody & Co.), The Export Monthly (Arkell & 
Douglas), Export World and Herald (American Trad- 
ing Co.). 

The American banks who do business with Latin 
America can also be called upon for information, and 
the American Express Co., and Southern Railway of 
Chattanooga, Tenn., are active in the preparation of 
information regarding these countries. 

General books on exporting which will be found 
valuable are: Customs Tariffs of the World, Kelly Pub- 
lishing Co., N. Y.; Exporting to Latin America, by Fil- 
singer; Export Register, Export Mfg. Ass’n.; Export 
Trade Directory, American Exporter; Practical Ex- 
porting, B. Olney Hough; Ocean Traffic and Trade, B. 
Olney Hough; Sheldon’s Export Trade; The publica- 
tions of the National Foreign Trade Council (1 Han- 
over Square, New York). 

Don’t stint yourself in the matter of books of in- 
formation on the subject of exporting. In the long run 
anything you spend for such books, magazines, etc., 
will be money well spent, and prevent costly errors 
which may have serious results. 

If you can discover someone whom you can employ 
who is familiar with Spanish, or who has had experi- 
ence in Latin America or Spain, you will do well to 
secure him to analyse your data. 

The Latin American trade is well worth all you may 
expend upon it, as it is a growing one and when your 
domestic sales are reaching the saturation point, you 
will appreciate the efforts you have expended and the 
money you have spent in endeavoring to find additional 
outlets for your products. 

You will be in competition with the whole world, but 
if your product is good, your prices right, your analysis 
accurate and your methods of handling the trade con- 
sistent and sufficiently flexible to take care of the 
emergencies that are bound to occur, there is no reason 
why you cannot successfully compete in this market. 

Your government and its officials at Washington and 
abroad can be of great value to you in the initial stages 
of your campaign and the second article of this series 
will tell you how these officials can serve you. 

Later we will give you specific data regarding the 
perfumery and allied trades in each of the countries 
that make up this great territory included under the 
term Latin America. 

It is to these countries that you may look for con- 
tinually increasing trade in the days that are to come. 
mee Ti me c = a iied L. , nae etanere axe —- i . | 
markets abroad with increasing interest. This article is the 
first of a series prepared especially for us by an expert in 
foreign trade, which will deal with the general practice of 
exporting to Latin America, and the individual countries of 
South and Central America. The writer was for twenty-five 
years American consul in various parts of the world, speaks 
Spanish, has made many valuable contributions to Government 


publications, and had much experience in placin ic 
. 3 f g American 
manufacturers in contact with buyers abroad.) 
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Italian Oil of Lemon 


Continuation of Article by Dr. Ernest S. Guenther, 


Chief Research Chemist of 
Fritzsche Brothers, Inc., New York, N. Y. 


\OR a long time there has been a tendency to re- 
place hand-pressing by mechanical methods and 
many have been the devices tried out by Sicilian 

producers. The simplest attempt was 
made in the district surrounding Messina 
and consisted in mechanical pressure of 
the peels by manipulation of a small 
lever. The lemon fruit was first cut into 
halves and the pulp removed. Instead of 
pressing the peels into the sponge with 
the fingers, which requires great force 
and a strong hand, the peels were placed 
in a small sack-like sponge and_ this 
sponge with the lemon peel inside was 
pressed between metal plates by a small, 
primitive hand lever. The advantage of 
this method consisted merely in the fact that this 
“Zona” apparatus can be operated by women and 
children while hand-pressing required strong, skilled 
men. Oil obtained by the “Zona” does not deviate 
much from ordinary hand-pressed oil, yet the method 
has not become general in Sicily because it requires 
more time than hand-pressing with the fingers and this 
counteracts the saving effected by women and children 
performing the work. 

The “macchina Gangeri” is the first and most primi- 
tive but purely mechanical apparatus in which the 
pressing of whole lemon fruits for their essential oil 
has been accomplished. The “macchina” generally 
serves for the manufacture of oil of bergamot and is 
widely employed by the farmer producers in Calabria. 
It is only natural, therefore, for the small quantity of 
lemons that are grown in Calabria to be worked up in 
this “macchina.” A full and detailed description of 
the working principle of the “macchina” may be found 
in Gildemeister & Hoffmann’. Like oil of bergamot, 
oil of lemon manufactured in this “macchina” shows 
high evaporation residue, increased specific gravity 
and quite a deep green color originating from chloro- 
phyll. Since these properties are undesirable many 
efforts have been made to improve the methods of 
machine pressing of oil of lemon. Various types of 
machines have been designed and introduced with more 
or less success. 

H. Bennett? describes a process consisting in the 
crushing of the whole fruit between heavy rollers and 
washing the crushed mass over a wooden screen where 
liquid and solid parts are separated. The solid parts 
remaining on the screen and consisting of crushed 
peels are submitted to further pressure and the 
aqueous parts pressed out of the mass are combined 
with the liquid from the first crushing. The liquid is 
then filtered through fine mesh and the filtrate treated 
in a De Laval separator to separate the essential oil 
from the aqueous solution. This original process did 
not find much application in Sicily, perhaps because of 
the rather low yield of oil. However, a modified form 





of the process is applied in California at present. 

Today various types of machines are in use in 
Sicily for the production of oil of lemon, all of which 
work more or less according to the follow- 
ing principle: 

A rotating grated surface breaks up the 
cells on the outside of the peels and 
liberates the oil. Water injected in 
sprays over the revolving fruit mass, 
rinses down the oil into separate con- 
tainers where the essential oil and rinsing 
water partly séparate. For complete 
recovery of the oil suspended in the 
water, the emulsion is separated in a 
De Laval separator or, in some cases, in 
small hydraulic presses. The disadvan- 
tages connected with the pres&ing of lemons in machines 
as they are today are evident. 

Most important is the influence of the relatively 
large quantity of rinsing water upon the oil. P. 
Leone* has made systematic experiments and points 
out that shaking oil of lemon with the twenty to fifty- 
fold volume of water affects considerable change in 
the quality and physical and chemical properties of 
the oil. In accordance with these experiments we 
see, as a rule, machine-pressed oils possessing a lower 
citral content, lower specific gravity and higher 
evaporation residue than hand-pressed oils originating 
in the same region of production. Part of the citral 
and parts of the oxygenated constituents are soluble 
in water and remain in solution. To avoid this dis- 
advantage the same rinsing water is used over and 
over again and it has also been suggested to use 
rinsing water previously saturated with citral. Yet 
this does not remedy the evil perhaps because of the 
fact that part of the citral and the higher aldehydes 
are oxydized by the influence of water and air to 
which the oil is exposed, especially in the fine, almost 
colloidal distribution on the surface of the water. E. 
Berté' has suggested replacing rinsing water with 
some organic solvent like dichlorethylene, an idea 
which deserves serious consideration and certainly 
further trial. : 

In some machines the grating process has a stronger 
effect upon the surface of the lemon peels than others, 
with the result that the evaporation residue in some 
machine-pressed oils is higher. Most machines are 
constructed of metal and the contact of this metal 
with the oil makes the latter rather dark in color, 
in some cases even black-green. Some machines show 
this disadvantage more than others. Taking every- 


1Gildemeister & Hoffmann, “The Volatile Oils,’ Volume III. 

‘The Perfumery & Essential Oil Record 13, (1922), 208 and 
Schimmel's Report 1923, 30 

®8Sulla Essenza di Limone Estratta in Presenca d’Agua. Es- 
tratta Del Giornale di Chimica Industriale et Applicata, No- 
vember, 1920. 

‘Riv. Ital. delle Ess. e Prof. 5 (1923) 73. 








10 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 





MACHINE USED IN CALABRIA FOR LEMONS 


BERGAMOT 


doubt but that 
most, if not all of these setbacks could eventually be 
eliminated if a modern machine factory would take 
up the construction of machines adapted for the pro- 
duction of oil of lemon instead of the local mechanics 
who at the present time in Sicily do the constructing 
and building of Modern engineering 
has and 
the present-day machines as used in Sicily are built 
upon sound principles while others are indeed quite 
near perfection. 


thing into consideration there is no 


these machines. 


surmounted far greater obstacles some of 


The consumer of oil of lemon is especially interested 
in these machines being perfected as soon as possible 
because as long as they continue to yield inferior oils 
will tempted if not forced to 
“reconcile” or “recondition” their machine pressed oils 
by some suitable additions artificial citral. 

In the following, we shall study the working prin- 


producers always be 


such as 


ciples of the various machines and make comparison 
of the oils they produce. 


The “Vinci” Machine 


The “Vinci” consists of a vertical metal 
reel against the grated edge of which runs a metal 
band This metal band is 
made weights and 
which also regulates the between reel 
band and, consequently, the The 
are charged through a feeder and run between reel 
and band, the which break up 
the peel cells and liberate the oil. The reel is partly 
immersed in water. The lemons enter the apparatus 
on one side of the reel, are passed down between reel 
and band and immersed into the water which rinses 
away the oil liberated from the cells. The 
turn up on the other side of the reel, pass a sponge 
which absorbs the oil not yet away by the 
water and are then discharged from the apparatus. 


machine 


with a pointed surface. 


elastic by a springs 
and 


lemons 


system of 
distance 
pressure. 


pointed surfaces of 


lemons 
rinsed 
The lemons are run through the machine only once. 


When they emerge from the water they are not crushed 
but only somewhat squeezed and the yellow layer is 


not rubbed off. The oil collects on the surface of 
the water. From time to time the upper layer of 
the water consisting of an “oil in-water’” emulsion is 


drawn off by a faucet and run through a 
De Laval separator which yields the essential oil. 


special 


Marcu, 1930 


The whole system of metal reel and band is en- 
cased so that the oil cannot evaporate into the air. 
The interior of the apparatus is mostly bronze. The 
arrangement which makes the band elastic also allows 
for the pressing of fruit of varying size. As a rule, 
“Vinci” machines operate in batteries of five so that 
lemons of every size can be worked up in apparatus 
adjusted accordingly. The inventors of this machine 
claim that other fruits such mandarins 
and limes can also be worked up. Our own experi- 
ments with oranges, however, gave very unsatisfac- 
tory results but this may have been due to the fact 
that our experiments -arried out during the 
latter part of the orange season when the fruit was 
fully ripe and no longer hard enough to withstand 
the pressure of the machine. We shall repeat our 
experiments with hard, green-yellow oranges during 
the early part of next season. 

The 


sions 


as oranges, 


were 


“Vinci” machine weighs 550 kilos; its dimen- 
are 2.9 by 0.8 m. It requires 44 horsepower, 
14,000 lire and can work up 4,200 per 
hour, which amount by a special attachment may be 
doubled if the fruit is small. The machine was in- 
vented in Sicily in 1925 and has found general ap- 
proval both in Italy and abroad, so much so that these 


lemons 


costs 


same “Vinci” machines are in use today even in 
Florida. The number of “Vinci” machines in use in 
Sicily at the present time might be estimated as 


between thirty and forty. 

Oil of lemon manufactured in the “Vinci” machine 
is rated the best in Sicily of all the other machine- 
pressed oils, not only on account of quality of its odor 
but also on account of its constants which come the 
nearest to hand-pressed oil. “Vinci oil’? shows a good 
citral content, a comparatively low evaporation residue 
and most important of all, a light color which permits 
the oil to be mixed with hand-pressed oil. 

La Face’ gives the properties of an oil made in a 
“Vinci” machine as compared with an oil made by 


hand-pressing in the same district of production 
(Messina) 1928-1929: 
Evaporation 
DI5 v1 Citral Residue 
(landpressed Oil O.S5T5 + 64,27 5.80 2.60 
Oi Produced in the 
“Vinci” Machine... 0.8570 64.06 4.08 3.26 
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The “Loverde” Machine 

This apparatus is not very much in use and it almost 
seems that its construction is being discontinued. It 
works somewhat similar to the “Vinci” machine. 

The lemons are automatically immersed in water 
where the oil is expressed from the peels, and they 
are subsequently discharged after having been rinsed 
off under a spray of water created by a pressure 
pump. This rinsing water containing the essential 
oil is first filtered through a sieve which holds back 
the fibrous material and it then flows into a settling 
tank where oil and water separate. The oil floating 
on top is absorbed by a system of sponges which in 
turn are submitted to pressure in a small hydraulic 
press, which procedure yields the essential oil. The 
water is reconveyed into the apparatus. 

There are two types of “Loverde” machines in use: 
in one the whole fruit is worked up; in the other only 
the peels of the bisected fruits after the pulp has 
been taken out. Both types are able to work up daily 
during a ten-hour working period about 180 ewt. of 
fruit. The machine which works up the whole fruit 
costs about 25,600 lire including all accessory parts, 
while the one working up the peels costs about 27,600 
lire. In Messina, oil produced in the “Loverde” ap- 
paratus is considered a good machine-pressed oil. 

According to La Face’ an oil of the “Loverde” 
machine as compared with a hand-pressed oil (both 
produced in Messina, 1928-1929) has the following 
properties: 


Optical Ro Evaporation 


DA tation at 15°  Citral Residue 
Handpressed Oil.... O.S575 + 64.27 5.30 2.60 
Oil Produced by the 
“Loverde” Machine 0.8580 + 63.89 4.08 2.89 


“Avena” Machine 
The “Avena” machine, of which at the present time 
about twenty-five are in use in Sicily, is constructed 
according to the following principles: 
The inner walls of a stationary, vertical, cylindrical 
metal drum are lined with heavy glass plates which 
have a rough pointed surface. Inside of the enclosure 


*‘Bollettino Ufficiale Della R Stazione Sperimentale in 
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two horizontal nickel-plated pointed metal dises revolve 
around a vertical shaft. 

Thirty kilos of lemons are charged through a feeder 
at the top of the apparatus and fall either upon the 
first horizontal disc or upon the second dise below. 
The fruit mass turns for a few minutes over the 
grated discs and against the pointed surface of the 
glassplated inner wall of the enclosure. The peel 
cells are thereby broken up and the oil liberated. 
At the end of each operation lasting two to three 
minutes, water is sprayed in through an injection 
tube which rinses the oil down to the bottom of the 
apparatus and into a settling tank. The oil-water 
emulsion is separated either in a small hydraulic press 
or in a De Laval separator. The fruit mass remaining 
in the apparatus is quickly and automatically dis- 
charged. 

The “Avena” machine works up about 800 kilos of 
lemons per hour. The oil obtained in this machine is 
of good quality. Its citral content might be some- 
what lower than the citral content of corresponding 
oils originating from the “Vinci” machine. The color 
of the Avena-made lemon oil, however, is light, which 
fact is caused by the glass and nickel plates inside of 
the apparatus and this feature makes “Avena” oil one 
of the most esteemed machine made lemon oils. The 
weight of the apparatus is about 1,200 kilos and its 
price is about 21,000 lire. 


Cannavo” Machine 

The “Cannavo” machine is the most widely dis- 
tributed apparatus. There are about fifty-five in 
use at the present day in Sicily. A metal cylinder 
in proper enclosure and driven by a 2% h.p. motor 
revolves around a horizontal shaft. The surface of 
the inside of the cylinder is covered with minute 
teeth which during the turning operation break up 
the surface of the peels and liberate the oil. For 
each operation, forty-five to sixty kilos of whole 
lemons are automatically charged through a feeder 
into the interior of the rotating drum. The turning 
operation requires two and one-half to five minutes, 
according to condition and ripeness of the fruit. 
Water is injected and carries down the oil to the 





1. “AVENA” MACHINE WITH CRUSHER AND ATTACHMENT FOR MAKING CITRATE OF LIME. 2. “AJON” MACHINE 
(A) CHARGER. (B) OUTLET FoR OIL. (C) DISCHARGE FOR PEELS. 3. “CANNAVO” MACHINE, SIDE VIEW 
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MACHINE “SPECIALE” 


bottom of the apparatus, then through a sieve which 
retains the crude fibrous matter, and then into a 
system of three copper settling tanks in which the 
water-oil emulsion separates. The water-oil mixture 
on top of the water layer in the last copper container 
is placed into a small hydraulic press where the pure 
“Cannavo” oil is obtained. The rinsing water is re- 
conveyed into the apparatus in such a ratio that about 
seven litres of water are in circulation per minute. 
The “Cannavo” apparatus can treat 50,000 to 60,000 
and even up to 80,000 lemons per ten working hours 
(900 kilos per hour). Its weight is about 2,000 kilos. 
The price of the new model is around 30,000 lire, or 
including all accessory apparatus—about 40,000 lire. 
Oils of lemon manufactured 1928-1929 in the 
‘Cannavo” machine, according to La Face’ showed 


the following propert ies: 








Specific Optical 

Gravity Rotation Citral Evaporation 
Locality itis°c at15°C Content Residur 
Giardini 0.8580 LG5.29 2 95 8 62 
Messina O.S500 64.80 99 
Siracusa 0.8590 67.26 363 125 
Avola .. - O.8585 167.37 $16 3.87 


while hand-pressed oils from the same regions had 
the following constants: 


Specitie Optical 

Gravity Rotation Citral Evay 
Locality t i8° ¢ at 15° C Content rT 
Giardini O.S570 + 65.13 1.17 2.39 
Messina O.8575 64.27 5.30 60 
Siracusa O.SSTO +68.73 1.47 50 
Avola 0.8578 + 6S.56 4.64 o.24 


The color of “Cannavo” made oils is rather dark and 
yet the machine is so widely in use on account of its 
simple working principle and the huge quantities of 
lemons which can be worked up. A most important 
feature in favor of the “Cannavo” machine is its 
very good yield of oil. It gives per thousand lemons 
around 75 to 100 grams more oil than the “Vinci” 
machine or simple hand-pressing. 

The Machine “Speciale” 

The machine “Speciale” introduced in 1927 con- 
sists of a rectangular casing in which four horizontal 
cylinders revolve around a like number of horizontal 
shafts. These cylinders as well as the inner walls 
of the casing are provided with grated, tin-coated 
copper plates. 


™Bollettino Ufficiale Della R. Stazione Sperimentale” in 
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Eighty kilos of whole lemons are charged into the 
apparatus through a feeder on top and the turning 
of the four cylinders brings the fruit mass into rota- 
tion, which lasts from two to three minutes according 
to ripeness and condition of the fruit. Fine gratings 
on the surface of the cylinders and on the inner walls 
of the enclosure break up the fruit cells and water 
injected rinses the essential oil down into sieves, 
settling tanks and separators. Oil and water are 
separated as described for the “Cannavo” machine and 
the rinsing water is reconveyed into the apparatus. 

The price of the “Speciale” machine, of which we 
find approximately fifteen to twenty in use in Sicily, 
is around 23,000 lire. This machine has lately met 
with much favor because it is a solid apparatus which 
works up relatively huge quantities of fruit of all 
sizes (320 ewt. in ten hours) and also because it gives 
a very good yield of oil which is considerably higher 
than the yield obtained by hand-pressing. Unfor- 
tunately, the oil is somewhat dark in color. 

La Face* describes the properties of some “Speciale” 
lemon oils manufactured during 1928-1929: 





Specific Optical 

Gravity Rotation Citral Evaporation 
Locality at 15° ¢ at 15° C Content Residue 
Acireale — O.SH94 62.89 3.42 4.43 
Avola . ese. 0.8585 -OT7.70 3.01 4.85 


as compared with hand-pressed oils from the same 
districts: 


Acireale 7 - 0.8580 64.26 4.58 2.32 


~.Om 


Avola .. . OSSTS 68.56 1.64 3.24 


“Ajon” Machine 

Last but not least we should mention the “Ajon” 
machine, also called the “Sfumatrice’”’ of Dr. Guido 
Ajon. It is interesting particularly because of the 
fact that no rinsing water is used. Only the peels 
of the fruits are treated after the lemons are cut by 
hand into halves and the pulp has been taken out. 
In other words, the fruit peels are used in the same 
condition as if they were subjected to hand-pressing. 

In the interior of the apparatus, the cells of the 
peels are broken up and the oil thus liberated is 
centrifuged off. In twenty to twenty-five minutes, 
one thousand lemons (2,000 half-peels) can be worked 
up. The force required is less than one h.p. The 
weight of the apparatus is 250 kilos, the price about 
6,000 lire. The “Sfumatrice’” works without noise and 
without any elevation of temperature. Its main ad- 
vantage rests in the fact that no rinsing water is 
used, which accounts for the high citral content of 
the “Ajon” oils. The disadvantage is its rather low 
yield of oil. It seems that all the oil cells, especially 
those heavily overgrown, are not broken up and that 
centrifuging cannot separate the totality of the oil. 
For this reason particularly the “Ajon” apparatus is 
not very much in use. 

To gain first-hand knowledge of the properties of 
the various machine-pressed oils as compared with the 
constants of hand-pressed oils, the writer secured dur- 
ing the season of 1929-30 many authentic standard 
samples. In order to obtain a clear and exact idea 
of the changes in the constants which the oils. undergo 
when produced by the various machines, we shall com- 
pare only those samples which originate from the 


*“*Rollettino Ufficiale Della R. Stazione Sperimentale” in Reg- 
gio, Calabria—January-February, 1929. 
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same region of production. In other words, deviations 
in the physical and chemical constants as caused by 
different regions are eliminated (see Table IV): 


of lemon prevailing during the last season and is also 
liable to bring about a fundamental change in the 
entire Sicilian lemon oil industry. Machines will en- 


Table IV 








7 ; Refrac Citral 
Specifie Optical tive (Phenyl 
Gravity Rotation Index Hydrazine 
at 25°C at 25°C at 20°C Method) Solubility 
Ifandpressed Oil of Le mon 0.854 L59° 3° 1.4757 5.4% Almost clearly soluble in 6 to 7 volumes of 90% alcohol. 
Avena Machine O.S855 57° 27° 1.4755 4.9% Insoluble in 90% alcohol Soluble in 0.5 volumes and 
more alcohol 
Cannavo” Machine 0.855 L58° 55° 1.4755 4.4% Insolub in 90° alcohol Soluble in 0.5 volumes and 
alcohol 
Speciale’ Machine 0.854 +5T° 27’ 1.4753 3.7% in 90° alcohol Soluble in 0.5 volumes and 
leohol 
Vinci” Machine.. 0.853 +57° 25° 1.4758 5.4% in 90% alcohol Soluble in 0.5 volumes and 
yhol 


We have already pointed out that at the present 
time approximately half the production of oil of 
lemon is obtained by machine-pressing and the other 
half by hand-pressing. As a rule, machine-pressed 
oils are not yet to any marked degree exported and 
labeled as such; rather they are traded in Sicily be- 
tween producers and exporters. Machine-pressed oils 
are usually purchased by the exporters for five to ten 
lire per Sicilian pound than hand-pressed 
Oil of lemon as exported is usually a mixture of hand 
and machine-pressed oil although 
oil can still be obtained if its higher price is paid. 
It looks as though the percentage of machine-pressed 
oils would continue to the 
years. 


less oils. 


pure hand-pressed 


increase during coming 


At the present time, machine-pressed oils are widely 
employed for the manufacture of terpeneless and ses- 
quiterpeneless oils—in fact are almost solely used. 
They are somewhat lower priced which is an impor- 
tant, almost the 
of terpeneless and sesquiterpeneless oils. 


the technical 


deciding factor in cost calculation 


Aside from shortcomings of the 
present-day machines as the manufacture 
of oil of lemon, which will eventually be 


remedied, we see that they possess many important 


used for 


we hope 
advantages. Some types of machines give a good yield 
that 
Saving in cost of labor is very evident and even more 
the fact that the able to 
considerable quantities of While a 
hours up 
pounds of oil, machines produce in 


of oil, exceeding obtained by hand-pressing. 


important is machines 
work up 
skilled laborer can press by hand in eight 


are 
fruit. 

to five Sicilian 
eight hours up to 150 pounds of oil and even more. 
If we remember that oil of lemon is most economically 
manufactured from the cheap windfalls and culls, we 
readily understand what advantages 
machines offer in days of bad the old 
days of exclusive hand-pressing it was practically im- 


enormous 
weather. In 


possible to work up the huge quantities of windfalls 
coming in during spells of bad weather because the 
small farmer producers had to rely upon the limited 
labor of the members of their families and the larger 
producers could not afford to keep steadily employed 
a large crew of hand-pressers for just such 
emergencies. 

Now conditions are different. Machines even though 
obliged to stand idle during periods of good weather, 
when most of the fruit is sold for export as edible 
ease fruit, are ever ready to work up the accumula- 
tion of low priced windfalls and culls during bad 
weather. This feature, no doubt, might have some- 


thing to do with the considerably lower prices of oil 





courage the building of regular factories and indeed 
the small and medium-sized 
factories being erected in many fruit growing centers 
of Sicily. The ultimate result may be that the primi- 
tive old-fashioned home industry of hand-pressing will 
eventually develop into a more modern factory system 
which, in turn, is liable to bring about more stability 
in production, and, in the 
last factor will always 
What was 
the last few 
Quality and 


we see at present time 


prices let us 
This 
predominant in importance. 
shipped to the United States during 
oil of lemon is disappointing. 
purity seem to be ever decreasing. 

The writer has just secured another of these prod- 
ucts used in Sicily for the adulteration of oil of lemon 
without changing its chemical and physical properties: 


hope, also 


quality of oil. named 


remain 


years as 





Speci Optical 
Gravit R tion Citral Refractive 
at 25°C at 25° C Content Index 
0.851 oT° 15’ 5.01 1.4753 
(These properties are within the limits as described by the 
Pharma ela.) 


The odor of the product resembles very much that of 
the lower priced oils coming in at the present time 
as U. S. P. lemon oils. 

We must face the facts that mere chemical analysis 
of oil of meaningless. It does not prove 
anything. Oil of lemon is an article of confidence in 
the strictest sense of the word. As long as exporters 
in Sicily take advantage of this fact and as long as 
buyers in the United States continue to purchase ac- 
cording to price only, there can be but little hope for 
the of the Italian lemon oil industry, and 
California and Florida will justly reap the full benefit 
of the situation. Improvement in the quality of its 
oil of lemon will be of paramount importance for the 
renaissance of the Italian lemon oil industry. 


lemon is 


progress 


Distribution of Imported Toiletries in Italy 


It would require a considerable campaign to intro- 
duce a and unknown line of on the 
Italian market and no distributor is likely to under- 
take unaided the costly advertising required. One dis- 
tributor who handles a well-known American brand of 
face preparations advised that all advertising is done 
for the account of the house. The goods are delivered 
to the Italian distributor with transportation and duty 
paid and a 33% per cent discount is allowed. Italy 
ranks among those foreign countries importing more 
than $50,000 worth of American toilet preparations a 
year.— (Trade Commissioner Elizabeth Humes, Rome). 


new cosmetics 
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A Survey of Technical Literature 


by Col. M. T. Bogert, Professor of Organic Chemistry, 


Columbia University, Consulting Editor 


on Synthetics 


HE following abstracts are made up from the 
technical literature of the perfume, toilet prep- 
arations, essential oil, synthetic and allied 


trades. They are intended to present a complete re- 
view of the industry’s literature. 


98. Menthol. Rheinische Kampfer Fabrik G. m. b. H. 
Fr. Pat. 33,127. Jan. 22, 1927. The racemate of 
natural menthol is obtained by submitting solid in- 
active isomenthol to catalytic hydrogenation, with 
the addition if necessary of thymol, inactive men- 
thone or isomenthone, and the product separated by 
crystallization or distillation. 


99. Menthol studies. II. Menthyl esters of the 2- 
nitro-4-carboxyl-phenylarsonic and phenylarsenious 
acids. K. Lucille McCluskey. J. Am. Chem. Soc. 51, 
1462-5 (1929). The preparation of 4,2-Me (NO.) 
CsH;AsO;He, and the corresponding 4-CO,H deriva- 
tive and other derivatives, including the 
menthyl esters, is described. 


various 


57. Perfumes from flowers, etc. I. G. Farbenind. A.- 
G. Brit. Pat. 292,667. March 21, 1927. In extracting 
perfumes in active material as described in Brit. 
Pat. 255,346 the perfume is extracted from the ac- 
tive material with a solvent and the solvent removed 
at a temperature below 30°. 


68. Perfumes. I. G. Farbenind. A.-G. Fr. Pat. 643,- 
3852. Nov. 4, 1927. Perfumes such as geraniol, 
ionones, etc., have their color and odor improved by 
hydrogenation. 


59. Catalytic hydrogenation under reduced pressure. 
I. Rene Bull. chim. 438, 1101-15 
(1928). The methyl alkyl heptanols are reduced to 
the heptanols under diminished pressure, whereas at 
atmospheric the saturated hydrocarbons 
are obtained. 


Escourrou. soc. 


pressure 


60. Catalytic hydrogenation under reduced pressure. 
II. Selective reduction in vacuo of citral, geraniol 
and limonene. Rene Escourrou. Bull. soc. chim. 438, 
1204-14 (1928). Various reduction products are ob- 
tained depending upon the catalyst and the pressure. 


61. Study of some constitutions by means of ozone. 
Rene Escourrou. Bull. chim. 438, 1088-1100 
(1928). A study of methyl heptenones, dimethyl 
decadiene, etc. 


soc. 


63. Protection of light-sensitive drugs by means of 
colored glassware. III. Permeability of druggists’ 
glassware to ultra-violet light. J. Eisenbrand. 
Pharm. Ztg. 74,263 (1929). An experimental study 


of certain glasses with respect to their permeability 
by ultra-violet light. 

The British 
Trade 


64. Perfumery chemicals and flavorings. 
Industry. A. Boake, Roberts & Co. Times 
Eng. Supplement (London) 23, 44 (1928). 

65. The relationship between constitution and taste 
among some derivatives of urea. H. Thate. Rec. 
trav. chim. 48, 116-20 (1929). Certain unsymmet- 
rical ureas have a sweet taste and the introduction 
of a methyl group generally intensifies this sweet- 
ness. 

66. Some ureas and thioureas derived from vanillyl- 

amine. Relations between constitution and taste of 

pungent principles. N. A. Lange, H. L. Ebert and L. 

K. Youse. J. Am. Chem. Soc. 51, 1911-4 (1929). 

Various vanillyl thioureas possess the property of 

pungency but to a lesser degree than capsaicin. 





67. Pungent principles of ginger. V. Distillation of 
methyl gingerol. Hiroshi Nomura and Kenji 
Iwamoto. Science Repts. Tohoku Imp. Univ. 1st ser. 
17, 973-84 (1928). Identification of the products 
obtained by distillation of methyl gingerol both or- 
dinary and under diminished pressure. 


68. Responses of insects to smell and taste and their 
value in control. N. E. McIndoo. J. Econ. Entomol. 
21, 903-13 (1928). A review of the literature with 
bibliography; uses of smell in beekeeping; attra- 
hents, repellants and chemotropism. 


69. A few compositions having flowery odors. Otto 
Gerhardt. moderne 22, 91-5 (1929). 
Formulas are given for preparing certain perfumes. 


Parfumerie 


70. Odoriferous aromatic hydrocarbons. R. Sornet. 
Rev. chim. ind. 38, 8-10 (1929). The preparation and 
properties of diphenyl- and phenyltolyl-methane. 


71. Di-isopropyl derivatives. I. G. Farbenind. A.-G. 
Brit. Pat. 293,703. July 7, 1927. Di-isopropyl ben- 
zaldehyde, its preparation and the preparation of de- 
rived or related compounds. 


72. Occurrence of di-beta-pinene. B. N. Rutovskii 
and I. V. Vinogradova. J. prakt. Chem. 120, 41-8 
(1928). Present in the ethereal oil from Ferula 
Badra-Kema (F. galbaniflua). 


73. Pinene sulfate. Geza Austerweil. Ger. Pat. 473,- 
330. Jan. 31, 1926. Turpentine oil or nopinene is 
treated with dilute sulfuric acid at low temperature 
and the reaction mixture poured into water. 


‘syle 
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Higher Aleohols in Perfumery 


by Dr. Fred Winter, Vienna 
Author of 


“Handbuch der Gesamten Parfumerie und Kosmetik” 


UR study concerning the characteristics of fatty 
() aldehydes would be incomplete were we to fail 

to mention in the course of this exposition cer- 
tain chemical combinations closely allied 
to aldehydes. 

To a certain extent fatty alcohols 
evince, from the point of view of odor, a 
great resemblance to the corresponding 
aldehydes; they show the phenomenon of 
the oscillation of the effluvia of the com- 
plex odoriferous scale, but it is an ex- 
ception for them to have the characteris- 
tic oily note of aldehydes, a note which 
when it manifests itself in the complex 
scale of a superior alcohol is never so 
pronounced there as in the aldehyde. 

On the other hand, the fresh notes (fruity, citrus, 
etc.) or flowery (rose, jasmin, orange flower, tube- 
rose) are purer, although as a rule the intensity of 
the odor is weaker in the alcohols than in the corres- 
ponding fatty aldehydes. Thus in a good many res- 
pects the fatty alcohols are wanting in certain details 
of the aldehydic odor, but as we have just intimated, 
to offset this, they possess a more pronounced fresh 
odor, a fact which renders them particularly valuable 
in many instances. 

Inasmuch as the fatty alcohols are of a less violent 
odor than the corresponding aldehydes, they, generally 
speaking, may be employed in more substantial pro- 
portions. On the other hand, since the intensity of the 
odor varies according to kind and is more pronounced 
in one than in the other of these alcohols, their use in 
more massive or substantial proportions is not an ab- 
solute rule and at all times subject to restrictions, 
hence it is relative. Moreover, just as in the case of 
fatty aldehydes, it is well-nigh impossible to give any 
very definite indications in regard to the quantity 
to be used. 

From the point of view of originality of the effects 
to be obtained it may be stated that the fatty alcohols 
are inferior to the corresponding aldehydes, in that 
they do not permit the obtaining of certain odd notes, 
absolutely characteristic of the use of the aldehydes. 
Then again, the alcohols may render very great serv- 
ice in securing certain scales, either to increase by 
an artificial composition the resemblance to the natu- 
ral model, or to give a certain original fresh note to 
fancy compositions. In our opinion the olfactory value 
of the fatty alcohols could not be better characterized 
than by attributing to them the essential rdéle of 
complementary matter which seconds the effect of the 
aldehydes; that is to say, which complements the ac- 
tion of the latter by a restrengthening of the fresh 
notes. As substantive odoriferous matter fatty alco- 
hols could not be considered as being substitutes for 





the corresponding aldehydes, but as adjuncts, they 
being able in certain cases to replace the aldehydes 
partially, in so far as a substantive use of the alcohol 
may be indicated by circumstances. 

The use of fatty alcohols, be it either 
by way of adjunct to the aldehydes, or by 
way of substantive odoriferous matter, has 
not as yet become generalized to the extent 
warranted by the unquestionable merit 
of the alcohols and the signal services 
that they can render. In our opinion they 
merit having greater attention bestowed 
upon them by the perfumer, since they 
are very valuable accessory materials 
worthy of general recognition. Let us 
add further that certain alcohols, as for 
example nonylic, lauric, etc., are endowed with par- 
ticularly remarkable qualities from the point of view 
of fineness and originality of effect, and also, without 
any simultaneous intervention, give aldehydes of ex- 
quisite notes. Therefore these alcohols are deserving 
of special interest also as substantive odoriferous ma- 
terials. Let us cite further briefly the esters of the 
fatty alcohols whose use is steadily becoming more 
and more general. 


Chemistry of Oily Aldehydes, Corresponding Al- 
cohols and Their Derivatives 

We shall include in this exposition both the carbin- 
ols and the corresponding ketones as well as the esters 
of superior alcohols and corresponding fatty acids, in- 
sofar as the latter may be of any interest in the per- 
fumery line, without forgetting the acetals of recent 
discovery. 

In fact, quite a number of chemical combinations of 
this kind, closely related to the fatty aldehydes proper, 
have become important raw material of practical per- 
fumery, and this study covering aldehydes would not 
be as complete as we should like to have it were these 
interesting bodies not to find their place in it. 


O 
// 
Aldehyde C6 (n-hexylic, caproic) C;H,,—C 


H 

The presence of this aldehyde in nature has not as 
yet been verified. Of comparatively rare use in per- 
fumery, it seems, nevertheless, worthy of interest on 
account of its original complex odor, so pleasingly odd. 

The complex scale starts out at first with an odor of 
weak perspiration and an odor of mushrooms; then 
the odor takes on a very fresh flowery note, ranging 
between the scales jasmin, orange flower and citrus, 
with a weak and fleeting rosy note. Thereafter an odor 
of wine lees and a fruited note ensue, with a buttery 
(carob) undernote. Finally a tartish fruited note 
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(orange-lemon) with buttery mustiness, with a distinct 
flowery note ranging between the scales rose, jasmin 
and hyacinth. 

Hexylic aldehyde is undoubtedly worthy of interest, 
and although the publications of professional litera- 
ture are silent on the subject of its practical applica- 
tion, it will without question be called upon to render 
signal services in the composition of perfumes. 

Caproic (n-he rylic) acid CoH COOH 

One of the inferior fatty acids that are found in 
perspiration. Its presence in the free state or in the 
form of esters has been verified in the oils of lemon- 
grass, palmarosa, camphor, lavender or lilac and of 
cow parsnip (Heracleum Sphondylium). 

Among the esters of this oily acid let us cite; ethyl 
caproate, with a pleasantly fruited odor, found in 
quite high proportions in the essence of cow parsnip; 
then geranyle caproate found in the essence of laven- 
der and of palmarosa, amyl caproate with flowered 
odor with fruited note and the ethyl and methyl 
caproates showing a very pleasant fruited odor. 

Alcohol C6 (n-hexylic, caproic) C;H:—CH»-—OH 

Found in nature in the form of ethers. Hexyl buty- 
rate is found in the essential oil of the species 
Heracleum Giganteum and hexyl acetate in the es- 
sence of cow parsnip (Heracleum Sphondylium). 

Hexylic alcohol is not employed in perfumery, but 
these esters are not without interest. An aromatic 
derivate of this alcohol, phenyl-hexylic alcohol excels 
by a very fine rose odor which renders it very valuable 
in perfumery. 

O 


Aldehyde C7 (n-heptylic, oenanthylic) CoH C 


H 

Has not as yet been identified in nature. Its em- 
ployment in perfumery matter is still comparatively 
rare, although this aldehyde gives remarkable results 
in the orange notes (neroli) and several flowered scales 
of a different kind. 

This aldehyde at first gives an oily odor and quite a 
pronounced fust of perspiration, but soon a flowery 
odor ensues and this note ranges between the scales 
rose and orange flower, on a background of lees of 
wine with distinct oily note. Finally the oily under- 
note becomes weak and a flowery rosy-orange note, 
very distinct and tenacious, ensues upon an acidulated 
{fruited) background. 

As we have just given an inkling aldehyde C7 is em- 
ployed to advantage particularly in the scale of orange 
(quantities varying between 0.15 and 0.6% for oils 
without alcohol). 

By condensation with acetone, oenanthylic aldehyde 
gives Oecnanthylidene-acetone CoH»—CH—CO-CH; 
with strong odor of jasmin. 

Oenanthylic (n-heptylic) acid. CoHis—COOH is 
found in the oils of hop and of acorus (calamus). 
Among its esters let us cite the following. 

Ethyl heptylate with flowered odor. 

Amy] heptylate. Strong flowered odor with fruited 
note. 

Heptyl heptylate. Odor showing much similarity 
with that of aldehyde C7. 

Aleohol C7 (n-heptylic, oenanthylic) CsHi:s—CH-- 
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OH. The primary form of this alcohol is devoid of 
interest for perfumery, unless it be in the form of its 
derivate phenyl-n-heptylic alcohol. 

This derivative possesses a strong odor of rose which 
renders it valuable in perfumery. 

The secondary heptylic alcohol Methyl-amylcarbinol 
CH;:—CH(OH)-C;H:u: is found in the oils of cloves. 

By oxidation, this carbinol gives the corresponding 
ketone Methyl-amylectone CH,;—CO-C;H,, which has 
been found in the oils of clove and of Ceylon cinnamon 
in which, despite the very small quantities that are 
found therein, this ketone constitutes an important 
factor of their complex aroma. This ketone is also 
prepared synthetically and is employed, with quite a 
degree of success, in the syntheses of the odor of oils 
of clove and of cinnamon. Likewise in the most diverse 
compositions, this ketone intervenes successfully in ob- 
taining spicy notes. 


O 
Ald hud C8 (n-octylic, caprylic) C7 Eg; 


H 

Has been verified in the oils of lemongrass and is 
also probably found in oil of lemon. Its presence is 
also presumed in the oils of rose and of orange flowers. 

The complex odoriferous scale of this aldehyde pos- 
sesses a particular charm which renders it most valu- 
able in numberless compositions, and especially in the 
scale of rose. In fact, the intervention of aldehyde C8 
in this scale permits of rendering certain details 
characteristic of the odor of the living flower, and also 
a certain waxy and honeyed note that is met with in 
the odor of the living rose. In short, aldehyde C8 rep- 
resents a particularly important odoring matter of 
modern perfumery and is employed on a very vast 
scale. 

The table of oscillation of the complex odoriferous 
scale of aldehyde octylic permits of recording the fol- 
lowing sensations: Before all else an oily odor of per- 
spiration is to be noticed which is sustained for quite a 
long time. In proportion as this oily note becomes 
faint, the rosy odor of the aldehyde gains in intensity 
and soon shows itself in a very pronounced way, with 
light under-note of jasmin and fruit, all on an oily- 
waxy background. 

The after-odor is out-and-out rosy on wax back- 
ground, slightly oily. This characteristic rosy note is 
extremely tenacious. 

The use of this fatty aldehyde has been favored in 
the following proportions and scales: rose 0.1 to 0.5%, 
jasmin 0.2 to 0.3% for oils without alcohol. 

Caprylic (n-Octylic) acid C;H:;—COOH is found in 
perspiration. Has been found in the oils of camphor, 
nutmeg (mace) and hop of Spain; its esters are en- 
dowed with a fruity aroma of great strength which 
renders them valuable in many instances. 

Alcohol C8 (n-octylic, caprylic). This alcohol ren- 
ders services similar, in certain respects, to those of 

Idehyde C8. It is a valuable auxiliary in the scales 
of rose and orange flower and the fancy flavors. It 
has been found in nature only in the form of esters. 
Octyl acetate is found in the oil of Heracleum Gigan- 

(Continued on Page 18) 
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Organic Chemical Census Report 


HE United States Tariff Commission has issued 
its annual census of dyes and other synthetic 
organic chemicals covering operations of the 

plants devoted to these industries during the year 1928. 
The book of 194 pages is filled with statistical data 
regarding these products covering production, imports, 
Section of particular interest to our in- 
dustries are as follows: 


exports, etc. 


Flavors and Perfumes 

“There is no sharp line of demarcation between these 
two classes of coal-tar chemicals, many of them being 
used both as flavors for food products and as per- 
fumes for soaps and other toilet articles. Separate 
classification is therefore in certain cases purely ar- 
bitrary. 

“Production of Flavors.—The production of flavors 
in 1928 was 1,746,350 pounds, a decrease of 21 per 
cent from 1927. Sales in 1928 were 1,966,467 pounds, 
valued at $1,296,034. 

“Vanillin, one of the leading synthetic flavors, is 
made from guaiacol and also from oil of cloves. The 
process using oil of cloves commonly requires a coal-tar 
The production in 1928 was 281,694 pounds, 
as compared with 301,251 pounds in 1927. Sales in 
1928 amounted to 325,139 pounds, valued at $1,991,758, 
or a unit price of $6.13. The weighted average selling 
price of domestic vanillin has steadily declined since 
1921 when it was $7.94 per pound. The selling price 
in 1928 was only slightly above the price in 1913. 

Methyl] salicylate, an artificial wintergreen, showed 
a decrease of 27 per cent in production as compared 
with the previous year. The output in 1928 was 1,338,- 
851 pounds, and sales were 1,581,699 pounds, valued 
at $533,150. 

“Coumarin was reported by five firms in 1928. Pro- 
duction was 121,344 pounds, an increase of 8 per cent 
over 1927. Sales in 1928 were 108,798 pounds, valued 
at $351,723. The selling price increased from $2.83 
per pound in 1927 to $3.23 in 1928. 

“Saccharin, used for sweetening chewing tobacco and 
soft drinks, in the preparation of pharmaceuticals, 
and as a substitute for sugar by diabetics, showed in- 
creased production over 1927. 

“Production of perfumes.—The output of perfume 
origin in 1928 was 1,577,718 
pounds. Sales in 1928 were 1,619,476 pounds valued 
at $1,000,001 and in 1927, 2,025,614 pounds, valued at 
$991,922. 

“Diethylphthalate, one of the perfume materials 
made in large quantity, reached its peak in production 
in 1925, when 2,099,181 pounds were produced. In 
1926 there was a decline to 1,044,218 pounds, and in 
1927 a further drop to 983,894 pounds. In 1928 the 
output increased to 1,152,662 pounds. Sales in 1928 
were 1,194,191 pounds, valued at $344,936; the unit 
value in 1928 was 28.9 cents, as compared with 28 
cents in 1927. 

“Other perfume materials made in appreciable quan- 
tities in 1928 include benzyl] alcohol and its derivatives, 
benzyl acetate and benzyl benzoate. The production 


chemical. 


materials of coal-tar 


of the acetate increased but that of benzoate declined. 
The sales price of benzyl alcohol, and of its derivatives 
declined in 1928, as compared with 1927. 

“Synthetic musks—ambrette, ketone, and xylene— 
were made for the first time in 1926. Their produc- 
tion marks an advance in the manufacture of coal-tar 
perfume materials in the United States. Greater quan- 
tities of musk ambrette and musk ketone were pro- 
duced in 1928 than in 1927, but a smaller quantity of 
musk xylene. 

“Perfume materials other 
showing increased production in 1928 include aceto- 
phenone, benzophenone, buxine, phenyl acetic acid, 
phenyl acetic aldehyde, methylphenyl acetate, phenyl- 
ethyl alcohol, cinnamic aldehyde, and diphenyl oxide. 
Products in this group showing decreased output in 
1928, as compared with 1927, include isobutyl benzoate, 
methyl anthranilate, and dimethyl phthalate.” 

The following table, showing imports of certain coal 
tar chemicals, is furnished in the report. It would be 
more valuable if certain trade names and non-chemical 
designations were deleted or changed to strict chemical 
nomenclature. 


than those mentioned 


SYNTHETIC AROMATIC CHEMICALS OF COAL-TAR ORIGIN; IMPORTS 


INTO THE UNITED STATES, 1928 
Quantity uanti 
Name Pounds Name ‘Pounas 
Acetophenone ......- 452 Isobutyl salicylate.... 24 
Acetyltoluene ,....... 18 COCTROME beWectcccees 67 
Ambrogene .........:. 15,664 Jasmine aldehyde..... 112 
Amyl cinnamic alde Linalyl benzoate...... 45 
Be tccenuaans “we 82.5 Methyl acetophenone. . 506.5 
Amy! salicylate ..... 1,895 Methyl anthranilate.. 6,735 
Aubepine (anisic al- Methyl benzoate .... 281 
dehyde) ...... Methyl cinnamate.... 3,001 


Aurantine 
Aurantiol 


Methyl-p-cresol 
Methyl heliotropine N. 11 


senzaldehyde f. f. c.. Methyl methyl an- 

Benzoic acid ........ SMEUMENNOD cccuceee 167.5 
Benzophenone ....... Methyl naphthyl ke- 

Benzyl acetate tone ; 


alcohol 
Benzyl benzoate 
Benzyl butyrate 
Benzyl cinnamate . 
Benzyl formate 
Benzyl tsoeugenol 
Benzyl propionate 
Benzyl salicylate 
Benzyl valerianate.... 
tenzylidene acetone... 
GUNG a es0ee eé0% 
Butyl ketone 
Butyl xylene 
Buxine ‘ 
Cinnamic alcohol er 
Cinnamic aldehyde.... 
Coumarin asus 
p-Cresol methyl ether 
n-Cresol phenylacetate. 


Senzyl Methyl phenyl acetate 
Musk ambrette ...... 5 
Musk ambrette residue 
Musk ketone 4 
Musk powder 
Musk xylene ........ 
Musk xylene residue. . 
Narcissus crystals 
WO ececnécdewuas 
Ct Cc ccaeceees 
Phenacetone ........ 
Phenyl benzoate éec 
Phenylacetic acid... 
2.5 Phenylacetic acid ethyl 
ether ; 
Phenylacetic 
Phenylethyl 
Phenylethyl 
Phenylethyl 





aldehyde 2,735 
acetate. . 
alcohol. .27,930.5 
pro- 





Diethyl phthalate..... 7 pionate i miele 10 
Dimethylbenzyl car- Phenylethyl salicylate 13 
binol ke weak wed 15 Phenylglycolmethyl- 
Dimethylhydroquinone 3 eneacetal ....ccces 29 
Diphenyl methane... 250 Phenylmethyl acetate 6 
Diphenyl oxide 2 869 Phenylpropyl acetate 5 
Fthyl cinnamate ‘ 224 Phenylpropyl alcohol 33 
Ethyl vanillin .. 1,068 Phenylpropyl aldehyde 34 
Ethylvhenyl acetate. . 48 Protarom aweewé i AO 
Flosal ti babs 1.422 WEEE. so cnetnunee aac 3.5 
Floxine ends a 15 Styralic aleohol .... 10 
Geranyl benzoate..... 12 Mi ea ee 15,332 
Heliotropine . 4,828 VOY. Bee ceuea a 66 
Hvacinth compound. 50 Yara yara avedeeuusd 530 
Hvdrocinnamic alde Ree. Ge eceweadwan 196.5 
| RA err 42 - 
Indol . Ma hatcweted 269.5 Total ... - 153. 808.5 
Isobutyl benzoate..... 151 $223,377 


On the following page are statistics of production as 
far as the Commission is able to give them without dis- 
closing the operations of individual manufacturers. 








Perfume 

Materials 
Acetophenone 
Amyl benzoate 


Num- 
ber of -—— 


Amyl cinnamic aldehyde 
Amyl phenyl acetate... 


Amyl phthalate 
Amyl salicylate 
Aubepine (anisi 


alde 


hyde) (see Part II). 


Benzophenon¢ 
Benzyl acetate 
Benzyl alcohol 


Benzyl anthranilate... 
3enzyl benzoate ..... 
Benzyl butyrate 
Benzyl cinnamate 


Benzyl formate 
Benzyl propionate 
Benzylphenyl acetate... 


Benzyl isveugenol 
Benzyl succinate 

Senzyl valerat 
Benuzylidene acetone... 
Bromstyrol ceeeees 
sutylphenyl acetate... 


Buxine sie 
Cinnamic acid : 
Cinnamic aldehyde... 
p-Cresyl acetate 


p-Cresylphenyl ace tate.. 


Dibenzyl “ 
Diethyl anthranilate 
Diethyl phthalate 
Dimethylbenzyl irbin 
Dimethylhydroquinor 
Dimethyl phthalate 
Diphenylmethane 


ether 





Sales 
anne 














Makers Pounds Value 
3 
1 
l 
1 kone ae 
6 18,422 
4 
. 4 
7 ’ 
; 6 21,640 
l . oseee 
5 9 95 27,635 
1 
1 
l 
1 
1 
3 110 386 
l cove 
1 ea 
3 1,782 
1 
l . . 
6 1,194,191 344,936 


Dipheny! oxide 
Ethyl methyl 

late ie 
Guaiacol acetate 
Guaiacol phenyl acetate 
EEOL ass sé 
Isobutyl anthranilat 
Isobutyl benzoate 
Isobutyl indol 
Isobutylphenyl acet 
Isobutyl salicylate 
Methyl acetophenone 
Methyl anthranilate 


Methyl benzoate 

Methyl-p-creso 
methyl ether) ... 

Methyl! methyl an 

thranilate 

Methyl-] 






Methylpheny! etate 
Methylphenyl glycidat 
Musk ambrette 


Musk ket 
Musk xylene 








b-Naphthyl anthranil 
Nerolin 

Nonyl anthranilate 
Phenylaceti d 
Phenylaceti 1 le 
Phenylacet cetone 
Phenyleth) acetat.e 
Phenylethyl alcohol 
Phenylethyl itvrate 
Phenylethyl 
Phenylethyl formate 
Phenvlethylphenyl 


Phenylethyl propion 
Phenylethyl valerate 
Phenylglycol 
Phenyl propionate 





Phenylpropyl acetate 
p-Quinoline 
Skatol (methyl indol 
Tetrahydroparametiiyl 
quinoline 
Yara Yara (b-napl 
methyl ether) 
Total per ¢ 
terials 





Flavors 
‘ ur arir . 
Ethyl anthranilate 
Ethyl benzoate 
Ethyl namate 
Ethyl salicylate 
Methyl cinnamat 


Methyl salicylate 
Propyl cinnamate 
Saccharin bana 
Vanillin (see Part IT) 


Total flavors.. 


(p-« resyl 


M 


1,619,476 1,000,001 


Sales 

of A 

kers Pounds Value 
6 108.798 351,723 
1 

{ 

5 1.581.699 533.150 
1 

1 

1 


1,966,467 1,296,034 
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Aver- Produc- 
age tion 
Price Pounds 
$0.84 21,487 
94 
70 
99 





27 474 


Aver Produc 


Pounds 
$3.23 121,344 


338,851 


66 1,746,350 
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Higher Alcohols in Perfumery 
(Continued from Page 15) 

teum; the oil of cow parsnip (H. Sphondylium) con- 
tains octyl caproate, carpinate and laurate. Prepared 
also synthetically, the octylic esters render outstand- 
ing service in perfumery. 

Let us cite, among others, the following: 

Octyl formate, fruity odor, also distinctly recalling 
fleur-de-lis. 

Octyl acetate, fruity and flowery odor, very fresh. 
(Oscillation between neroli, jasmin and tube- 


rose.) 


rose, 
Octyl butyrate. Fruity odor with notes rose and re- 
Secondary octylic alcohol exists in two different 
modifications to wit: 
Methyl-hexylcarbinol Ethyl-amylearbinol 
CH:;-CH (OH) —C,H:s C.H.-CH (OH) —CsHu 
Ethylamylearbinol has been found in the Japanese 
mint oil. By oxidation, these two carbinols give the 
corresponding ketones: 1. Methylhexylketone. Strong 
reseda note. 2. Ethylamylke- 
Constituent of oil of lavender. Odor of lavender. 
For artificial lavenders, also for fancy flavors. 


seda. 


and 


odor of carnation with 


tone. 


O 


Aldehyde C9 (n-nonylic, pelargonic) CsH:-—C 


H 
has been found in the oils of lemongrass, fleur-de-lis, 
Ceylon cinnamon, mandarin and of rose. Its presence 
in the oil of lemon is to be presumed. 

Nonylic aldehyde valuable services in the 
rose scale and compositions of a modern fancy kind. 

The oscillation of the odorous effluvia of this alde- 
hyde gives, in broad lines, the following table: 

At first distinct fleur-de-lis—rose notes on oily back- 
ground (not odor of perspiration). Then the fleur-de- 
lis note gains in intensity, the rosy note is a little ef- 


renders 


faced and an orangy note makes its appearance. Soon 
the rose note becomes stronger, on a distinct but weak 
iris-orange background, with verbenaceous (citrus) 
characteristic sub-note. 

The rosy, 
tenacious, on oily and fruity background 


after-odor is straightway strong and 
(verbena- 
ceous) with weak orange under-note and quite distinct 
iris-violet notes in the scale. The odor of nonylic alde- 
hyde is practically free from the great strength that 
characterizes the majority of the fatty aldehydes, a 
fact which permits of its employment in proportions 
a bit more massive. 

On the average there may be employed in the scales; 
rose 0.1 to 0.4%; iris 0.2 to 0.8%; cassie 0.02 to 
0.05% ; fancy 0.2 to 0.5%; (oils without alcohol). 

N-nonylic, Cc By COOH has been 
found in the oil of hop of Spain and of male fern. Its 
esters are very important. By way of example let us 
cite ethyl nonylate (pelargonate) which 
flowery kind fruity 


pelargonic acid 


possesses a 


note tuberose with note, and 


renders many services. 


Give Me the Telephone 
Another reason Shakespeare turned out as much 
work as he did was that he didn’t have to answer the 
telephone.—Ohio State Journal. 
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Beta Phenylethyl Alcohols 


Some New Derivatives and the Influence 


of Structure Upon Odor in This Group 


by Col. Marston T. Bogert 


ECAUSE of the agreeable odor of 8-phenylethyl 
B alcohol and of many phenolic ethers, it seemed 
to undertake the of p- 
phenylethyl alcohols carrying alkoxy groups as nuclear 
substituents; more especially those in which the alkoxy 
and the hydroxyethyl groups were in o- or p-position 
to each other or, in the case of tri-substitution products 
where the three substituents were in 1, 2, 4 position, an 
arrangement which is found so frequently in odorous 
tri-substituted benzenes. 


worth while synthesis 


It was believed that such an 
should throw additional light the 
connection between odor and chemical constitution in 
this group and might lead ultimately to the discovery 
of products of value to the perfume industry. 

The phenylethyl alcohols reported in the 
paper carried the alkoxy adjacent to the alcohol group 
and, with one exception, also a methyl para to the 


investigation upon 


present 


alkoxy group. The latter were therefore derivatives of 
p-cresyl ethers. 
Specifically the new phenylethyl alcohols synthesized 


were of Types A and B. 


OCH; OR OCH 

CH.CH.OH CH.CH.OH CH.CH.OH 
A 'B | C 
CH; CH, 


in which “R” was methyl, ethyl or n-butyl. 

In view of the pleasant odor of phenylethyl alcohol 
on the one hand, and of anisole and the p-cresyl ethers 
on the other, it was of interest to ascertain what in 
fluence the one would have upon the odor of the other. 

Compounds of type B all possessed weak phenolic 
odors, which grew fainter as the molecular weight of 
the radical in the OR group increased. Compound A, 
however, exhaled a much more powerful and more 
agreeable aroma, although its quality was still some- 
what phenolic. The elimination of the methyl group 
from the nucleus thus had a much greater effect upon 
the odor than was expected. 

But few articles have appeared in recent literature 

dealing with the influence of structure upon odor in the 
group of the phenylethyl alcohols. Von Braun (Ber., 
44, 2868 (1911); 46, 1266 (1913)) carried out some in- 
teresting work on the alcohols themselves and the effect 
of substitutions in the alcohol side chain, but not on the 
nucleus. The researches of Grignard (Compt. rend., 
141, 44 (1905); Ann. chim. phys. [8] 10, 23 (1907)), 
Bert (Bull. soc. chim. [4], 37, 1588 (1925)) and others, 
were concerned more with the development of synthetic 
methods and the study of chemical reactions than with 
odor relations. 
, * Recently Fritzche Fellow at Columbia University This 
Investigation was made possible through the generosity of F. EB. 
Watermeyer, president of Fritzche Brothers, Inc., to whom our 
grateful acknowledgments are due—M. T. B. and E. H. H 


and Edmund H. Hamann* 


The hydroxybenzyl alcohols are practically odorless 
(Beilstein, Ann., 187, 84 (1877); Velden, J. prakt. 
Chem. [2], 15, 167 (1877); Hutchinson, Ber., 24, 175 
(1891) ), but the o-methoxy and o-ethoxy benzyl alcohols 
(Botsch, Monatsh., 1, 621 (1884)) as 
having agreeable aromatic odors, and the o-hydroxyben- 
zyl methyl ether (Bernheimer, Monatsh., 1, 456 
(1884) ), the so-called Caffeol, has a very strong coffee 
aroma. Similarly, p-hydroxy ®-phenylethyl alcohol 
(tyrosol) is odorless (von Braun, Ber., 25, 1274 (1892)), 
but p-methoxy phenylethyl alcohol has a clear anise- 
like fragrance (Grignard, rend., 141, 44 
(1905); Bouveault and Blanc, Chem. Zentr., 1905, II, 
1701; Grignard, Ann. chim. phys. [8], 10, 23 (1907)), 
o-ethoxy phenylethyl alcohol (Stoermer and Kahlert, 


are described 


Comp. 


Ber., 34, 1811 (1901)) a weak leek-like aroma, and 
-(4-methyl-2-methoxyphenyl) ethanol (C) a _ mild 
pleasant one (Altwegg, U. S. Pat. No. 1,315,619; 
Chem. Abstr., 13, 2883 (1919)). The structural dif- 


ference between this last and our type B is solely the 
position of the methyl with reference to the two other 
groups. What appears to be the @-(3-methyl-4-meth- 
oxyphenyl) ethanol is covered by British Pat. No. 122,- 
630 (1919), but its odor is not mentioned. In general, 
etherification of phenolic hydroxyls appears to enhance 
the odor value of a compound, probably due in part to 
change in vapor pressure and in part to alteration of 
solubility relations resulting in a different partition 
coefficient between water and lipoid. 

Of the @-tolylethyl alcohols recorded in the literature, 
the odor of the o-tolyl derivatives o-CH,C,.H:.CH:CH:OH, 


has been described (Grignard, Comp. rend., 141, 44 
(1905) ; Ann. chim. phys. [8], 10, 23 (1907)) as strong 
and aromatic, that of the m-tolyl derivative (von 


Braun, PBer., 46, 1266 (1913)) as differing little from 
that of the unsubstituted alcohol, and the p-tolyl isomer 
(Grignard, Loc. cit.) 
In first 
initial material. 


as weak. 
our toluene was the 
$y nitration, it yielded the 2,4-dinitro 
derivative, reduction of which gave both 2-nitro-4-amino 
and 2-amino-4-nitro toluene. 


series of experiments, 


From the 2-nitro-4-amino, by the diazo reaction, there 


were obtained the 2-nitro-4-chloro and 2-nitro-4-bromo 


derivatives, reduction of which gave the 2-amino-4- 
chloro and 2-amino-4-bromo toluenes. From the last 
named compound, the 2-hydroxy-4-bromotoluene (p- 


bromo-o-cresol) was prepared by the diazo reaction. 

Similarly, the 2-amino-4-nitro yielded the 2-bromo-4- 
nitro, which was reduced to the 2-bromo-4-amino and 
the latter converted by the diazo reaction into the 2- 
bromo-4-hydroxytoluene (0-bromo-p-cresol). 

From these bromocresols, bromocresyl ethers were 
prepared, from which the alkoxy phenylethyl alcohols 
were obtainable by the Grignard reaction. 
















The two nitrotoluidines were also converted directly 
into the corresponding nitro cresols, through the diazo 
reaction. From these nitro cresols, the nitrocresyl 
ethers were produced, whose nitro groups were reduced 
to amino groups which were in turn replaced by 
halogen, thus yielding again halogenated cresyl ethers 
to be used as initial materials for the synthesis of the 
alcohols desired. 

These methods proved unsatisfactory, however, be- 
cause of the number of steps involved and the poor 
yields from some of them, especially the diazo reactions, 
so that further work along these lines was abandoned 
and we turned to the cresols as initial materials, which 
were used in the second series of experiments with 
much greater success. 

Direct nitration or bromination of o- or p-cresol was 
not very satisfactory. Nitration of p-cresol by the pro- 
cess of Hofmann and Mueller (Ber., 14, 572 (1881)), 
yielded mainly the 3, 5-dinitro (m.p. 85°) and but little 
of the mono-nitro derivative. Similarly, bromination of 
potassium p-cresolate, as described by Schall and Dralle 
(Ber., 17, 2531 (1884), gave mainly the dibromo (m.p. 
48°) and but little of the mono-bromo derivative. 

The alkyl cresyl ethers were therefore used instead of 
the free cresols, and were brominated directly in chloro- 
form solution. 

From these bromocresyl ethers, which were further 
identified by oxidation to the corresponding bromo 
alkoxybenzoic acids, the alkoxy phenylethyl alcohols 
were producible by the Grignard reaction with either 
ethylene chlorohydrin (Grignard, Compt. rend., 141, 44 
(1905); Ann. chim. phys. [8], 10, 23 (1907)) or ethy- 
lene oxide (Grignard, Compt. rend., 136, 1260 (1903): 
Altwegg, U. S. Pat. No. 1,815,619 (1919); C. A., 13, 
2883 (1919): Soc. chim. Usines du Rhone, British Pat. 
No. 122,630 (1919): Harlow and Britton, U. S. Pat. No. 
1,591,125 (1926); C. A., 20, 3171 (1926)). The latter 
seemed the more economical method, since in the 
chlorohydrin reaction one mol of the organo-magnesium 
halide is used up on the OH group before the halogen is 


replaced: 
Cl(CH.).OH RMgX Cl(CH:), OMgX + RH. 
Cl(CH:)»OMgX RMgX .(CH,)-OMgX MgXCl. 


In the case of the oxide, the organo-magnesium halide 
appears to unite with it first to an oxonium compound 
which at higher temperature rearranges to a product 
from which the primary alcohol is easily obtained by 
hydrolysis: 


CH:\ CH; R CH.R 
| O+ RMgX+> | O > > 
CH: CH, \MgX CH.OMgX 


This ethylene oxide reaction was employed success- 
fully in our experiments. The rearrangement of the 
oxonium compound generally required for its completion 
a temperature above the b.p. of ether and this was 
provided by adding some higher boiling inert solvent, 
such as dry benzene or toluene, and removing the ether 
on the steam bath before hydrolysing the magnesium 
compound. In some cases, this rearrangement of the 
oxonium compound was decidedly exothermic so that 
after slight preliminary warming the heat of the re- 
action was sufficient to distill off the ether. 

The phenylurethanes were prepared as further identi- 
fication of these alcohols (Cf. Wahlbaum, Ber., 33, 2300 
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(1900)), but those of the ethoxy and butoxy alcohols 
were low melting and hard to purify so their a-naphthyl- 
urethanes (Bickel and French, J. Am. Chem. Soc., 48, 
747 (1926); French and Wirtel, [bid., 48, 1736 (1926) ), 
which melt about 60° higher, were prepared instead. 

The attempt to synthesize the phenylethyl alcohol 
from 4-bromo-2-methylanisole failed, in spite of many 
changes in the conditions of the experiment. In this 
connection it is significant that 3-methyl-4-methoxy- 
benzaldehyde is quite unstable, the colorless freshly 
prepared compound changing in a few days to dark red, 
and its condensation to the corresponding acrylic acid 
gives very low yields. It would appear therefore that 
in compounds of the following structure, 


CHsO\/\ 
CH3s/ \ 7 X 


the group in Position X is decidedly unreactive. 

From the o- and p-cresyl methyl ethers, methoxy 
tolualdehydes were synthesized and these then con- 
densed with acetic anhydride and fused sodium acetate 
to the corresponding phenylacrylic acids. 


Experimental 


Preparation of o- and p-Cresyl Ethers 


Methyl Ethers.—The cresol (one mol) was dissolved 
in excess of 10°¢ sodium hydroxide, the solution stirred 
mechanically and dimethyl sulfate (1.2 mols) run in 
very slowly, so that the temperature of the solution 
never exceeded 30°. For 94 g. of the cresol, this re- 
quired about an hour and a half. The mixture was 
then refluxed for thirty minutes, allowed to cool, the 
upper layer separated and washed with cold water, 
while the lower aqueous alkaline layer was extracted 
with ether, the ether extract washed with water, and 
added to the portion separated as the upper layer, 
which was then dried over anhydrous calcium chloride 
and distilled. 

Methyl-o-cresyl Ether, b.p. 160°-71°; yield, 838%. 
The b.p. recorded by Pinette (Ann., 243, 37 (1887) ) 
was 171.3°. 

Methyl-p-cresyl Ether, b.p. 174°-6°; yield, 90%. Pin- 
ette (Ann., 243, 44 (1887)) gave the b.p. as 175°. 

Ethyl and Butyl Ethers.—These were prepared fol- 
lowing in general the methods of Authenrieth and 
Muhlinghaus (Ber., 39, 4102 (1906)), and of Decker 

and Solonina, (Ber. 35, 3219 (1902)). One 
CHR molecular equivalent of metallic sodium, 
CH.OH in small strips or wire, was added to 2-3 

parts by weight of 95% alcohol. One 
equivalent of the cresol was dissolved in this solu- 
tion, the alkyl halide added, the solution refluxed for 
6-7 hours, cooled, diluted with water, the supernatant 
layer removed, dried with calcium chloride and distilled. 

Ethyl-p-cresyl Ether, prepared with ethyl iodide, 
showed a b.p. of 180°-91°; yield, 86%. Authenrieth 
and Muhlinghaus gave the b.p. as 187°-9°, and Pinette 
as 189.9°. 

n-Butyl-p-cresyl Ether, prepared with n-butyl brom- 
ide, b.p. at 33-5 mm, 129°-31°, bio 222°-6°. Pinette gave 
229.5° as the b.p., but in our experience distillation at 
ordinary pressure caused some decomposition. 

(To be Continued) 
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The Intelligent Use of Small Space 


It Is Possible, Even Today, to Make 


Little Ads Pay, 


by Leroy 


\ EVERAL times in the past few months manufac- 
turers have told me that they knew they ought 
and felt that they were probably 
making a serious mistake in not advertising; but that 
the cost of large space made it prohibitive, and small 
space, they felt, would never get them anywhere. 


to advertise 


The big space era began about twenty-five years 
and its history is interesting. The 
are chiefly responsible for it. The old style “standard” 
magazine had two columns to the page, and was 112 
Fifty-six lines, 
quarter of a page, with the high visibility which ap 
pertains to that fraction of the whole. It was con- 
sidered a highly respectable space unit, and the then 


magazines 


ago, 


lines deep. single column, was a 


leading advertisers used it freely. Even the back 
cover pages were cut into quarters, and were used 
year after year by such prominent advertisers as 


Baker's 
Baking Powder, etc. 

When brilliant idea of 
going to the larger, or “flat”? size, and a lot of other 


Cocoa, Waterman’s Fountain Pens, Royal 


some mind conceived the 
magazine publishers followed suit, the high-powered 
And the space sales- 
men talked so much, so fast, and so enthusiastically 
of the merits and beauties of the new format, that the 
dazed advertisers did not at first notice that buying 
equal prominence, equal visibility, cost a whale of a 


selling of big space units began. 


lot more money. Fifty-six lines used to be a quarter 
of a page—now 84 lines was only an eighth! 

But the new size had two advantages. It made pos- 
beautiful and 
alluring magazine, and as the editors rose nobly to 
the opportunities offered, a much more interesting and 
useful magazine as well. And it provided high, wide 
and handsome pages whereupon the advertiser with an 
itch for splurging could do so to his ‘heart’s content. 
Handsomer and more interesting magazines meant the 


sible the production of a much more 


thousands of names to sub- 
scription and at the 
same time made it possible for even the most lavish 
splurger in space to reap a profit on his expenditures. 

The newspapers, viewing these exciting proceedings 
with an envious eye, were hard put to it for ways to 
follow suit. Quite obviously, they could not increase 


addition of hundreds of 


lists, raised advertising rates, 


the size of their pages, which were already awkward 
and unwieldy in dimensions. They could, though 
and did—increase the number of columns from seven 


to eight without enlarging the page; and as they 
forgot to make any reduction in their line rate on 
account of the shortened line, this neat little per- 
formance gave them quite a handsome addition to 
net income. 

Newspapers, too, have in recent years improved 


their editorial content and added features which lend 
far greater variety and interest to their pages. They 
have been, in their field, as progressive as the maga- 


‘of the 


and Pay Well 
Fairman 


and have 


mightily, and with great suc- 


zines, strive 


cess, to encourage the pur- 
chase of their space in large 
amounts had its use in large 
units. Gradually they have 
grown in size from the 12 to 
l6-page sheets of forme 
days to mammoth affairs of 
10 to 60 pages on weekdays 


and a half-dozen sections on 





Sundays. 

Department stores, and prominent manufacturers 
in the automobile and other lines, now use page units 
in the newspapers freely, and advertisements of 1,000 
to 1,500 lines are commonplace. 

These developments, all quite in line with the trend 
times, have to a certain extent favored the 
advertiser with the big money chest, national distribu- 
tion, and products of a type which will repay large 
expenditures. They are not, on the other hand, exactly 
encouraging to the new advertiser, the advertiser 
whose means are limited, or the advertiser whose 
product is not of the type which will stand the ex- 
pense of big space over long periods. 

In the perfume and cosmetics industry, there are 
quite a number of manufacturers who regularly use 
full magazine pages, or space large enough to domi- 
nate the page, and the constant appearance of these 
large and strikingly beautiful advertisements cannot 
but have a discouraging effect on the advertiser to 
whom such expenditures are out of the question. 

Nevertheless, it has been true all through the de- 
velopments in media described above, and it is true 
today, that small space can be used so wisely and 
judiciously as to produce satisfactory results and help 
greatly in building up a large and profitable business. 

It seems as if I had seen “Resinol” advertising all 
my life; perhaps that is hardly true, but at any rate 
it has been passing before my eyes frequently for a 
great many years. As a rule, Resinol uses compara- 
tively small—sometimes very small yet the 
advertisements are generally so well designed that 
they stand out boldly but pleasantly, and look interest- 
ing enough to invite a thorough reading. 

A typical “Resinol” advertisement has a catchy 
illustration, a headline that ties up closely either with 
some quality of the product or some need of the reader, 
and a strong display of the word “Resinol.” 

These, by the way, come rather near being the 
logical specifications for a small space advertisement. 


space, 


The advertiser who uses small space cannot summon 
to his aid elaborate or involved illustration, or experi- 
ments and novelties in technique. He cannot enjoy 
the benefits of eye-catching blocks of white or black, 
or attractive and artistic typographical effects. He 
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cannot lure readers by stunning pictures of moonlight 
on the Mediterranean, or tempt them into reading his 
an introductory chapter based upon the life 
Serpent of Old Nile. He must use 


every fraction of an inch of his space in selling goods. 


copy by 
and times of the 


His picture, if indeed he has room for any, must have 


some intimate connection with what he has to sell; 


every word of his copy must be devoted to the same 
purpose; and, if the advertisement is to exert every 


possible pound and ounce of selling power, even the 


most casual glance must leave a selling message in 


the mind of the beholder. 
The “Resinol” advertisement shown herewith fulfills 
This 


advertising; 


all these requirements, and fulfills them well. 
is true, as a general rule, of all “Resinol’”’ 
and this is the reason, without a doubt, why Resinol 
has for so many years adhered rather faithfully to its 
small space program. 


“Resinol” is also an instance, we are justified in 


assuming, of a product which is advertised continu- 
ously in small space because it has proved profitable 


to co so, and not for the lack of the wherewithal to 


buy large space if such a course was deemed neces- 
sary or advisable. 

Another series of small advertisements in the toiletry 
field which has been running for many years is that 
of Muhlens & Kropff “4711” preparations 


writing 


I remember 


these advertisements ‘way back in 


some of 
the early days of the present century, and how lonz 


they had been going before that I have no idea. 


The “4711” advertisements average, I should say, 
about 56 lines single column, and there has neve 
been, to my recollection, any wide variations in their 
style or content. It is perhaps true that larger ad- 
vertisements possibly a 
good many of them—have 


at some time or other been 
used for this product. But 
if there have been, I can’t 
remember them. I can re 
call only the familiar styl 

four inches deep or there- 
abouts, and _ these hav 

made a very deep impres 
Which 


l + 
tnat 


sion on my mind. 


| adr An 


would seem to prove 
small space, used frequently 
and consistently, will do 
their intended work—even 
on a hard-boiled advertisinz 
man! 

It will probably be said 


by many ae reader that 






such concerns as the makers 
of ‘“Resinol and “4711” 


put their products 





TOOTHACHE! 


over 


successfully many years 
ago, when big advertisers 
were almost unheard of y 
and a modest chunk of 
OOTHACHE GUM 


space was sure to be seen. 
And that, 
case, small space is enough 


such being the 


to carry them on now by 
simply “keeping the name 
before the public.” EFF 


A REPRESENTATIVE 


itMakes MyS 


Clear And Velvety 


Resinol 


GROUP 


CTIVE ADVERTISEMENTS 
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There is something in that argument, I admit; any 
that firmly established back in 
the days when advertisers were few and space was 


concern its product 


cheap is lucky—provided it still carries on in the 
advertising pages and does not attempt to make past 
advertising produce present sales. 

At the time, I do not at all 
manufacturer cannot, today, 


way, continue in a small way, and build up a profitable 


that a 
small 


same admit 


even begin in a 
He may not go so far, 
with 
his advertising is rightly planned and 


business through advertising. 


or arrive so quickly, as the man millions to 


spend, but if 
persistently carried on, there is no reason in the world 
business from it to 


cannot enough 


profit and to build solid 


why he secure 


show a foundations for an 
enduring and growing business. 

To return to the principles which should govern 
the preparation of a small advertisement, we 
find them exemplified in the typical “Dent’s 
Toothache Gum” This advertisement 
was, in its only two inches, 
column, yet it boldly, 


headline states, in strong display, the subject of the 


space 
well 
advertisement. 
single 


original form, 


stood out inescapably. The 
advertisement; and the name of the product, at the 
bottom, leaves no doubt as to what the advertisement 
recommends as a relief from the ailment which the 
headline describes. And, as the copy specifies, briefly 





bit strongly, the points claimed for the product, so 


arranged as to be easily read, the whole advertisement 


comes near being a perfect example of small space 
intelligently used. 
The uses and advantages of a _ toiletry cannot, 


gencrally speaking, be so tersely and completely 
summed up in a few words as can a toothache gum; 
it is not so easy to provide 
it with a fully descriptive 
or significant headline, or 
to describe its characteris- 
tics in a few words. But 
it ean be done. 

The advertisement for 
“Phantom Red” lipstick 
made a worthy attempt to 
do a fine job in a two-inch 
space, and very nearly suc- 
ceeded. Its weak point, in 
my opinion, is the head- 
fancy letter- 
ing too nearly approaches 
illegibility. The same head- 
ing, lettered or set in clear, 


lines; the 


plain type, would have been 
just as attractive and much 
to read. The 
copy is very good, and the 


more easy 







a m 
Phantow Red 
arpsTicn 


little pictures commendable. 

One excellent 
using small space is shown 
by the “Poslam” 
Here, it will be seen, 


n5So 
C sprinters Fags 


way of 


thet howe wits veneth 





advertise- 
ment. 
nearly three-fourths of the 
space is taken up by illus- 
tration display. 
This may at first seem to be 
disproportionate, but the 
fact is that the display part 


and_ bold 


OF SMALL BUT VERY 
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fil 
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th 
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of the advertisement tells the whole story. It is a be entrusted therewith. The permittee was advised 


complete advertisement in itself. If the reader stops 
when he has read that part of the advertisement which 
one glance will take in, he has been warned or re- 
minded of the disadvantages of the condition which 
“Poslam” is intended to correct, and has been given 
a direct and positive statement of one of the things 
“Poslam” does. If he goes on from there and reads 
the small type which follows, so much the better; 
but if he doesn’t, the advertiser has seen to it that 
his story has been put across, just the same. 

This is an excellent thought to keep in mind in the 
preparation of any advertisement, large or small; get 
your story over, or so much of it as you possibly can, 
in that part of the advertisement which the passing 
eye must see—for there are many more passing eyes 
than eyes that can be made to stop and read. 

The “Golden Glint” shampoo advertisement errs 
in that important respect. Insofar as appearance 
goes, it is excellent; physically speaking, it makes the 
most of small space, but the display features disclose 
nothing at all as to the nature of the product adver- 
tised. The girl is commendable, but girls are used to 
illustrate the advertising of nearly everything; and 
the headline “She Knows How” might mean any one 
of a multitude of things! 


[Important Alcohol Case Up 
Ye will be heard before the United 
af 


States Supreme Court on April 14 in a case cer- 
tified to it by the Third Circuit Court of Appeals 
sitting at Philadelphia seeking to determine whether 
Prohibition Commissioner Doran acted within his 
authority in refusing to renew a permit authorizing 
the use of specially denatured alcohol in the manufac- 
ture of toilet preparations. The permittee involved 
is Martin H. Casper, trading as Delmar Manufac- 
turing and Chemical Company. 

The Circuit Court certified to the high court here 
three questions of law growing out of the action taken 
by Commissioner Doran in the Casper case. The facts 
and the questions of law certified are of special interest 
to all those operating under the permit system as 
administered by the Prohibition Bureau. Here is the 
statement of facts set forth by the Circuit Court: 

“On March 23, 1923, a permit authorizing the use 
of specially denatured alcohol in the manufacture of 
toilet preparations was issued to Martin H. Casper. 
The permit provided that it ‘shall be in effect hereof 
until surrendered by the holder or cancelled by the 
Commissioner of Internal Revenue for violations of 
the provisions of Title III of the National Prohibition 
Act or regulations made pursuant thereto.’ 

“On Oct. 1, 1927, Regulations 3, Treasury Depart- 
ment, Bureau of Prohibition, became effective. Art. 


> 


113 of Regulations 3 provided that all permits of 
the class issued to Casper, in effect on Oct. 1, 1927, 
should expire on Dec. 31, 1928, unless renewed. 
“Pursuant to Art. 113, Casper, on Aug. 28, 1928, 
filed an application for a renewal of his permit. 
Following an investigation the administrator notified 
Casper that his application had been disapproved on 
the grounds that he had not exercised his permit 
privileges in good faith and was not a fit person to 


that he might apply for a hearing upon his applica- 
tion for a renewal of his permit, but he refused to 
do so. 

“Casper thereupon filed a bill in equity in the Dis- 
trict Court for the Eastern District of Pennsylvania 
asking for an injunction restraining the administrative 
officers from interfering with his permit privileges 
‘unless and until the same shall have been revoked 

pursuant to citation duly issued and hearing 
had thereon.’ An injunction was issued and the de- 
fendants (prohibition commissioner and Philadelphia 
administrator) appealed.” 

The questions of law growing out of the foregoing 
facts upon which the Circuit Court desires the instruc- 
tions of the Supreme Court are these: 

“1.—Does the provision of Sec. 6, Title II, of the 
National Prohibition Act, which directs that every per- 


mit ‘shall designate and limit the . . . time 
when’ the authorized acts may be performed, apply 
to a permit to use specially denatured alcohol? If 


the answer to the first question be in the affirmative, 
we ask: 

“2.—Does a provision in a permit that it shall ‘be 
in effect until surrendered by the holder or canceled 
by the Commissioner of Internal Revenue for violation 
of the provisions of Title III of the National Pro- 
hibition Act or regulations made pursuant thereto’ 
comply with the aforesaid requirement of Sec. 6, 
that every permit ‘shall designate and limit the 

time when’ the authorized acts may be per- 
formed? If the answer to the first question be in 
the negative or if the answer to the second question 
be in the affirmative, then we ask: 

“3.—May a permit to use specially denatured 
alcohol in the manufacture of toilet preparations, 
which permit provides that it shall ‘be in effect until 
surrendered by the holder or canceled by the Com- 
missioner of Internal Revenue for violation of the 
provisions of Title III of the National Prohibition Act 
or the regulations made pursuant thereto,’ be ter- 
minated by a general regulation providing that all 
such permits shall expire on a date named?” 


Seeks Injunction in Alcohol Case 

Albert Gerber, proprietor of the Alben Chemical 
Company, Philadelphia, manufacturer of perfumes and 
toilet waters, has filed an appeal in the United States 
District Court seeking an injunction to restrain the 
police from seizing his merchandise as it is shipped 
out of the plant. 

Gerber charges a policeman has been stationed out- 
side the plant with instructions to confiscate any 
goods shipped out. The police tactics, he charges, 
eventually will ruin his business. 

This is the first suit of this kind filed in the District 
Court here in which the local police are involved. 
Last summer, four similar suits were entered in the 
Common Pleas Court by four manufacturing concerns 
and are now on appeal to the Superior Court. 


Right Away 
The pedestrian has the right of way only after the 
ambulance picks him up.—Arkansas Gazette. 
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Association and Court News 


Drug Trade Dines in New York 


LMOST six hundred members of the drug and 

chemical trade in New York and vicinity with 
many out of town guests attended the Fifth Annual 
Drug Trade Dinner at the Hotel Roosevelt, New 
York City, March 4. The dinner which was held under 
the auspices of the Drug and Chemical Section of the 
New York Board of Trade, was a complete success. 
Gathering at the hotel for a reception and general get- 
together an hour before the dinner started the trade 
again enjoyed the opportunity of meeting and dis- 
cussing trade, prohibition and other more personal 
affairs. After an excellent repast, Charles A. Prickitt, 
of the Upjohn Co., chairman of the section, rapped 
for order and in an effective address paid a feeling 
tribute to the late William F. McConnell for more 
than 35 years secretary of the section and urged that 
the trade continue its co-operative work and good feel- 
ing for which Mr. McConnell was so largely re- 
sponsible. 

Mr. Prickett then introduced Dr. H. Sheridan 
Baketel, president of Reed & Carnrick, Jersey City, 
and president of the American Pharmaceutical Manu- 
facturers Association, who spoke briefly and introduced 
the other speakers. They were W. J. L. Banham, 
president of the Board of Trade, who outlined the 
value of the section to the board and asked for con- 
tinued co-operation on the part of the members; Col. 
John T. Axton of Rutgers University, who made an 
inspiring address on friendliness and a charitable 
spirit toward friends and competitors; C. C. Con- 
cannon of the Department of Commerce, Washington, 
D. C.; and finally “Mr. Baker of Bay Ridge,’’ whose 
humorous sallies were greatly enjoyed. 

During the dinner a humorous publication, Drug 
Targets, was distributed and brought many a laugh 
through its treatment of personalities in the trade. 





\. M. T. A. Program Complete 
LANS for the annual convention of the American 
Manufacturers of Toilet Articles to be held at the 

3iltmore Hotel, New York City, April 22, 23 and 24 
are rapidly approaching completion. Both the busi- 
ness program and the entertainment features promise 
an excellent convention. The business program has 
been in the hands of C. M. Baker of Pond’s Extract 
Co., New York, past president and member of the execu- 
tive board and has now been completed. It follows 
in full: 
Tuesday, April 22, 1930 
Luncheon 12:30 
Roll Call. 
Communications. 
President’s Address by John A. Handy, Larkin Co. 
Inc., Buffalo, N. Y. 
Reports of Officers. 
Reports of Committees. 
Address:—Miss Helen Martin, director of Delineator 
Beauty Institute, Butterick Publishing Co., New York. 
Address:—‘On the Possible Uses of Ultra-Violet 
Radiation in the Essential Oil Industry” (with demon- 
stration). Report of Experimental Data Gathered 
under the Louis Spencer Levy Fellowship, by Dr. Curt 
P. Wimmer, professor of pharmacy, Columbia Uni- 
versity, New York, and Margaret H. Kennedy, B.Sc. 
Wednesday April 23, 1930 
Executive Session 11 A. M. 
Report of Washington Representative, W. L. 
Crounse. 
Luncheon 12:30 
Appointment of Tellers. 
Appointment of Committee on Nominations. 
Nominations for Officers and Executive Board. 
Appointment of Treasurer’s Auditing Committee. 


THE ANNUAL DRUG TRADE DINNER 
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Address:—“Styles in Packaging that Have Made 


Good” by Miss Helen Cornelius, Harper’s Bazar. 


Address:—“‘The Attitude of Chain and Variety 
Stores Toward Advertised and Trade Marked Toilet 


Articles” by Godfrey M. Lebhar, Editor of The Chain 
Store Age. 

Report for the Committee on Research Department, 
A. M. T. A., by Col. Marston T. 
University. 


Bogert, Columbia 


Unfinished Business. 
Thursday, April 24, 1930 
7 Ai 
Motion Picture, “The Making of Flower Oils” by Dr. 
Ernest S. Guenther of Fritzsche Brothers, New 
York, Reception Room 119, Hotel Biltmore. 


Inc., 


12:30 
‘Capper-Kelly Price Maintenance Bill” by 
Congressman Clyde Kelly of Pennsylvania. 

Report of Committee on Nominations. 

Report of Treasurer’s Auditing Committee. 

Report of Committee on Resolutions. 

New Business. 

Election of Officers and 

Installation of Officers. 

The business program will be supplemented by an 
excellent program of entertainment arranged by the 
committee headed by Charles S. Welch. It will open at 
8:30 Tuesday evening with the annual theatre party 
at the Lyric Theatre, featuring “Fifty Million French- 
men,” one of the current musical successes. Busses 
will the party from the theatre to the Club 
Montmartre at 205 West 50th street where the theatre 
supper will be served, the usual club 
provided and dancing will be enjoyed. 

Wednesday evening has been left open for the mem- 
bers so that individuals and parties may arrange thei 
own entertainment and the annual reception and ban- 
quet will be held in the Cascade Room at the Biltmore 
at 7:30 P. M. on Thursday, followed by dancing. 

In order that provision may: be made by the commit- 
tee to take care of the record attendance which is ex- 
pected, we would suggest that reservations be made 
at the earliest possible moment. 


Luncheon 


Address: 


Executive Board 


convey 


entertainment 


Both the business pro- 
gram and the entertainment features of a character to 
insure a profitable and pleasant meeting and both ac- 
tive and associate members are urged to take advan- 
tage of the opportunity afforded by the convention of 
co-operating for the benefit of the entire industry. 


Indicted in Income Tax Case 

Charles Nessler, his son C. G. Nessler and Daniel 
Hoffman, an accountant have been indicted on charges 
of defrauding the government of $274,569 in income 
taxes for the years 1924, 1925 and 1926. Eight indict- 
ments against these individuals and against the Nestle 
Patent Holding Co., Inc.; the Lanoil System, Ltd. and 
the E. I. Manufacturing Co., Inc., all of New York have 
been handed down in the matter. The government 
charges “inter-corporation juggling” which it alleged 
concealed $1,000,000 of profits. Further charges may 
be filed later according to Assistant U. S. Attorney 
Kleid, in charge of the matter. 
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Alleged “Vitalis” Imitators Captured 

EWIS BROTHERS, New York, manufacturers of 
L “Vitalis” recently successfully uncovered an ex- 
tensive counterfeiting plant for their labels located in 
Philadelphia. Three men alleged to have been con- 
nected with the counterfeiting operations have been 
held in $25,000 bail and a preliminary injunction 
issued against them to stop the alleged counterfeiting. 
They are Louis Lerner and Samuel Leibes of Lancaster 
avenue near 62nd street, and John Estreicher, Chris- 
tian street near 62nd. 

The alleged imitation makers were brought to jus- 
tice by detectives engaged by Lewis Bros. Detective 
Murray, dressed as a mechanic to install a capping 
machine, succeeded in gaining entrance to the premises 
at 3724 Lancaster avenue. Then Detective Starr 
called as a salesman for the machine company. 

They found a fully equipped factory in operation 
with spurious “Vitalis” labels, bottles, carton, caps 
and everything else required to turn out fake “Vitalis” 
in large quantities. and 


Lerner Leibes were alleged 





DESTROYING FAKE “VITALIS” 

to have been at work filling bottles with an imitation 
concoction and capping them. A daughter of Lerner 
was alleged to have been busy labeling and packing 
the goods in corrugated cartons printed in exact imita- 
tion of the “Vitalis” shipping carton. 

Two constables and the two detectives arrested 
Lerner and Leibes. Judge Zweig held the two in $25,- 
000 bail each, which could not be furnished and they 
went to jail. A few days later the bail was reduced 
to $5,000 each by agreement with the attorney of 
Lewis Bros., under condition that all the materials, 
bottles, products, etc., in the factory were to be turned 
over to their representatives and destroyed. 600 gross 
of bottles, 600 gross of caps, labels and cartons, and 
a quantity of spurious “Vitalis” were loaded in trucks 
and hauled to the city dump at 64th Phila- 
delphia, and there destroyed. 

Four gross of filled bottles, ready for shipment, were 
confiscated and a number saved for evidence. Lerner 
and Leibes appeared in the Magistrate’s Court on 
February 3rd and waived hearing, blaming their 
dilemma on the “men higher up,” in the barber supply 
business. The two defendants were held for the grand 
jury with a trial to follow. In the meantime, evidence 
is being collected by the detectives against the whole- 


street, 
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sale supply men who. are supposed to have furnished 
the money and instigated the crime. A final injunc- 
tion was ordered by the Court of Common Pleas on 
February 5th, 1930. 

This is the fourth case of prosecution by Lewis 
Bros., makers of “Vitalis,” whose product is being 
imitated and dispensed in “Vitalis” bottles, but ac- 
cording to their attorneys, Siegel & Corn, others will 
be involved in rapid succession. Detectives will begin 
operations in New York and other large cities im- 
mediately and secure convictions against those who 
deliberately deceive customers by making or dispens- 
ing imitation products. 


Suit Started on “Ritz” Trade Mark 

UIT has been started in the Supreme Court of 

Kings County, New York, by Hyman Huebschman, 
trading as the Ritz Perfume Co., against Charles of 
the Ritz, Inc., New York, charging infringement of 
trade mark rights and unfair competition on the part 
of the latter in connection with the use of the words 
“Ritz” and “Charles of the Ritz’ on perfumes and 
toilet preparations. 

The complaint asserts that Huebschman has been 
doing business as Ritz Perfume Co., since 1922, has 
registered several trade marks containing the name 
“Ritz,” covering a wide range of toilet preparations, 
and that the defendant in using the word “Ritz” in 
connection with its products has infringed these trade 
marks. It also charges that defendant has imitated 
names and styles of using the word “Ritz” on its 
products in such a way as to compete unfairly with 
the plaintiff’s products. He asks an injunction, ac- 
counting of profits, and $50,000 damages. 

The defendant has moved for a transfer to the U. S. 
Courts alleging that the suit is a trade mark case. 
Hearings on this took place on March 19 with decision 
reserved. The plaintiff contended at the hearings that 
trade mark violation was only incidental to the suit 
which is for unfair comnetition as well. 


Drug and Chemical Club Elects 

The Drug and Chemical Club of New York held its 
annual election of officers on February 25, at which 
time the recently elected Board of Governors chose the 
following to serve during the coming year: President, 
John S. Turn, Aetna Life Insurance Co.; vice-presi- 
dent, F. H. Leonhardt, Fritzsche Brothers, Inc., New 
York; treasurer, Harry Clutia, Westchester Fire In- 
surance Co.; secretary, Theodore Taylor, Harshaw 
Chemical Co. 

At the annual meeting of the club on February 11, 
the following governors were elected: For full three- 
year term, Harry H. Clutia, John J. Powers, Elmer H. 
Bobst, Curtiss G. Gardiner, S. Barksdale Penick, 
Charles F. Enderly, Hugh W. Pearson, and Lyman E. 
Thayer; to fill vacancies (1932 group), Alfred J. S. 
Holton; (1931 group), William Otis Badger, Jr 

Friends of Silence 

By means of a new local anaesthetic patients may 
listen-in to radio while undergoing a surgical opera- 
tion. Some, however, firmly demand chloroform. 
London Opinion. 
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Beauty Shop Owner’s Annual Convention 


“HE International Beauty Shop Owner’s Annual 
‘| convention and exhibition was held in the Grand 
Ball Room of the Hotel Pennsylvania, New York, 
March 10 to 13th inclusive. While the greater part of 
the exhibit was devoted to the treatment of the hair 
and to permanent waving still a goodly number of 
exhibitors were present with displays of beauty prod- 
ucts and accessories. 

An interesting development of MHoubigant was 
effectively presented at a most attractive booth done 
in green and silver. The new product is a hair lotion 
to be applied after the shampoo and before the wave. 
A unique feature is its package, being put up in indi- 
vidually sealed and non-refillable flacons. This treat- 
ment may be obtained perfumed in any one of the many 
Houbigant odors. 

Northam Warren’s booth was attractively arranged 
displaying the various Cutex preparations. Three new 
perfumed liquid nail polishes were featured, coral, 
cardinal and garnet. 

Among the most effective booths was that of the 
recently incorporated Ruth D. Maurer corporation. 
The entire new line of Rudemar products in their at- 
tractive blue and gold packages adorned with the well 
known elephant formed a most distinctive display. 

M. Wahl had an effective layout, featuring the 
Marinello products for which they are agents. Mon- 
daine’s display was confined entirely to double compacts 
in unique modernistic design as well as th 
vanette” compacts, which combine a cigarette < oh 
the usual vanity. Several soap manufacturers were 
displaying their products, among them Colgate-Palm- 
olive-Peet, who featured their Palmolive shampoo. 

The program of the week was under the directorship 
of Mrs. Ruth D. Maurer, president of Ruth D. Maurer, 
Inc., and was very comprehensive and instructive in its 
scope. 

Philadelphia College Celebrates 109th Anniversary 

The 109th anniversary of the founding of the Phila- 
delphia College of Pharmacy and Science was cele- 
brated in the new building of the College on Monday 
afternoon and evening, February 24, with a special 
program in the afternoon and an alumni reunion and 
entertainment in the evening. 

The afternoon program began with an academic 
procession of the entire faculty and instructional staff 
of the College numberine now more than 50 persons. 


Coming Conventions 


American Chemical Society, Atlanta Biltmore, At- 
lanta, Ga., April 7-11th, 1930. 

American Manufacturers of Toilet Articles, April 
22, 23 and 24, 1930. 

American Pharmaceutical Association, Baltimore, 
Md., May 5th to 10th, 1930. 

Flavoring Extract Manufacturers’ Association, Hotel 
Carlton, Washington, D. C., May 7, 8 and 9, 1930. 

Proprietary Association, Windsor Hotel, Montreal, 
Canada, May 20 to 22, 1930. 

American Society for Testing Materials, Haddon 
Hall, Atlantic City, N. J., June 28rd to 27th, 1930. 
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Official Report of Soda Water Flavors 


Manufacturers’ 


Association 


“NINCE our last review of the activities of the 
S National Manufacturers of Soda Water Flavors 
matters more or less of a routine nature have occupied 
the attention of the executives of the organization. Dr. 
B. H. Smith, president and Thomas J. Hickey, executive 
secretary are ever on the lookout for legislation per- 
taining to the industry and the members can feel well 
assured that if any bill harmful to them is presented 
they will be advised immediately. 


Bill for Fruit Standards 

BILL to define fruit jams, fruit preserves, fruit 

jellies and apple butter and fixing standards to 
be supervised by the Department of Agriculture has 
been introduced in the House by Representative Reid 
of New York. The bill provides that the articles named 
shall be understood to mean the clean, sound product 
possessing definite characteristic flavor of the fruit 
named on the label, made by cooking to a pulpy or 
semi-solid consistency properly prepared fresh fruit, 
cold packed fruit, canned fruit or a mixture of two 
or all of these with sugar and water, with or without 
spice and vinegar or harmless organic acids other than 
acids or acid salts generally recognized as chemical 
preservatives. The bill further provides that in the 
preparation of such a preserve not less than 45 pounds 
of fruit must be used to each 55 pounds of sugar. In 
the case of fruits deficient in pectin, or whose composi- 
tion or texture prevent the preparation of preserves 
or jam, pectin or pectinous material may be added. 
The bill food 
preserve, jam, jelly, or apple butter, except citrous- 
fruit fruit-pie fillings, fruit and 
fountain fruits, labelled and 
shall be understood to be imitation preserve, imitation 


provides that all products resembling 


marmalades, sauce, 
crushed sold as_ such, 
jam, imitation jelly, and imitation apple butter, as the 
In the 
plainly stated on labels “in 


their exact 
the 


case may be. case of imitations 


ingredients must be 


order of their predominance by weight in the product.” 
The Only Difference 

The only difference between a genius and a fool is 

that the man of creative ability has had the courage 


to weather a spell of public ridicule and live past the 
point where his neighbors feel sorry for him. 

The fool, he stays put. The genius, he goes on past 
the jibes and jeers of others. That’s the difference.— 
Silent Partner. 
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Official Report of Flavoring Extract 


Manufacturers Association 


INCE our last review of the activities of the 

Flavoring Extract Manufacturers Association of 
the United States, several matters of importance have 
been brought to the attention of the members of the 
association through circular letters from the presi- 
dent, George H. Burnett in cooperation with the at- 
torney and executive secretary, Thomas J. Hickey. 
Chief among these matters is the question of the 
imitation and sub-standard vanilla and lemon extracts 
under the Federal Food Law and the Federal Prohibi- 
tion Law. Circular No. 317 sent out 
February follows: 


under date of 


“Questions frequently arise as to the legality of 
sub-standard and imitation vanilla and lemon ex- 
tracts. 

“The Federal Food Law contains no standards for 
these products. The so-called Federal standards 
promulgated by the U. S. Department of Agricul- 


ture include no standards for imitation or sub- 
standard flavoring extracts. 

“However, the Federal Food, Drug and In- 
secticide Administration has stated that imitation 


extracts and flavors should be such that they will 
substantially take the place of the products they 
imitate. 

“There is some doubt whether the Federal Food, 
Drug and Insecticide Administration has power un- 
der the Federal Food and Drugs Law, to lay down 
standards or other requirements for imitation or 
sub-standard extracts or flavors which are plainly 
labeled to that 

“The Federal Bureau of Prohibition in charge of 
the enforcement of the Federal Prohibition Law has 
adopted standafds for 


show they are imitations. 


definite these products as 
follows: 
‘Imitation lemon extract must show an analysis 
presence of 0.2 of 1 per cent by weight of citral. 


se ~ % ~ * * 


‘Imitation vanilla is the flavoring extract 


pared from vanillin or coumarin, and contains not 
0.69 


pre- 
gram of vanillin and 
both. ner 100 ec’ 


‘Therefore, while the 


less than 


coumarin, 


eltner or 


Federal Food, Drug and In- 


ecticide Administration has adopted no standards 
for these products, other than that they shall sub- 
stantially take the place of the products they 


imitate, the Federal Prohibition Bureau has promul- 


gated the standards above quoted. The Federal 





Prohibition Bureau has undoubtedly full legal au- 
thority to make such standards. 

“P. S. Your attention is called to a letter sent 
out from the Bureau of Census, Department of Com- 
merce, at Washington under date of January 14, 
1930, enclosing a questionnaire ‘Census of Manu- 
factures, 1929, Required By Act of Congress Ap- 
proved June 18, 1929, Flavoring Extracts and 
Flavoring Sirups.’ It is quite important that all 
of our members fill out and return this question- 
naire at once if they have not already done so. The 
value of census work depends upon its prompt com- 
pletion. We trust our members will give this mat- 
ter their first attention.” 


“Slack Package” Bill 

Another matter of considerable importance to the 
members especially when placing orders for containers 
is the Haugen Bill (H. R. 8) 
at the present session in April of 1929 and was re- 
cently reported to the Calendar without amendment 
This bill is the so-called “Slack Package” bill which 
has been pending in Congress for the past 
circular No. 318 the association 


which was reintroduced 


several 
sessions. In advises 
its members of the full meaning to them of this bill, 


as follows: 


Food 
and Drugs Act so as to declare food misbranded ‘if 


“The above bill seeks to amend the Federal 


it be in a container made, formed, or shaped so as 
to deceive or mislead the purchaser.’ 

“The bill also declares food misbranded ‘if in the 
package form, and irrespective of whether or not 
the quantity of the contents be plainly and con- 
spicuouly marked on the outside of the package in 
terms of weight, measure, or numerical count, as 
provided in paragraph Third, the package be less 
than filled with the food it purports to contain in 
such a manner as to deceive or mislead purchasers. 
In construing and applying this provision reasonable 
variations shall be permitted and also due allowance 
shall be made for the subsequent shrinkage or ex- 
pansion of the food which results from a natural or 
other cause beyond reasonable control.’” 

“Paragraph Third referred to in the above quota- 
tion, is that provision of the Federal Food and Drugs 
Act which requires food in package form to be labeled 
to show weight, measure or numerical count of the 
contents. 

“The above bill will in all probability prevent the 
use of panel bottles, long-neck bottles, and tall, narrow 
bottles. It will also outhaw over-size cartons. 

“The bill may be enacted at the present session, al- 
though this is not absolutely certain. 

“The last section of the bill (Sec. 3) provides that 


no penalty shall be enforced under it 
months after its passage. 


within six 


“It would be well for our members to consider that 
this bill may be passed at the present session, and to 
further consider that only six months 
to change to new types of containers. 


are allowed 


“Contracts for new supplies of bottles and cartons 
should be made with these possibilities in view.” 
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French Production and Foreign Trade in 
Perfumes and Toilet Preparations 

HE backbone of the local industry is represented 

by the flower crops, both natural and cultivated, 
of the Riviera and the Alps. The preponderance of the 
local perfume materials, as compared to those found in 
any other part of the world, has always attracted to 
France the exotic raw materials with which they might 
be blended. 

The advent of synthetic and artificial scents has not 
diminished the importance of the French perfume in- 
dustry, but has diversified it. Whereas there had pre- 
viously been hundreds of small distillers and blenders 
of natural essences, with no really outstanding leaders, 
there are now 11 large perfume manufacturing firms 
making complete lines of cosmetics and 17 or 18 mod- 
erately their efforts on a 
The annual output of the French in- 
custry is valued at approximately $40,000,000. There 
reliable statistical or commercial data upon 
which to base an estimate of the shares of the French 
In any 


large firms concentrating 


few specialties. 
are no 


perfume market occupied by imported goods. 
event, it is a very small share. 

The distinctively American and British lines of per- 
fumery and cosmetics lead among those imported, the 
isual proportion of imports of these commodities being 
a little more than one-third each for the United States 
and Great Britain, and a little less than one-third from 
the rest of the world. 

The latest year for which comparative data are 
available is 1927, when France imported 824,000 francs 
worth of and 2,544,000 francs 
worth of non-alcoholic perfumes and cosmetics, or a 
total of about $133,000. American export statistics 
show shipments to France of some $85,000 worth of 
items. Either is extremely small as 
compared with the total French production and turn- 
(Consul H. Merle Paris). 


alcoholic perfumes 


similar figure 


over. Cochran, 


Stipulation on “Maple” Flavor 


A corporation manufacturing flavors and syrups has 


signed a stipulation with the Federal Trade Com- 
mission agreeing to discontinue use of the word 
Maple” connected with the word “Flavor” to imply 


that its product is composed of maple syrup or of 
the maple tree when such is not the fact. 

The respondent, in advertising his product, which 
contained no maple sugar or sap of the maple tree, 
displayed the following phrasing: ‘Maple Flavor—a 
maple flavor possessing the true aroma of the old, 
fine maple sugar, and _ yet practical and 
economical.” 


more 


Perfumery Chain Store Movement in Italy 


There is in Italy a small chain of perfumery stores 
run by A. Bertelli & Co., Milan. These stores, 14 in 
all, sell the chemical and pharmaceutical preparations 
of its plant in Lombardy, which also has a wide sale 
in foreign countries and also manufactures other toilet 
articles. Bertelli’s stores, which are of fine appearance, 
are always located in the better sections of the city.— 
(Assistant Trade Commissioner John M. Kennedy, 
Rome.) 
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British Trade Notes 


T the recent quarterly meeting of the Council of 

the Proprietary Articles Trade Association in 
London the report of the Executive Committee was 
considered. The report stated that searching investiga- 
tion had been conducted into price-cutting of P. A. T. 
A. goods. The Executive has adopted a series of 
recommendations for dealing with the evil, the more 
important of which, affecting manufacturers and 
wholesalers, are embodied in the new forms of agree- 
ment which members are now required to sign as a 
condition of membership. The Committee has personal- 
ly communicated with every retailer on the Associa- 
tion’s mailing list to the effect that any trafficking with 
price cutters or their suppliers will result in immediate 
stop listing of the offender. Both the manufacturers’ 
and wholesalers’ agreements have already been signed 
by a majority of the respective sections. The Com- 
mittee is unanimously agreed that the terms of agree- 
ment represent the minimum requirements of manu- 
facturers and wholesalers, if the carrying out of the 
Association’s price maintenance principles is to be 
made effective. 


A petition for the compulsory winding-up of Gladys 
Cooper’s Beauty Preparations, Ltd., has been opened 
before Justice Maugham in the Companies Court in 
London. It was brought by Miss Gladys Cooper, who 
is now Lady Constance Pearson, wife of Sir Neville 
Pearson, Bart., and one of the most famous actresses 
on the London stage. Counsel for Lady Pearson said 
the petition was brought on the ground of deadlock, 
the petitioner owning one-half the shares and being 
one of two directors. The petition is opposed and the 
counsel obtained an adjournment in order to answer 
the very voluminous evidence put in in opposition. 

Counsel for opposing creditors said he wanted the 
matter disposed of as soon as possible because of the 
possible effect it might have on the business. All the 
creditors, with one accord, opposed. It is a contribu- 
tories’ petition. 

In adjourning the petition Justice Maugham said 
that if the company was solvent he saw no reason why 
the creditors should not be paid off. 


* 


Heppell’s, Ltd., the London retail drug chain, an- 
nounces that Edmund Carpenter, M.P.S., H. W. Sey- 
mour Howard, and Dr. E. Leonard Rees (all three 
directors of Hodders, Ltd.) have accepted seats on the 
board. J. V. Elliott Taylor, R. Hough, and T. Wood 
have resigned from the board of the same concern. 
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Paris Trade Notes 
MONG the new incorporations in France is 
A Societé Anonyme Dorothy Gray. This company 
is incorporated for the manufacture, purchase and sale 
of beauty products, perfumes, etc., with a capitaliza- 
tion of 200,000 frances. The organizer is Argimiro 
Morales, and the location is 8, rue Saint-Martin, Paris. 


The formation of Etablissements Helena Rubinstein 
has recently been accomplished with offices at 52, 
Faubourg Saint-Honoré, Paris. The object of the in- 
corporation is the development in France and in other 
European countries of beauty shops or salons, the pur- 
chase and sale of beauty products, perfumes and in 
general all products which might contribute to the 
beautifying of women. It is capitalized for 1,000,000 
franes; the organizer being Mme. Titus (Helena 
Rubinstein). 


Valbel is the name of a new société anonyme which 
has recently been formed for the manufacture, pur- 
chase and sale of perfumery and beauty products, and 
also the manufacture, purchase, and sale of all prod- 
ucts relating to the perfumery industry. 

The address of the company is 2, rue de Frédéric- 
Passy, Neuilly-sur-Seine. It is capitalized for 200,000 
francs. The incorporators are Mmes. Jeanne Forstrem, 
Madeleine Dequecker, both of Paris, and Pierre Cunis- 
set-Carnot of Neuilly. 

ee * & 

The board of directors of Société Francaise des Par- 
fums Rallet has named as directors Jacques Virey and 
André Lavault both of Paris. Raymond Greilsamer 
has been chosen general manager to replace Francois 
Coty. * x * * 

It is with pleasure that we learn that His Majesty 
the King of Italy has conferred on E. Virgil Neal, 
owner of the company “Tokalon” the title of Com- 
mendatore della Corona d’Italia. The decoration was 
conferred on Mr. Neal by Mr. Lodi-Fe, consul general 
of Italy at Nice. a oa 


* 


Gaston Parent, a director of Maison Dorin has been 
elected a member of the Syndicat de la Parfumerie 
Francaise. Mr. Parent was named to fulfill the 
vacancy made by the expiration of the term of André 
Lecaron. At the general meeting of the council the 
matters to be attended to for 1930 were discussed. 
The officers of the organization are M. J. Rocherolles, 
of Parfumerie Roger et Gallet, president; M. Bornet 
of Parfumerie Vibert, vice-president; Marcel Prot, of 
Parfumerie Lubin, secretary; and M. Desprez of 
Parfumerie Millot, treasurer. 








The British Industries Fair 
(From Our Special Correspondent) 
spite of certain pessimistic views as to the present 
state of British industry, the annual British In- 
dustries Fair, which has just been concluded, is suffi- 
cient enough evidence, if that were necessary, that 
industry in this country is by no means down and out, 
but, on the contrary, is very much alive and is making 
efforts to convince our European and American friends 
and competitors that, as a vital force, we are still to 
be reckoned with. 

The individual section of the fair in which the 
readers of THE AMERICAN PERFUMER would be most 
naturally interested was, as usual, under the auspices 
of the Association of British Chemical Manufacturers, 
and the various exhibits to be seen therein were quite 
remarkable both in regard to these themselves and the 
elegant, in some cases, ornate structures in which 
they were contained, for the day has long passed, when 
anything in the shape of a few boards and some yards 
of crimson cloth would be considered good enough 
for a stall at an exhibition of any kind. 

Questions of space, of course, make it impossible 
to mention more than some of the principle exhibitors 
in the Chemical Section, so the following notes must 
be accounted as typical of the best displays to be 
seen in that section. 

The display of W. J. Bush, Ltd., might be an 
object lesson to the lay mind (I should have men- 
tioned that though the fair is primarily a trade func- 
tion, yet the general public are let loose inside at 
stated intervals for a trifling sum) for here in long 
jars were to be seen those mysterious contents that 
go to compound soap and beauty preparations of all 
sorts. And every woman in these isles well knows 
and adores far-famed Mitcham lavender, and there 
was the essence of that typically English perfume, 
no mere synthetic stuff, but the real thing. So that 
if the onlooker failed to grasp what was understood 
by such terms as coumarin or vanillin he or she could 
at least fall for the lavender of Mitcham. 

Another firm with historic traditions behind it was 
to be found in that of Howard & Sons, Ltd., who, 
though of long standing, are yet up to the moment in 
their methods. In order to inform the uninitiated, 





THREE EFFECTIVE BOOTHS 
J. GrRossMITH & SONS, CuSSONS & 
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there was prominently displayed an ordinary bar of 
toilet soap, which, so the legend ran, contained “sextol,” 
which, so the stranger was told, possesses increasingly 
detergent and solvent powers and is moreover non- 
toxic and non-inflammable. But what these words 
conveyed to the non-chemical mind I am unable to 
imagine. 


As regards the manufacture of soap itself, the most 
imposing display of the fair was that provided by the 
Manchester firm of Cussons & Sons, Ltd., who offered 
a novelty that should be very popular in the nursery, 
for it represented a number of our old-time favorites 
such as Cinderella, Red Riding Hood and others 
fashioned in soap and which, when put in full use, 
would prove a powerful stimulant to hasten a reluctant 
infant to the bath. In addition, Messrs. Cussons dis- 
played a full range of competitive soaps to meet all 
classes of trade, among which their celebrated Mists 
of the Moon soaps, powders and perfumes were 
prominent. 


Another North of England firm of soap manufac- 
turers viz:—Charles Midgeley & Co., Ltd., exhibited 
novelties suitable for the Christmas and Easter trade, 
including their well known “eggs” which are contained 
in wooden egg-cups and are a superb line in toilet 
soap. Their Chrystal Bath Soap was, as usual, very 
much to the fore. 


To summarize briefly other soap and perfumery 
exhibits—Du Barry Perfumery Co., Ltd., had a most 
tempting display of their many toilet ranges, of which 
“Garden of Khama” and “Golden Moon” seemed to be 
much in demand; the excellent “English Wallflower” 
soap and “Devonshire Violets” perfumery of T. 
Bristow & Sons, Ltd.; the liberal and well appointed 
display of the standard soaps and perfumes of the old 
established firm of J. Grossmith & Sons, Ltd.; the 
severely practical and medical coal tar soap of Wright, 
Layman & Umney, which over here is first in its own 
line; and Palm Oil soaps shown by Hope's Soaps, 
whose special feature is that all their lines are done 
up in a plain cellophane packing and are thus without 
any colored lithographed appeal, the slogan of this firm 
being—“Do you want to pay for soap or the 
wrapping?” 


AT BRITISH INDUSTRIES FAIR. 
SoNs, AND W. J- BuSH & Co., LTD. 








0 


il 
e) 
n 








Marcu, 1930 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 31 


William G. Ungerer Passes On 


Prominent Figure in Perfume and Raw Materials Trade 


and Chevalier of The Legion of Honor 
Dies at His New York Home 


ILLIAM GEORGE UNGERER, president oi 
Ungerer & Co., New York, died at his home 
February 27, at the age of 61. 


Born in Rochester, N. Y., September 6, 1868, son of 


the late William P. and Lydia A. (Cochrane) Ungerer, 


he went as a youth to Paris to study first at the Ecole 
des Quatre Fils and later at the Arts et Metiers. 
Equipped with a good scientific education he was able 


to take advantage in the fullest sense of the experience 


that he acquired in Grasse at one of the important 
plants studying production of natural perfume ma 
terials, the first American to be 
connected in such work. In 18953 
he succeeded his father, W. P. 
Ungerer, who after being per- 
fumer for Colgate & Co. for 
twenty-seven years, resigned and 
established himself in the 
fume raw material business. 
Mr. Ungerer, pere, was joined 
soon thereafter by his sons Wil- 
liam G. and Frederick H., and the 
business rapidly developed being 
incorporated in 1901 as Ungerer 
& Co., Inc., with W. P. Ungerer, 
president, William G. vice-presi- 
dent and Frederick H. secretary 
and treasurer. On the death of 
the father in 1907, William G. 
became president and Frederick 
H. vice-president 
Always among 


per- 


and treasurer. 
the leaders in 
the art and science of perfumery, 
he was a frequent contributor to 
the literature of the subject for 
many years. In 1906 he founded 
this journal and acted as its 
editor and publisher for the first six months of its exist- 
ence, when it passed into the hands of the present own- 
ers. With William Dixon he was one of the leaders of 
an informal group known as the Drug Club of New 
York which later was incorporated as the Drug and 
Chemical Club. He was instrumental in founding the 
Aroma Club of New York, and was a member of the 
New York Athletic Club, the French American Chamber 
of Commerce, and of Park Lodge No. 516 F. and A. M. 

At the outbreak of the European War, Mr. 
immediately began to 
energies to war work. 


Ungerer 
devote a part of his 
The need for ambulances and 
medical supplies appealed to him and he organized a 
fund in the American perfumery industry to which he 


large 
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contributed largely. Two machines were added to the 
American Ambulance Field Service, known as American 
Perfumers No. 1 and No. 2, and saw heavy duty. The 
first Section Sanitaire No. 12 in the Cham- 
pagne sector and in the region of Vaux-Varennes, going 
later to the French Third Army in the Amiens- 
Montdidier Noyon-Ham sectors. The other 
spent more than a year in Paris and subsequently was 
lent to the Foyer du Soldat. 


served in 


and the 


Another achievement of his war work was the suc- 
cess of the 


“Booth of the Fifty Perfumers” in 
which leading perfumers of the 
United States made exhibits dur- 
ing the great Allied Bazaar in 
New York in 1916. Largely 
through Mr. Ungerer’s efforts, 
this booth one of the most 
successful at the Bazaar. 

Immediately after the war, he 
visited France and was deeply im- 
pressed by the need for relief of 
those left homeless and destitute 
by the conflict, and upon his re- 
turn to New York, he threw him- 
self whole-heartedly into the work 
of collecting funds for these un- 
fortunates. The result was a 
considerable fund for the support 
of a colony of war orphans at 
Grasse, which later became per- 
manent under the name of the 
“Ungerer Fund” to which regular 
contributions have been made and 
sent to a committee in Grasse for 
administration. 
and other services 
Republic of France, he 
the Legion of Honor in 
1927, the decoration being so conferred upon him in 
October of that friend Senator Eugene 
Charabot. 

Mr. Ungerer was one of the most widely known and 
deservedly popular men in the American raw materials 
industry, and his interesting personality will be missed. 

He is survived by his brother, Frederick H. Ungerer, 
and two sisters, Mrs. Walter E. Mrs. 
Charles P. Worth. The funeral which were 
attended by principals of all the leading houses in the 
trade, as well as more than two hundred of his friends, 
were held at Campbell’s Funeral Church on March 1. 
Burial was at Woodlawn Cemetery. 
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Negotiations extending over the past few months 
have culminated in the purchase of the Pompeian Com- 
pany from the Colgate-Palmolive-Peet Company by a 
group of individuals consisting of Floyd M. Shoemaker, 
Guy S. Shoemaker, Clayton S. Shoemaker and M. 
Holmes Shoemaker, all of Elmira, N. Y., executives of 
the Frostilla Company, and Harold F. Ritchie of New 
York and Toronto, Canada, president of Harold F. 
Ritchie & Company, Inc., New York, Toronto, Canada; 
London, England; Sydney, Australia, and Wellington, 
New Zealand. 

The officers of the new company are as follows: 
chairman of the board, Floyd M. Shoemaker; president, 
Harold F. Ritchie; vice-president and treasurer, James 
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H. Anderson; executive vice-president, C. S. Shoe- 
maker; secretary and assistant treasurer, Guy S. Shoe- 
maker; controller, Chas. M. Henning; and _ pro- 
duction manager, M. Holmes Shoemaker. Other di- 
rectors of the company are Hans Schmidt, Jr., Edward 
H. Letchworth and Herbert H. Klein. 

The Pompeian Company was originally a Cleveland 
company headed by F. W. Stecher, Otto F. Leopold 
and W. W. Wheeler. Operations were carried on from 
Cleveland for a great many years, the outstanding 
and original item being the well known Pompeian 
Massage Cream. Early in 1927, the Pompeian busi- 
ness was purchased by Colgate & Co., and the factory 
moved to Jersey City. Later, after the merger of 
Colgate & Co. and the Palmolive-Peet Company, this 
concern was approached and the first steps were taken 
in the arrangement for the purchase of the Pompeian 
Company. The line is well known to Harold F. Ritchie, 
as his company acted as sales agents in Canada and 
several countries in the foreign field up until the time 
that Colgate & Co. purchased it. 
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Carl Weeks, president of the Armand Co., Des 
Moines, Ia., recently delivered a most interesting and 
instructive address before the Iowa Pharmaceutical 
Association at its annual banquet in Des Moines. In 
it he sounded a warning against federal or state taxa- 
tion of cosmetics and urged amendment of the anti- 
trust laws making them more liberal with respect to co- 
operative retailers. Mr. Weeks indicated that he was 
ready to “build a bonfire under” any executive or legis- 
lator who seriously proposed cosmetic legislation. An 
interesting feature was the fact that Governor Ham- 
mill of Iowa, who recently urged the legislature of that 
state to enact such a tax as an aid to rural schools, 
was present and spoke at the banquet. 


Appointment of Max P. Norris as Kansas City 
branch sales manager for Frederick Stearns & Co., 
Detroit, is announced by company officials. Mr. Norris 
goes to his new headquarters at the Kansas City branck 
after ten years spent in various important capacities 
with the Stearns organization in different parts of 
the country. Starting in the drug business with 
Parke, Davis & Co., he was with the John T. Milliken 
Co., of St. Louis, as their Chicago branch manager 
before joining Stearns in 1919. Field and special work 
for Stearns in New England, California and other 
localities is included in Mr. Norris’s broad experience. 


* * * 


Maxine Products Co., Inc., Detroit, has moved to 
much larger and more convenient quarters at 2101 
Third avenue, its former address having been 66 West 
Warren avenue. The company has been reorganized 
and incorporated and George L. Max has been elected 
president. Other officers are L. H. Cole, vice-president, 
A. L. Regner, secretary and C. G. Alexander, treasurer. 
Mr. Alexander is also perfumer for the company. 


Roscoe C. Edlund, manager of the Association of 
American Soap and Glycerine Producers was the prin- 
cipal speaker at a dinner of the Philadelphia Rotary 
Club, March 5. Mr. Edlund discussed the power of ad- 
vertising in creating new markets and expanding old 
ones, stressing particularly the work of his associa- 
tion and of the allied Cleanliness Institute as excellent 
examples of this power. 


> a: % x 


E. L. Little has been appointed general sales manager 
of the Colgate-Palmolive-Peet Company, Ltd., Toronto, 
and will direct sales of Colgate-Palmolive-Peet products 
in Canada. Mr. Little, who has been assistant sales 
manager, succeeds A. D. Rettinger, resigned. 
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The E. C. Harley Co., Cleveland, Ohio, manufac- 
turers of flavors and other food products have moved 
to more convenient quarters at 1444 West Ninth street. 

* OK aK BS 

Pinaud, Inc., New York, manufacturers of perfumes 
and toilet preparations and distributors of the Pinaud 
line, have advised us of the appointment of Joseph 
Vincent Gartlan as sales 
manager. Mr. Gartlan has 
been connected with 
Pinaud for 32 years hav- 
ing started with the 
house in 1898 at the age 
of 14. His entire business 
life has been spent in‘its 
employ. He has a wide 
experience covering prac- 
tically the entire United 
States. Until his recent 
promotion, his territory 
was New York City. 

Incidentally, Mr. Gart- 
lan is one of the few 
“original New Yorkers” 
among the many executives occupying important po- 
sitions in the city today. He was born in New York, 
August 15, 1884. He will take over his new duties as 
sales manager on April 1. We join his many friends 
in the industry in wishing him success in his new 
position. 





JOSEPH V. GARTLAN 


* 3K *“ 


William R. Warner Co., St. Louis and New York, has 
purchased through a subsidiary the Bell Medicine Co., 
of St. Louis, the proprietary medicine division of the 
Chamberlain Medicine Co., of Des Moines, Ia. The con- 
sideration was said to be about $2,000,000. G. A. 
Pfeiffer president of Richard Hudnut is head of the 
William R. Warner Co. 


The E. R. Mansfield Co., Los Angeles, manufacturer 
of the Adele Millar line of toilet preparations, has re- 
cently added a new complete line which will be sold 
under the name “Lady Dainty,” and also a line of bar- 
bers’ supplies under the trade mark “Ermco”. Accord- 
ing to R. C. Stanton, sales manager, these new lines 
have taken hold very well. 


The New York Consolidated Drug Company, at 188 
Pearl street, has bought from the estate of James E. 
Mitchell the seven-story loft building at 36 West 
Twenty-second street. The buyers will remodel the 
building for their business and occupy it about Oct. 1. 
Dwight, Voorhis & Perry, Inc., were the brokers in the 
sale. 

b-@: 3 

Miss Eva M. Housman, formerly advertising director 
of the Paragon Hair Coloring Corporation, New York, 
has been appointed advertising director of The Nestle- 
LeMur Company, Cleveland and New York. 

x * * * 

The Phanta Company, formerly located at 338 
Warren street, Roxbury, Mass., has moved to 235 
Stuart street, Boston. The company is a manufac- 
turer of toilet preparations. 
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Stockholders of Drug, Inc., at the annual meeting on 
March 11 approved a plan for the acquisition of House- 
hold Products, Inc., on a basis of one share of the Drug 
stock for one and two-fifth shares of Household. The 
plan had been approved by the directurs of Drug, Inc., 
who have formulated a plan for increasing the author- 
ized capital stock of the company from 3,000,000 shares 
to 5,000,000 shares, which was also submitted to the 
stockholders at the annual meeting, for the purpose of 
supplying the necessary stock for the exchange. The 
plan requires 410,715 shares of Drug, Inc., stock and in- 
creases the outstanding shares to 3,154,428 shares. 

Household Products, Inc., was organized in 1923 and 
approximately 27 per cent of its outstanding stock 
is owned by Sterling Products, Inc., a wholly owned 
Sterling Products has had the 
direction of the management of Household Products 


subsidiary of Drug, Ine. 


since its organization and many of the stockholders are 


, 


stockholders in Drug, Inc. 


A. M. Spiehler, president of Adolph Spiehler, Inc.., 
perfumers, Rochester, N. Y., and a member of the 
executive board and past president of the American 
Manufacturers of Toilet Articles, is being prominently 
mentioned as a candidate for postmaster of Rochester. 
According to the local press Mr. Spiehler has the en- 
dorsement of the Republican organization in Rochester 
for the position. 

Irving A. Vieth, purchasing agent for Parfumerie, 
St. Denis, New York, is spending several weeks in 
Europe in the interests of that company. 

OK aK * oo 

Manhattan Soap Co., Inc., New York City, has 
advised us of the election of new officers. Oscar M. 
Burke has been chosen as president to succeed his 
father, the late Frank G. Burke who died June 18, 
1929. F. G. Burke has been elected vice-president. 
New executives of the company include H. F. Phares, 
who will be director of sales located at the New York 
office, and A. H. Garrigues, works manager. 





Ss 


OscaR M. BURKE F. G. BURKE 


The company has recently placed upon the market 
a new product known as “Blue Streak Steel Wool” 
which will be used as a household cleaning material 
for aluminum ware, etc. Efforts are being made to 
expand the sale of this product which, during the 
short time since it was placed upon the market, has 
been very successful. 








R. C. Treseder, vice-president and manager of the 
Central region, with headquarters at Chicago, of the 
Coca-Cola Company, has been transferred to the 
Atlanta office as vice-president in charge of service. 
Roy Dorsey, vice-president and manager of the South- 
eastern region, with headquarters at New Orleans, has 
succeeded Mr. Treseder at Chicago. 

DeSales Harrison, formerly assistant to the advertis- 
ing manager, has become assistant to the vice-president 
in charge of service of the Southeastern region, 
with headquarters at New Orleans. 

* * x 7 

The Association of National Advertisers is about to 
conduct a survey of broadcasting with a view to de- 
termining the number of listeners to the radio pro- 
grams sent over the air by national advertisers. It 
is hoped that its efforts will result in an audit of radio 
circulation. The plan will be developed by Crossley, 
Inc., a national research organization under the direc- 
tion of a governing committee headed by Lee H. 
Bristol of the Bristol-Myers Co., and numbering among 
its members D. P. Smelser of Procter & Gamble Co. 

x * * * 

Miss Ruth A. McManus, formerly the editor of 
The Toilet Goods Economist, has become associated 
with Primrose House, Inc., New York, as advertising 
manager. Miss McManus is well known throughout 
the trade for her effective work as an editor and 
brings to her new position a broad merchandising 
knowledge. 

Elsie Pierce, Inc., manufacturer of beauty products, 
New York City, announces the appointment of J. War- 
ren Kane, as sales-manager. Mr. Kane is well known in 
the cosmetic field from his long connection with Bour- 
jois, Inc. and Parfumerie Lubin. For seven years he 
was selling the products of the former company in 
various parts of the United States. In 1924 he became 
associated with Parfumerie Lubin, first in the capacity 
of salesman and later as sales manager. This latter 
position he held when he decided to undertake the 
management of sales of 
the Elsie Pierce line. 

His diversified and ex- 
tensive experience com- 
bined with Miss Pierce’s 
educational sales method 
is bringing, Miss Pierce 
states, the desired results. 
In her “Class in Beauty,” 
Miss Pierce groups people 
with similar interests and 
gives them a comprehen- 
sive knowledge by lecture 
and demonstration. Every 
lecture is followed by 
actual demonstration and 
theory is put into prac- 
tice. Each member goes through the treatment giving 
herself the care she needs—the regime she will follow 
at home thereafter. 

The address of the new Elsie Pierce salon and lecture 
room will be as formerly 677 Fifth avenue, but due to 
her severance of all connections with Fioret, Inc., she 
has moved to larger space on the floor above. 





ELSIE PIERCE 
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The introduction of the Ogilvie Sisters’ treatments 
and products into Canada has been effected recently 
through the T. Eaton Co., Ltd., stores in Toronto, 
Montreal, Winnipeg, Calgary, Saskatoon, the locations 
of the company’s leading stores and also in many other 
stores throughout the Dominion, operated by the same 
company, but known as the Teco and the National De- 
partment stores. At these 
salons the preparations of 
the Ogilvie Sisters, New 
York and Paris hair 
specialists, will be used for 
treatments exclusively. 

Miss Clara Ogilvie, who 
has recently returned 
from a visit to the To- 
ronto salon, found a very 
favorable reception and a 
market much in need of 
just such preparations as 
her company manufac- 
tures. 

During the first few 
weeks after opening the 
manufacture of the products was done at the T. Eaton 
Company’s stores due to some delay in securing the 
proper manufacturing permits but, with the straight- 
ening out of the details, a warehouse has been obtained 
in Toronto for manufacturing purposes which will sup- 
ply the different salons and toilet goods departments 
in Canada. Miss Gladys, another of the famous sis- 
ters, lectured in the Georgian room in the Toronto 
store on January 23rd and 24th on “Care of the Hair 
and Scalp.” Demonstrations accompanied these lec- 
tures. 

Plans are now underway for the distribution of 
Ogilvie Sisters’ preparations and treatments through- 
out the entire Dominion from Quebec to Vancouver 
and Miss Clara Ogilvie states that “it looks like a 
healthy start toward making their line international.” 

* * * & 





CLARA OGILVIE 


A new use for soap factories has been developed by 
the American Soap and Washoline Co. of Cohoes, N. Y. 
Promptly at eight o’clock each morning the whistle of 
the plant will be sounded to warn children and parents 
that the hour has arrived when preparations for at- 
tending school should be started. The company is co- 
operating with the superintendent of public schools in 
its city in thus sounding its whistle. 

The Colgate-Palmolive-Peet Company, makers of soap 
and toilet articles, reports for 1929 a net income of 
$8,910,631 after all charges, which is equal, after divi- 
dends on the preferred stock, to $4.03 a share on the 
1,999,970 shares of common stock outstanding. In the 
preceding year the company earned $6,127,173, or $2.60 
a common share after the preferred stock requirements. 

The directors voted the regular quarterly dividend of 
6215 cents on the common stock at the annual meet- 
ing held Feb. 14 and also decided to apply for listing 
on the New York Stock Exchange. 

The preliminary balance sheet as of Dec. 31, 1929, 
shows current assets of $34,002,000 and current liabili- 
ties of $6,729,000. The surplus was $15,779,000, against 
$13,327,300 at the end of 1928. 
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Richard Hudnut may well enter the second half business in 1916 he was succeeded in the presidency 


century of its existence with a feeling of justifiable 
pride, for the little store of fifty years ago is now a 
world wide organization. 


American 


Perhaps the romance of this 


business is best expressed in the story of 
the man who had the idea, some faith and energy and 
that idea great Mr. 
Hudnut was born in New York City in 1856, and after 
education in pharmacy he } 


joined his 
father in the conduct of a drug store located at the 


made grow into a business. 


receiving an 


corner of Ann street and Broadway, New York. 
This store was a famous rendezvous for newspaper 
men, whose offices at that time were located 
principally in the neighborhood of Park Row. 


The elder Mr. Hudnut, 


realizing the advantages 
to be gained from build- 
ing up a cosmetic trade 


in connection with his 
drug store, sent his 
Richard, to France to 
study the perfumery in- 
dustry and to bring back 
the 
leading French perfumes. 
When he returned he had 
a head full 
and a_ crystallized 


son, 


with him stocks of 


of new ideas 


deci- 





sion that he was going to 
begin a new venture, the 
manufacture of perfumes. 
After that first visit, not a year passed that he did 


B&Ss 
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not spend a month or two in Europe, chiefly in Paris 
and the south of France, the two centers of the per- 
fume industry. 

Not only did he have the idea about the new prod- 
ucts but also he had caught the modern idea of the 
necessity for attractive 
store in which to display them, 
store was opened there was not 
like it in New York. It became famous. It 
tually the first beauty salon in America. 
tions were inspired from the Louis XIV decorations 
that he had seen in Paris. There was a black and 
white marble floor that lent grandeur to the setting, 
and on the counters and in the cases, were the gay 
colored bottles and bright packages of the few Hudnut 
items that began the business. This store located on 
the corner of Broadway and 20th street was so suc- 
cessful that shortly thereafter the present house was 


packages and an attractive 
and when the 
another drug store 


new 


Was ac- 


The decora- 


established to engage in the manufacture of perfumery 
on a large scale. 


The business volume of Richard Hudnut in his first 
year is not available. It could not have been more 
than a few thousand dollars, but out of that slight 


beginning one of America’s leading perfume and cos 


metic grown. Decade by decade 
1880 the maxim of Mr. Hudnut 
the Richard Hudnut label 


best standards of quality and beauty” 


organizations has 
item 
the 
been con- 


tinued as well as his policy toward the trade “To sup- 


since “Every 


bearing must answer 


has 


ply good merchandise at equitable prices, to accord a 
fair and assured margin of profit, and to render help- 
ful service in the resale of all Richard Hudnut goods.” 


When Mr. Hudnut decided to retire from active 


by G. A. Pfeiffer, the head of the company. 


The present management had years of successful mer- 


present 


chandising experience on taking over the business and 
they have the far 
beyond what was deemed possible in the later years 
of Mr. Hudnut’s ownership. 


developed science of cosmetics 
At the present time fore- 
most stylists of the country are consulted in package 
and the sought to de- 
termine the character of products to keep pace with 
the and even in style. 
The Hudnut laboratories in Paris and in this country 


designing proper authorities 


mode advance of “cosmetic - 


are constantly busy in developing new and impor- 
tant cosmetic ingredients for each cosmetic purpose. 
Under the scientific con- 


trol which they have de- 
veloped they assure their 
customers of accuracy of 
production and uniformity 
of quality. 


The few customers of 
Richard Hudnut at the 
beginning have now 


grown to be millions of 


women in every civilized 
country in the _ world. 
Ranking as one of the 


most beautiful shops in 
the company’s 
shop, and just outside of 
Paris are the Hudnut 
laboratories for the development of products which are 
more economically produced in France. There are 
Richard Hudnut laboratories, branch offices and agen- 
cies not only throughout Canada and Europe, but in 
Mexico, South America, Cuba, the Far East, indeed 
wherever women hearken to the call of beauty. 
Richard Hudnut in entering upon its fiftieth year of 
successful manufacture does not feel like a man reach- 
ing fifty, that he is entering middle age. Such is never 
the case with a house developing perfumes and cos- 
metics, for it is not permitted to grow beyond youth. 
Each year sees the rejuvenation of existing items and 
the birth of new 


Paris is 





G. A. PFEIFFER 


ones. Smartness, beauty and style 
characterize the Hudnut lines each season, and this 
year, its golden jubilee year, is no exception. The 


many products which have been added to the line since 
it first started with the well known and long famous 
Violet See are the Parfum le Debut, Poudre le Debut, 
and others of this line; the du Barry preparations, in- 
cluding toilet 
powder, ete., 


water, face powder, perfume dusting 
the complete group, the 
later Deauville perfume, eau de toilette, face powder 
and bath preparations, the Narcisse, Violet Sec, Gar- 
denia, and many, others. 

To commemorate its Golden Anniversary, the house 


brought out an exceptionally 


Three Flowers 


many 


attractive catalogue and 


price list which has been distributed to the trade. The 
booklet has a cover of gold paper and in addition to 
handsome illustrations of the Hudnut lines and de- 


scriptive matter regarding them, the booklet contains a 
brief history of the business from the time of its estab- 
lishment by the late Richard Hudnut in 1880. 

We extend our heartiest congratulations to the house 
on the completion of its first half century. 
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An adaptation of the idea in merchandising is 
found in the new Vantine’s Incense boxes. The old 
tradition—the Oriental, heretofore so closely linked to 
incense—has been cast aside. This company’s product 
is now packed in smart, stylish containers. Buddha, 
that good old standby, has been supplanted by a strik- 
ing, modern design—the heavy oriental colors give 
way to light and vivid hues. 

“The simplicity of the modern trend is strikingly 
used,” said J. Poses, sales manager for A. A. Vantine 
& Co., in discussing the new packages. “Drug stores, 
decorated in the modern style, will find these packages 
harmonizing with the most restrained and exquisite 
show cases. And those stores seeking to secure the 
modern look without entirely changing their equipment, 
will find, by deftly grouping and displaying, that 
these packages are a real help.” 

* * *« a 

Howard Lyon of the Comfort Manufacturing Co., 
Chicago, manufacturers of toilet preparations, was a 
New York visitor the last week in February. Mr. 
Lyon indicated that business in the Middle West is 
improving after a slump and anticipates excellent busi- 
ness in toilet goods during the spring. 

* OK * * 

Marcel Raffy of Raffy Parfums, New York, returned 
from France late in February on the Paris. This is 
Mr. Raffy’s second trip to Europe within the year. He 
spent over two months in Paris arranging for a new 
line which will be announced shortly. 

ee 8 @ 

J. Theo. Erlin Co., San Francisco, has been appointed 
Pacific Coast distributor for Iodent toothpaste and Dew 
Deodorant. 

bei 6H 

At the recent annual election of the Drug and 
Chemical Club of New York, a prominent figure in 
in the essential oil trade, F. H. Leonhardt, first vice- 
president of Fritzsche 
Brothers, Ine. was 
honored with election to 
the vice-presidency. Mr. 
Leonhardt has been a 
member of the club for 
more than twenty years. 
Born in 1873, his early 
years in the industry were 
spent with Schimmel & 
Co., Miltitz, Germany. He 
came to this country in 
April, 1894, associating 
himself with Fritzsche 
Brothers, Inc., of which he 
is now first vice-president. — F. H. 
Mr. Leonhardt lives in 
Douglaston, L. I., is president of the Douglaston Club, 





LEONHARDT 


and prominent in all civic movements. He is an ardent 
golfer and fond of all out-of-door amusements. Hi 
many friends in the trade are pleased at the recogni- 
tion given him by the club which he has served in 
many “capacities in past years. 
* a * *x 

Armour Soap Works, Chicago, manufacturers of 
Luxor Products, has placed their advertising account 
with Blackett-Sample-Hummert Co., of Chicago. 
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A. H. Wirz, Inc., Chester, Pa., has advised us of the 
election of H. Saulnier Darlington as president to suc- 
ceed the late A. Herman Wirz. 

Mr. Darlington, who has been with the company 
since July, 1914, is a graduate of the Penn Charter 
School, Philadelphia, and of the University of Penn- 
sylvania, where he completed a course in engineering 
in 1908. For several 
years he was connected 
with the construction de- 
partment of the Pennsyl- 
vania Railroad, and upon 
joining A. H. Wirz, Ince., 
became assistant to the 
late Mr. Wirz in all de- 
partments and later sec- 
retary, devoting special 
attention to the produc- 
tion and sales develop- 
ment. 

Mr. Darlington is a 
modern type of business 
H. SAULNIER DARLINGTON executive and through his 

long connection with the 





company is thoroughly familiar with its policies. His 
promotion assures a continuation of the excellent serv- 
ice which the company has given its customers for 
many years. There will be no change in the policies 
of the company nor in the sales representation, as 
Sewell H. Corkran will continue in charge of the New 
York and Eastern territory with headquarters in New 
York, Cooper & Shuesler in the Mid-West with head- 
quarters in Chicago, and Charles M. Elms will be in 
charge of the California territory with offices at Los 
Angeles. 


Miss Margaret Brainard who about a year ago 
placed upon the market a line of facial creams, has 
developed a method of facial treatments by which 
these creams are applied with the use of an infra-red 
light. Miss Brainard does not believe in drastic mas- 
sage, and her new “Cosre Lamp” is the result of re- 
search undertaken in an effort to do away with over- 
massage in applying creams. 

The light, which is composed of an unusual coil 
patented by Miss Brainard is covered with a glass in 
which is a mirror. The reflector is so adjusted that 
the light filters through the glass evenly all over the 
face. 

Miss Brainard was born in Boston of a socially 
prominent family, and will be remembered as the co- 
star with William Collier in his famous success “Noth- 
ing But The Truth.” She was at the time Broadway’s 
youngest leading lady, and even in those days made 
her own facial creams. After her marriage Miss 
Brainard studied cosmetic chemistry at Columbia Uni- 
versity. Her products are in many of the smart Fifth 
avenue shops. 

Miss Brainard demonstrates the “Cosre Lamp” in 
her studio at 654 Madison avenue, New York City. In 
addition to the lamp and creams, the Margaret Brain- 
ard line consists of rouge, powder, a skin tonic and 
an astringent. 
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Harold Coburn of Ferdinand Buedingen & Co., 
Rochester, N. Y., has been spending some time calling 
on the trade in the New York territory. 


oe =. € ¢ 


Carter D. Poland, president of the Poland Soap Co., 
Anniston, Ala., received a bronze replica of the medal 
awarded by the St. Louis Chamber of Commerce to 
Col. Charles A. Lindbergh 
The occasion 
was a meeting of the 
Chamber of Commerce at 
which Mr. Poland was the 


recently. 


principal speaker. His 
subject was “Firing the 
Salesman with Enthus- 
iasm.” The address was 
reprinted in the bulletin 
of the Chamber of Com- 
merce and since its de- 
livery, Mr. Poland has 
been deluged with com- 





mendatory letters and in 
vitations to speak at other 
affairs. We hope his suc- 
cess as an after dinner orator will not turn him from 
the soap manufacturing business in which he has been 
eminently successful. 

* * x 


CARTER D. POLAND 


M. S. Mandell, for the last ten years a sales repre- 
sentative with the Vadsco Sales Corporation, New 
York, Vivaudou products, has been appointed sales man- 
ager of Parfums D’Ouchy, Inc., also of that city. 


ee s+ & 2 


George R. MacDonald, New England representative 
of Ungerer & Co., New York, attended the funeral of 
W. G. Ungerer on March 1. Mr. MacDonald made the 
trip from his Boston headquarters by airplane. 


oe & 


Jay H. Schmidt, president of Jay H. Schmidt, Inc. 
has returned with Mrs. Schmidt from a vacation trip 
at Lakehurst, N. J. ae 

ce & 2 

For 1929 the Zonite Products Corporation reports a 
consolidated net income of $1,356,845 after expenses, 
taxes, losses in stock investments and development ex 
pense, equivalent to $1.92 a share on 704,726 no par 
shares of stock, against $275,622, or $1.56 a share, on 
176,000 shares for the eighteen months ended on Dec. 
31, 1928. Excluding the development expenses charge 
able to the and Agmel Corporations, 
diaries, the net income for 1929 was $1,576,000. 


Larvex subsi 
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Childs, Jeffries & Co., specialists in chain store se- 
curities report as follows on increases in the sales of 
leading chains during the first two months of 1930 as 
compared with the first two months of 1929: 








Feb ” Mos Feb. 2 Mos 
Lerner 54.2 54.6 Grant 11.2 12. 
National Shirt.. 45.5 81.3 Murphy .. —« OF 11.8 
Neisner 21.1 29.5 Pendler .... . ae Bal 
Peoples Drug 21.9 19.0 Mclellan .... 4.3 1.7 
Safeway ...... 14.0 18.8 BO sunteccse GE 4.0 
PONE cccuesn 19.4 18.5 Woolworth .... 3.3 3.7 
Newberry ..... 19.1 17.7 Melville ....... 13.2 3.3 
Grand-Silver 15.1 17.4 DEED gccccccs Ban : 
Metropolitan 2.7 16.8 McCrory . a 1.2 
Western Auto 20.8 16.4 National Tea 5.0 0.2 
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August Giese & Son, one of the oldest essential oil 
houses in the metropolitan territory, moved for the 
third time in fifty-eight years to new and larger of- 
fices and laboratories at 300 Fourth avenue, March 1. 
The new quarters include the general offices and pri- 
vate office of Otto E. Giese, sole owner of the firm, and 
also laboratories and the shipping and stock depart- 


ments. The company’s new telephone number is AI- 
gonquin 2838. 
The business was established by the late August 


Giese in 1870 at 18 Cedar street. Among the accounts 
those of Heinrich Haensel of Pirna, a 
essential oil of Germany, and 
Herman A. Holstein of Constantinople, shipper of otto 
of rose and gums. In 1894 filtering apparatus and fil- 
tering materials were added to the firm’s business in 
August Giese conducted the 
business under his own name until 1899 when Otto E. 
Giese, present owner of the business, became associ- 


handled were 


terpeneless house 


terpeneless essential oils. 


ated with his father in the firm under the name of 
August Giese & Son. 
In 1918 the firm moved from Cedar street to 162 


William street where it remained until March 1. 


ec& es 


Ungerer & Company, New York, has appointed Wil- 
liam Macmillan manager of its Detroit branch, with 
offices at 424 Book Bldg., effective March 1st. Mr. 
Macmillan is well acquainted with the Ungerer line of 
essential oils and aromatic chemicals as he has been 
connected with the Chicago branch of Ungerer & Com- 
pany for the past three years. 


* “* * * 


Storfer Laboratories, Inc., who last year moved to 
new and larger quarters at 236 Fifth avenue, New 
York, have now completed the appointments of their 
new showrooms at that address. 


The treatment of their new quarters is modernistic. 


Titok ue 


NEW SHOW ROOM OF STORFER LABORATORIES 
the use of a silver 
gray motif which gives a very restful effect. A 
ture of the showrooms is a miniature curtained stage 


considerably restrained through 


fea- 


which displays a complete line of soaps, perfumes and 
bath salts. 

Storfer Laboratories are showing a number of new 
porclain designs filled with bath salts. Rudolph 
Storfer, sales manager, brought these back with him 
from his recent trip to Europe. 
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The National Canners Association, Chicago, is plan- 
ning a radio broadcasting campaign which will get 
under way April 1. The campaign calls for broadcast- 
ing four mornings each week over eighty-nine stations. 

Wholesalers, brokers and retailers will be linked in 
this co-operative advertising effort. The campaign has 
two objectives. One purpose will be to enlighten the 
housewife as to the advantages of canned foods and to 
provide her with practical suggestions as to their use. 
Another purpose will be to offer sales co-operation 
among the various factors in canned food trade chan- 
nels. The broadcasting program will be supplemented 
by magazine advertising which will call attention to 
the radio series. 

MacManus Incorporated, Detroit advertising agency, 
will direct this program. 

e 9 

The Alsop Engineering Company announce that they 
will occupy their new quarters at 39 West 60th street 
just west of Broadway, New York, on April 1st, 1930. 
This magnificent new building with every modern im- 
provement and light on three sides will enable the com- 
pany to function with the greatest efficiency and give 
service never before possible. 

Less than ten years ago, the Alsop Engineering Com- 
pany occupied a tiny loft in an old building. Today 
they have an organization known the world over, and 
a line of “Hy-Speed” liquid handling equipment that is 
being used by over 20,000 concerns. 

* * * 

Belgian Trading Co., New York City, announces the 
appointment of H. E. Enderlein as its Philadelphia rep- 
resentative with offices at 323 Fountain street. Harry R. 
Ramsey, Chicago representative, has been on the road 
making a tour of the Middle West. 

* * k * 

P. C. Magnus, president of Magnus, Mabee & Rey- 
nard, Inc., New York, and retiring president of the 
Drug and Chemical Club gave a dinner to the mem 
bers of the Board of Governors of the club on the 
evening of February 25. New members of the board 
recently elected were present as well as the old mem- 
bers and in addition the following past presidents: 
J. L. Hopkins, Otto E. E. Schaefer, Joseph K. Smith, 
H. J. Schnell; and William M. Rosendale, former 
treasurer and J. B. Magnus. 

After an excellent dinner, a professional entertainer 
was introduced who gave a demonstration of scientific 
memory training. The board gave Mr. Magnus a 
handsome desk clock in appreciation for his work as 
president and a beautiful bouquet of flowers to be taken 
to Mrs. Magnus. 

Brief talks were made by the past presidents and 
by several members of the board. Mr. Magnus then 
turned over the gavel to his successor, John S. Turn, 
expressing his appreciation of the opportunity that 
had been given him to serve the club during the last 
for the 
co-operation of the governors during his term as 
president. As his last official act, he urged the elec- 
tion of Frank E. 
representative of the National Wholesale Druggists 


six years and his special appreciation 


Holliday, for many years general 


Association and a governor of the club as an Honorary 
Member. Upon motion, Mr. Holliday was unanimously 
elected. 
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Francis T. Dodge, president of Dodge & Olcott Co., 
New York, returned on the Majestic February 18 from 
a trip of eleven weeks in Europe. Mr. Dodge visited 
Messina, Grasse, Marseilles, Paris and London on busi- 
ness, and spent Christmas with Mrs. Dodge and their 
daughter who have been spending the winter in 
Florence. 

He found the business situation in Europe some- 
what subnormal, with general complaints among the 
essential oil and perfume raw material trade that 
there was a dearth of orders for these materials both 
in Europe and from America. In Messina he found 
that the lemon crop was one of the largest in several 
years, although by no means a record. This, coupled 
with the fact that the price of lemon oil has been con- 
siderably inflated for some time back, has caused the 
recent precipitate decline in the market for this prod- 
uct. Mr. Dodge believes that this decline should 
cause less concern than it does since it has thus far 
resulted only in bringing the market back to approxi- 
mately normal after a period of extremely high prices. 

The orange crop is also good but not unusual in size. 
Lack of orders and the very good crop have brought 
about the recent decline. Oil of bergamot has been a 
subject of criticism owing to much sophistication in 
this product. Pure oil of bergamot is very difficult to 
obtain. In Grasse Mr. Dodge found that the prices of 
French floral products were low, and it is the opinion of 
the Grasse producers that good-size purchases at this 
time might prove good investments. They complain 
of the scarcity and small size of American orders. In 
the vanilla markets of Marseilles and Paris he found 
some anxiety to sell and prices declining. This he be- 
lieves is the natural result of last year’s record crop 
and the apparent good size of that of the coming year. 
He does not anticipate any appreciable advance in the 
price of Bourbon vanilla for several months to come. 

* 

Louis J. Zollinger, vice-president in charge of sales 
of the George Silver Import Co., New York with Mrs. 
Zollinger, returned on the Ile de France, March 5, from 
a month’s visit to France. Most of his time abroad 
was spent in conference with officials of Etablissements 
Roure Bertrand Fils et Justin Dupont, Paris and Grasse, 
with whom he discussed plans for the further expan- 
sion of their American business which is handled by 
the company. 

e- 6 & » 

Hugo Raab, governing director and president of the 
board of the Chemical Works Roermond, H. Raab & 
Co., Ltd., of Roermond, Holland, celebrated his 
seventieth birthday on February 22. Mr. Raab was 
born in 1860 at Zweibrucken (Rheinpfalz), graduating 
at the University of Wurzburg (Bayern) in the year 
1886 under the great chemist Professor Fischer. 

His many friends throughout the raw material in 
dustry will join us in hearty congratulation. 

: ‘ 

A trade practice conference of manufacturers of 
solvents was held under the auspices of the Federal 
Trade Commission at the Hotel New Yorker, March 18, 
under the direction of A. Markham Flannery, before 
Commissioner Charles H. March, to consider certain 
practices deemed unbusinesslike. About twenty repré 
sentatives of manufacturers attended the conference. 
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Magnus, Mabee & Reynard, Inc., New York, has 
advised us that Gordon Leach has been appointed to 
represent the company in Philadelphia and surrounding 
territory. Mr. Leach is a graduate of the Philadelphia 
College of Pharmacy and Science and has had many 
years of experience in the drug, chemical and allied 
trades. 

J. W. Felton, formerly connected with the Baltimore 


branch of Parke, Davis & Co., Detroit, is also now 
connected with Magnus, Mabee & Reynard and will 


cover the South Atlantic territory. 

Dr. Ernest S. Guenther, chief research chemist for 
Fritzsche Brothers, Inc., New York City, returned to 
New York March 9 after a business and lecture trip 
of five weeks through the West. Dr. Guenther showed 
his motion pictures of the production of natural raw 
materials for perfumes and flavors in cities: 
Chicago at the Hotel Stevens, Detroit at the Book- 
Cadillac, Winona, Minn., at the Winona Hotel, Milwau- 
kee at the Milwaukee A. C., Minneapolis and St. Paul, 
St. Louis at the Missouri A. C., and Madison, Wiscon 
sin, at the University of Wisconsin College of Phar 


seven 


macy. 

A dinner preceded each of the lectures, all of which 
were exceptionally well attended by enthusiastic audi- 
Chicago and 


ences, more than 150 being 


over 100 at Detroit. 


present at 


BS * f 

We have arranged with Wilbur T. Gracey for a 
series of articles on practical exporting of perfumery 
and allied products, believing the information to be 
timely and of value to our readers who are already 
engaged in exporting or contemplate entering this 
rapidly developing field. 

Mr. Gracey was born in Massachusetts in 1877, and 
went abroad as a boy of 
fourteen with his father 
who was Consul in China, 
returned to America at 
age 17 and at 21 entered 
the American Consular 
service serving as Vice- 
Consul, Vice-Consul 
General and Consul in 
several places in the Far 
East, Hongkong, Foochow, 
Nanking, and Tsingtau in 
China; in Yucatan and 
Monterey, Mexico and in 
Spain and England in 
Europe. He speaks the 
Chinese, Spanish and Ger- 
man languages, has crossed the Pacific 38 times and 
the Atlantic 28, circumnavigated the 
times, and traveled in South and 
For twenty-five years he was a prolific contributor to 
Commerce Reports and other commercial publications, 
and is considered an expert on export practices, mak- 
ing contacts with foreign buyers, and general trade 
practices abroad. 

Since his resignation from the Government service 
he has been engaged in the exporting business, and 
resident for some years in Europe, but is now devot- 
ing much of his time to writing on commercial affairs 
especially as they relate to foreign trade. 





WILBUR T. 


GRACEY 


globe several 


Central America. 
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Continental Can Co., Inc., New York, has advised 
us that Thomas G. Cranwell, who has been chairman of 
the board of directors, has resigned. Mr. Cranwell’s 
desire to be relieved of all active duties prompted his 
retirement from the chairmanship. He has been suc- 
ceeded by Carle C. Conway, formerly president, and as 
its chief officer Mr. Conway will continue to participate 
actively in directing the affairs and policies of the 
company. 
©. C. 


Huffman, who has been vice-president of the 





c. ©. 


CONWAY 


company, has been elected president and a member of 
the executive committee. All of the other former offi- 
been re-elected. 

Can Co., reports net earnings of 
1929, after all taxes, depreciation and 


cers have 

The Continental 
$8,967,703 for 
other charges, equivalent after preferred dividends to 
$5.02 a share on 1,725,045 no par common shares out- 
standing at the end of the year. This compares with 
$6,690,796 earned in 1928, or $4.35 a share on 1,459,991 
common shares. 

On Jan. 15 all outstanding preferred stock was 
redeemed at $125 a share and accrued dividend, leav- 
ing no securities senior to the common shares. Carle C. 
Conway, chairman, reported the expenditure of $6,993,- 
980 during the year for construction and improvement 
of plants. In addition, six can manufacturing com- 
panies, one concern making corrugated shipping con- 
tainers and one plant manufacturing can-making 
machinery were acquired in 1929. 

The balance sheet on Dec. 31 gave current assets of 
$37,737,481, of which $16,025,668 was in cash, while 
current liabilities amounted to $2,210,909, a ratio of 
17 to 1. 

The Sylvania Industrial Corporation, whose plant is 
under Fredericksburg, Va., an- 
nounces the appointment of Messrs. Pollack Brothers 
& Co., Ltd., 270 Lagauchetiere West, Montreal, Quebec, 
for the sale of “Fenestra” in the 

This agency will cover both the 
when the latter is 


now construction at 


as exclusive agents 
Dominion of Canada. 
Belgian and American products 
produced. 

The agency is a old-established house of ex- 
reputation and high standing in Canada, and 
has sales offices and warehouses at Montreal, Toronto, 
Winnipeg and Vancouver. They will stock 
of “Fenestra” ample to give the very best possible 
service to the Canadian trade. 


very 
cellent 


carry a 
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Burton T. Bush who has long been identified with 
the essential oil and aromatic chemical industry is now 
associated with the Newport Chemical Works. New- 
port are well known manufacturers of organic chemi- 
cals, intermediates, dyestuffs, and naval stores with 
large plants and laboratories at Carrollville, Wis.; 
Passaic, N. J.; Pensacola, Fla.; Bay Minette, Ala.; and 
De Quincy, La. 

During 1929 The Newport Chemical Works acquired 
the business and New Brunswick, N. J., plant of 
the Rhodia Chemical Co., manufacturers of aromatic 
chemicals and isolates and the American agency of 
Société des Usines Chimiques Rhone-Poulenc of France 
whose products are favorably known and sold under 
the trade mark “SCUR,” as well as the American 
agency of R. Sornin et Cie., of Grasse, France, pro- 
ducers of essential oils, natural floral products, ete. 

The close scientific relations existing between the 
various branches of the organic chemical industry offer 
interesting possibilities. Many products obtained dur- 
ing the manufacture of the present Newport line may 
be important raw materials in the production of syn- 
thetic aromatics. There are also a number of chemical 
specialties other than aromatics, which are now pro- 
duced at the Newport works that might be of a de- 
cided value to the soap, perfume, cosmetic and other 
industries served by the aromatic branch. 

For the present, Mr. Bush will work with Dr. E. H. 
Killheffer, Newport’s president, undertaking a com- 
plete study of the requirements of the industries par- 
ticularly interested in aromatic materials to determine 
just how such requirements are met by the research 
and manufacturing facilities of the Newport organiza- 
tion. 


G. R. Rinke, of John Powell & Co., New York, sends 
us an attractive greeting card from Paris which he 
and Mrs. Rinke are visiting on their European trip. 

Dr. Francesco Ragno, New York City, American 
representative for Scagliola & Romeo, Reggio Calabria, 
Italy, combines a_ legal 
practice as an_ expert 
counselor in Italian law 
with his other activities. 

After being graduated 
from the College of 
Palermo with his doctor’s 
degree, he served as a 
major in the war and won 
the Distinguished Service 
Cross. Subsequently his 
legal talent won for him 
the national contest; and 
he was appointed crown 
attorney by the Depart- 
ment of Justice of Italy. 
He was judge of the mili- 
tary tribunal and later judge advocate. In the 1930 
edition of Martindale’s American Law Directory he 
contributed the digest of Italian law. All told, before 
coming to the United States several years ago, he 
devoted thirteen years to legal work. His services to 
the state were signally recognized when he was made 
a Knight Officer of the Crown of Italy. 





Dr. FRANCESCO RAGNO 
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The National Toilet Co., Paris, Tenn., has increased 
its advertising appropriation materially for the com- 
ing year. 

* * * x 

H. C. Collada of the Felton Chemical Co., Brooklyn, 
N. Y., will sail late this month for Valparaiso, Chile, 
from whence he will go to Buenos Aires, Argentina, 
and then to the principal cities in Bolivia, Ecuador, 
Colombia and Venezuela. 
All Central American 
commercial centers will 
be covered by Mr. Collada 
on behalf of De _ Rich- 
Felton Chemical Co., the 
South and Central Amer- 
ican subsidiary of the 
parent company. The trip 
will take about a year’s 
time. 

Albert Albek of the 
company has been calling 
on the trade in the Middle 
West where he found 
business picking up ma- 
terially. 


x * 





H. C. COLLADA 


American Perfumers’ Laboratories, Inc., New York 
City, at the annual meeting of stockholders March 
llth elected the following officers: A. E. Mullen, 
president; L. H. Korb, vice president; Michael A. Ripp, 
Jr., secretary; and M. E. Gregory, treasurer. The of- 
ficers and Donald Dunbar compose the directorate. 


R * * * 


Effective March 15th, the New York display rooms 
of Fioret, Inc., located at 677 Fifth avenue, will be 
closed and business in the future will be carried on 
directly from the office of Fioret, Inc., 680 Seneca 
street, Buffalo, N. Y. 


* 


Samuel Alsop, president of the Alsop Engineering 
Co., New York, and Mrs. Alsop have returned from a 
month’s pleasure trip to the islands in the Caribbean 
Sea and to the principal places of interest in Central 
America, as well as to Panama and Havana, Cuba. 


We have received a card from L. R. Root, New York 
manager, for Scovill Manufacturing Co., Waterbury, 
Conn., mailed from Berlin. Mr. Root reports that he 
visited the Leipzig Fair and will stop also at Vienna 
and Budapest. 

We regret to report the death early in February of 
John W. Wyeth, superintendent of the Philadelphia 
plant of the Container Corporation of America. Mr. 
Wyeth was formerly connected with the Chicago 
Coated Board Co. 


David H. Zell, New York, has secured two interest- 
ing patents covering the manufacture of vanities of a 
new type. These patents are illustrated and described 
in brief in our Patent and Trade Mark section. They 
cover a most attractive vanity box which Mr. Zell is 
now manufacturing and distributing. 
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Over $800,000 in profit sharing dividends was paid 
or credited during the year 1929 to employes of The 
Procter & Gamble Co. located in plants and offices 
throughout the United States and Canada, according 
to an announcement made by officials of the company. 
This sum, according to the announcement, is the 
largest ever distributed among the workers as their 
share of the company’s profits for a single year. The 
employes who are members of the company’s Profit 
Sharing Plan either own outright or have subscribed 
for 226,900 shares of common stock, having a market 
value today of over $15,000,000. To celebrate this 
record year for profit sharing members, the employes 
of the company in all parts of the country will hold 
demonstrations during the month, which will be at- 
tended by the chief executives of the company and the 
families and friends of the workers. 

The Cincinnati group, which embraces the executive 
offices and the Ivorydale and St. Bernard plants and 
constitutes the largest unit in the Profit Sharing Plan, 
met at Music Hall Feb. 15. Following the Cincinnati 
celebration, meetings will be held in New York, Kan- 
sas City, St. Louis and Hamilton, Ont., Canada. The 
Cincinnati meeting was addressed by Col. Wm. Cooper 
Procter, president of the company, and much interest 
was attached to his annual message to the employes. 
Following Col. Procter’s address, the employes were 
entertained by vaudeville acts. John Schroth, superin- 
tendent of the Ivorydale plant was chairman of the 
committee in charge of the Cincinnati celebration. He 
was assisted by W. H. Tuttle, H. S. Brutton, Franklin 
Leach, John Darnall, R. F. Rogan, H. B. Bergen, Paul 
Nichol, Jack Eagen, L. J. Zoeller, and A. A. Siereveld. 

The Profit Sharing Plan was put into effect by 
Procter & Gamble 43 years ago and is but a part of 
that company’s industrial relations program. Other 
features are guaranteed year round employment, a 
pension, sick benefit and insurance plan and employe 
representation on the board of directors. 

Pennsylvania Collapsible Tube Co., Williamsport, 
Pa., advises us that it is planning to move into large 
quarters where it will have greatly increased facilities 
for serving its many customers in the trade. An an- 
nouncement regarding this change will be made in the 
near future. 

* 

The Parfumerie Dollup, Inc., of New York City, 
manufacturers of the L’Manda treatment line, recently 
redressed their products in new containers and new 
labels. The new jars are white in color with an at- 
tractive label having a silver background with an 
effective green and black border, the name of the prod 
uct and trade name being printed in black on the silver 
foundation. 

Coincident with the issuing of the new package is 
also a new lipstick and paste. Another of their prod- 
ucts recently placed on the market is a new tissue 
cream. 

The company distributes its line through depart 
ment stores and chains. H. I. Greene, president of 
the company, has recently returned from an extensive 
trip throughout the West and East on which he made 
arrangements to have the number of their demonstra- 
tors and sales representatives increased to 150. 
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Commodore Watson A. Guthrie, secretary of the 
Edward Ermold Co., returned recently from an ex- 
tended business trip abroad where he visited branch 
offices of his company and called on the larger houses. 
The cities visited included London, Belfast, Glasgow, 
Paris, Cologne, Berlin and Hamburg. Mr. Guthrie was 
much gratified with the export business and reports 
that the French branch of his company quadrupled its 
sales in the last year. 

* 

Leon Quigley, a technical man for the Bakelite Cor- 
poration, New York, recently delivered an address on 
“The Importance of Chemistry in the World Today” 
before the North Shore Men’s Club of Flushing, L. I. 
Mr. Quigley outlined the use of chemistry in the pro- 
duction of explosives, dye stuffs, perfumes, medicinal 
products, ete. His lecture was illustrated by lantern 
slides. 

Belgian Trading Co., New York City, announces 
that beginning April 1 it will represent Payan & Ber- 
trand, Grasse, France, as exclusive sales representa- 
tives and distributors in 
the United States of the 
floral products 
and aromatic resins of 
that firm. The firm of 
Payan & Bertrand was 
established in 1854 and 
has been known in the 
American 


natural 


market for 
The Belgian 
Trading Co. was_ estab- 
lished in 1917 and at 
present is controlled by 
Armand Batta, president 
and general 


many years. 





manager; 
Clinton Jonson, treasurer; 


ARMAND BATTA 


and Miss Josepha Vene- 
soen, secretary. The offices and laboratories are at 211 
Water street, New York. 
» * * 

Drug, Inc., reports for 1929 net income of $17,013,543 
after depreciation, interest, Federal taxes and other 
charges, equivalent to $6.90 a share on approximately 
2,465,700 average no-par shares outstanding during the 
year and to $6.35 a share on the 2,678,713 shares out- 
standing at the end of the year. During the preceding 
year, including the profits of constituent companies for 
January, the net was $12,797,871, equivalent to $5.86 a 
share on 2,183,990 shares. 

% * x * 

Charles of the Ritz, New York, is planning the open- 
ing of a new salon in the very near future in Chicago. 
John H. Hershman and Mr. Charles left for Chicago 
March 15th to make the final arrangements about the 
leasing of the necessary space, which will be located 
on North Michigan Boulevard. 

* * * * 

Mr. and Mrs. F. N. Langlois of Boston are receiving 
congratulations on the birth of a daughter on March 2. 
Mr. Langlois is perfumer and chemist for United Drug 
Co., the manufacturing unit of Drug, Inc., in Boston, 
and was for many years a member of the executive 
board of the A. M. T. A. 
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Dr. Eric C. Kunz, executive manager of Givaudan- 
Delawanna, Inc., New York, has recently returned from 
a trip covering eastern Canada, the middle western 
states, and completing his journey via Florida and the 
southern back to New York. Dr. Kunz saw 
all the representatives of the 
obtained some very interesting information concerning 


states 


various company and 


conditions in the various territories. 


op oK 
The Euro American Corporation has consolidated its 
New York sales office with its main offices in Newark, 
N. J. 
ft. and is equipped with offices and a modern labora 
tory and manufacturing plant at 
BB 


The Newark building occupies about 20,000 sq. 


125-135 New Jersey 


avenue, 


Erich G. Mantius, general manager of Pierre Le- 
moine, Inc., New York City, was March 
15 to Miss Herta Lingg of New York. They sailed the 
same day on the MJMil- 


married on 


waukee for a honeymoon 


trip in Europe. During 
the course of 


weeks’ tour, they will visit 


their six 


Mr. Mantius’s parents 
who live in Hamburg, 
Germany. Mr. Mantius 


has many friends in the 
trade who will join us in 
heartiest 
and good wishes. 


congratulations 





Russell R. Sloan, pres- 
ident of Russell R. Sloan 
& Co., New York, sailed ERICH G. MANTIUS 
on the Majestic March 
14 for a visit of about six weeks in Europe. Mr. 


Sloan will spend most of his time in Paris but may 


also visit Marseilles and other centers. 


* s 


The latest addition to the list of broadcast adver- 
tisers in our field is Kirkman & Sons, soap manufac- 
turers of Brooklyn. Their programs were started 
over the National Broadcasting Co., system on 
Wednesday evening February 26, featuring Mary Olds. 
They will be a weekly feature. 

* * & & 

The Rallet Corporation of America, New York, 
perfumes and face powers, has appointed the Percival 
K. Frowert Company, Inc., advertising agency of that 
city, to direct its advertising account. Magazines are 
being used. 

* * * 

R. F. Revson has severed his connection with Ham- 
mill & Gillespie, New York, to embark in business for 
himself as a consulting chemist, with offices at 161 
W. 75th street, New York City. 


* * 


Louis Philippe, Inc., reports for 1929 net income of 
$276,813 after Federal taxes, equivalent after Class A 
dividend requirements to $2 
of Class B common stock, against $199,398 net profits 


50 a share on 85,000 shares 





reported for the preceding fiscal year. 
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W. O. McGeehan, the brilliant sports editor of the 
New York Herald-Tribune, devoted more than half his 
column on March 10, to a discussion of the perfume 
customs of Mr. McGeehan, who has_ been 
travelling in Northern Africa, found it very difficult to 
abide by the numerous rites and ceremonies of the 
Arabs in the matter of perfumes. In his words: 


Tunis. 


“Mahomet Ali has been trying to get me educated 


in the matter of perfumes, and I tried it for one day. 


According to instructions, I slipped a few drops of 
essence of violet into the bath in the morning and ex- 
perienced a slight choking sensation, which passed on 


standing a while at the open window. 


“Then I sprinkled a few drops of attar of rose on 
the left hand and ordered the petit dejeuner. It had a 
retarding effect upon the appetite, but then I had been 
much fair, I 
sprinkled some mimosa on the right hand before ven 


eating too anyhow. As the day was 


turing into the streets. I had recalled correctly, for all 


the Arabs in the souks were wearing mimosa that 
morning. 
“After a short stroll I returned to the hotel. I had 


forgotten the vial of amber and I wanted cigarettes; 
but it is a gross breach of Tunisian etiquette to smoke 
cigarettes in public unless they are scented with am- 
ber. The gendarmes are very strict about this law, 
and even the fact that one is a foreigner will not save 
from before the Kaid and fined 
possibly imprisoned, especially if it should happen to 


him being haled and 


be a second offense. 


“For dejeuner it was necessary for me to use a little 
of the essence of heliotrope sprinkled lightly on both 
hands. There was a slight disturbance in the dining 
room, which was quieted by the firmness of the head 
waiter. It that a tourist from Czechoslovakia 
had entered the dining room perfumed with narcisse 
noir. Some of the ladies present being shocked by this 
error, the offender was promptly ejected and was told 
that he would either change to the proper perfume at 
once or be compelled to have his dejeuner in his own 
room, where his bad table manners would not offend 
the guests of the hotel. 


seems 


“At dinner—unless, of course, it happens to be of a 
very formal nature—one is permitted some latitude in 
the matter of perfumes. The only set custom is that 
the perfume must be changed at each course. Should 
one use the same perfume with the fish as he has 
used with the soup the matter hardly would be over- 
looked. 


“Before dinner one goes to the where an 
aperitif is served. With this one mixture of 
various perfumes, which constitutes a sort of olfactory 


cafe, 


uses a 


cocktail, which is supposed to sharpen the appetite. 
If two aperitifs are required, one naturally should 
have two mixtures of varied perfumes. 

“On retiring, the sophisticated visitor to Tunis 
sprinkles jasmine ‘over himself. This is the perfume 
which always is associated with slumber. And when 


you are liberally sprinkled with jasmine you may try 
Initiated visitors to a Tunis hotel 
mix their with a little 


to sleep if you can. 
are permitted to jasmine 


chloroform.” 
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Chicago Trade Notes 

“HE Chicago Perfumery, Soap and Extract As- 
‘| sociation Bowling Committee, headed by Paul 
Pettit, of Lady Grey Co., and consisting, in addition, of 
A. M. Burgh, of Marcelle Laboratories; Adolph Leue, 
of Acme Compact Puff Co.; and R. H. McBrady, of J. E. 
McBrady & Co., has completed preliminary prepara 
tions for a Grand Tournament, which will be the most 
elaborate of any held during the past several years. A 
good percentage of the members responded enthus 
iastically and official play began on Wednesday evening, 
February 12th, at the Elks’ Club. 
resulted in the selection of four teams of five men each, 


Early eliminations 


which will play three games each Wednesday for six 
weeks, when the final Title Handicap Tournment will 
The teams as they now stand, with their 
averages, are as follows: Team No. 1: A. J. Dedrick, 
of Edward T. Beiser & Co., Captain (177); Arthur 
Fortune (148); Donald M. Clark (popular favorite), of 
Franco American Hygienic Co. (138); Russell Brown, 
of George Silver Import Co. (125) and L. A. Solo, of 
Primrose Laboratories (125). Team No. 2: A. M. 
Burgh, of Marcelle Laboratories, Captain (180); Paul 
Pettit, of Lady Grey Co. (140); Martin B. Vance, of 
Givaudan-Delawanna, Ine. (139); W. Susanka, of 
Dodge & Oleott Co. (118) and W. E. 
Ameringen-Haebler, Inc. (no average). 
James Stocks, of Franco American 
Captain (174); Harry Spohr, of A. C. Drury & Co. 
(148); H. D. Crooks, of John Blocki, Inc. (133); J. De 
Lorme, representing E. Lelong, Inc. (115) and C. A. 
Seguin, of C. A. Seguin Co. (no average). Team No. 
4: Ray Morris, of Orbis Products Trading Co., Cap- 
tain (166); F. S. Dedrick, of James S. Kirk & Co. (157); 
H. Schwenneke, Eureka Paper Box Co. (129); S. J. 
Vance, of Walter H. Jelly & Co. (129) and A. E. Miller, 
of Orbis Products Trading Co. (no average). 
Association directories are now off the press and are 
being distributed by William H. Schutte, Secretary. 
Added features this year are the listing of officers of 
both the past and current years, and a complete list 
of the committees. 


take place. 


Grassie, of van 
Team No. 3: 


Hygienic Co., 


Extensive preparations are about 
to begin on the Annual Spring Dinner Dance, which 
will be held about the middle of April in the lower 
ballroom of the Edgewater Beach Hotel. An effort 
will be made to bring out an even greater number than 
last year’s record crowd. The first semi-monthly meet- 
ing of March took place at the Midland Club on the 
fifth, and was devoted to a spirited discussion of plans 
by the Golf and Entertainment committees. Regular 
meetings of all committee chairmen will soon be placed 
on regular schedule. 
* x * x 

J. H. Helfrich, of Helfrich Laboratories, returned 
on February 27th from a three weeks’ business and 
recreation trip to the west coast, visiting Los Angeles, 
Salt Lake City, San Francisco, and other large cities. 
His journey was both highly successful and very 
pleasant and embraced a visit to his father, formerly 
well known to Chicagoans, whom he found in excellent 
health. 

The Chicago Drug and Chemical Association, having 
changed its place of regular monthly assembly from 
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the Medical and Dental Arts Building to the Hamilton 
Club, aroused a fresh spirit of response in its members 
and had a highly successful meeting on Thursday, 
February 27th. An exceptionally fine speaker was 
provided in Herbert V. Prochnow, President of the 
Chicago Financial Advertisers’ Association. His sub- 
ject was “Four Essentials of a Good Merchandising 
Policy.” 
* 

Joseph De Lorme, representative of E. Lelong, Ine., 
having become comfortably established in his extensive 
new quarters at 5 West Austin avenue, is planning a 
wide expansion of his endeavors in the manufacturing 
and merchandising fields. He travelled to Philadelphia 
and New York, early in March, for the purpose of 
establishing several new connections. 

i 

D. A. Day, Chicago representative of Heine & Co., 
recently established a new office in the increasingly 
popular Palmolive Building. 

Ottmar M. Krembs, of Krembs & Co., who was made 
chairman of the Drug and Chemical division of the 
committee created to raise funds to relieve the city’s 
treasury deficit, has, at the last report, already gone 
well beyond his quota. 

* * * 

The extension of merchandising facilities ip the 
Chicago office of Norda Essential Oil & Chemical Co., 
Inc., necessitated the establishment, late in February, 
of a new and enlarged shipping department. 

S28) a 

O. N. Davis, of U. S. Industrial Alcohol Co., and 
president of the Chicago Drug and Chemicai Associa- 
tion, was confined to his home during the early part 
of March with a severe attack of influenza. 

* * * *x 

Preparations are going ahead rapidly for the Annual 
election of officers by the Chicago Drug and Chemical 
Association. A full report will be made in our next 
issue. 

* * * 

Spencer Boehmer, of S. U. Boehmer & Co., reports 
encouraging results from his recent advertising cam- 
paign on his new lemon lotion, “Bimay Balm,” and is 
laying plans for a similar course of action on several 
new products which are almost ready for the market. 


Pacific Coast Notes 

The Los Angeles interests of the Pacific Chemical 
Co., have been further extended C. E. Saunders, 
president, recently announced, by absorbing the Su- 
perior Chemical Co. Within the last few months the 
company has taken over the Apache Chemical Co., the 
Los Angeles Disinfectant Co., and the Smith-Van 
Mourick Co., Sanders said. With the exception of the 
last named firm, business of the other interests has 
been transferred to the headquarters office and factory 
of the Pacific company. 


Construction of Procter & Gamble’s soap factory 
at its West Seventh street site now may proceed with- 


out violating any municipal ordinance. Final reading 




























































has been given by the city council of Long Beach to a 
zoning change ordinance allowing the plant’s construc- 
tion at the point named. 

* *~ + ” 

S. T. Mather, whose most recent post was as director 
of the National Park Service, which he founded, died 
on January 22nd at the age of 63, of a stroke while 
undergoing treatment in Boston. Although Mr. 
Mather’s outstanding achievements were in connection 
with the national parks, he was long connected with 
the Pacific Coast Borax Co., and later became presi- 
dent of the Sterling Borax Co., and the Brighton 
Chemical Co. 

/~ » * 

Juan F. Brittingham and his three sons announced 
February 25th the sale for approximately $3,000,000 of 
their oil mill interests in Mexicali, Lower California, 
and their vegetable oil refinery in Mexico City, to the 
Anderson Clayton Cotton Co. A. H. Lamberth, west- 
ern manager for Anderson Clayton, with offices in Los 
Angeles, has been made president of a new company 
to take over the Brittingham interests and Dudley C. 
Johnson of Los Angeles will be manager. 


Book 


(Copies of Books Reviewed in this Column, and Other 


Reviews 


Works Useful to our Readers may be Obtained through 
the Book Department of THE AMERICAN PERFUMER & 
ESSENTIAL OIL REVIEW, 81 Fulton street, New York.) 


Methods of Analysis 


ALLEN’S COMMERCIAL ORGANIC ANALYSIS. Fifth Edi- 
tion. Vol. IV. 648 pages. P. Blakiston’s Son & 
Co., Philadelphia. Price $7.50. 

The essential oils in Allen’s Commercial Organic 
Analysis, Volume IV, are treated in three sections: 

Ist. Special Characters of Essential Oils, by E. K. 
Nelson and G. A. Russell. 

2nd. The Constituents of Essential Oils and Allied 
Substances, by E. J. Parry. 

3rd. The General Characters and 
Essential Oils, by E. J. Parry. 

The section dealing with the special characters of 
essential oils follows the previous edition rather faith- 
fully. Considerable additional information has been 
given in some of the individual oils. 

The standards for the different oils are variously 
given. It is stated that oil of anise is recognized in 
British Pharmacopeeia of 1898 and the U. S. P. VIII. 
The limits for the U. S. P. IX are then given without 
mention of the U. S. P. X. Since the United States 
Pharmacopeia X and the National Formulary V are 
the legal standards under the Food & Drugs Act for 
the official essential oils, listed in these authorities, it 
seems strange that the requirements laid down in 
these authorities are not given. No mention is made 
of the National Formulary at all. 

In the preface, the temperatures for optical rotation, 
specific gravity, and refractive index are carefully 
stated but no mention is made for the temperatures of 
solubilities. 

The ester adulterants given for the high ester oils 
No mention 


Analysis of 


are the same as in the former edition. 
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is made of ethyl laurate, synthetic linalyl acetate or 
geranyl acetate, all of which are rather common today. 

It seems strange to read that geranium oil is used 
as a source of geraniol and citronellol and as a “flavor” 
for confectionery. 

This section contains much valuable information 
on the different essential oils. 

The section dealing with the constituents of essen 
tial oils and allied substances contains a comprehensive 
description of the different substances found in essen- 
tial oils divided into different chemical classifications 
as follows: Hydrocarbons, alcohols, phenols and 
phenolic compounds, sulphur compounds, aldehydes, 
ketones, esters, nitrogen compounds and various sub- 
stances. 

The last section on the general characters and 
analysis of essential oils gives the ordinary methods 
used in the analysis of essential oils and also describes 
methods of detecting various adulterants. It con- 
cludes with the characters of the essential oils official 
in the British Pharmacopeia of 1914, without mention 
of the oils official in the U. S. P. X and the National 
Formulary V. 

HARVEY A. SEIL, Ph.D. 


The New Gildmeister 
Dik ATHERISCHEN OLE. Von E. Gildemeister und Fr. 
Hoffmann, 3rd Edition, by E. Gildemeister Band II, 
xxiii + 959 pages. Verlag der Schimmel & Co. 
Miltitz by Leipzig, 1929. Price $8.75. 

Since its first appearance Gildemeister and Hoff- 
mann’s Die Atherischen Ole has been recognized as 
the outstanding authority on essential oils. The second 
volume of the third edition maintains the high standard 
of the former editions. 

The oils are classified according to their botanical 
origin. 584 individual oils are described, 168 more 
than in the previous edition. No changes have been 
made in the arrangement of the subject matter. Full 
references are given and many new maps and illustra- 
tions have been added. The majority of the illustra- 
tions are in color and very well done. 

The work has been brought up to date, the refer- 
ences including 1928. Recent advances in analytical 
procedure are included. The section on turpentine is 
very complete as is also that of the grass oils notably 
citronella oil. Prominence is given to the commer- 
cially important oils. 

An index would be an improvement. 

HARVEY A. SEIL, Ph.D. 


Trade Marks of Perfumery 

TRADE MARKS FOR PERFUMES, TOILET ARTICLES AND 
Soaps, SUPPLEMENT NO. 8, is a very valuable reference 
book compiled and published by The American Manu- 
facturers of Toilet Articles. This supplement contains 
all trade marks registered in the United States Patent 
Office for toilet articles, perfumes and soaps from 
July 1, 1929 to January 1, 19380 and all unregistered 
trade marks submitted to the association during that 
period. 

The Association is distributing one copy free to each 
member and additional copies may be obtained for 
$1.00 per copy. 
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In Memoriam for Departed Friends 


BARRETT, Marcus L., president of M. L. Barrett & 
Co., Chicago, at St. Petersburg, Florida, March, 1924. 

BoNnD, RICHARD HEWITT, vice-president, McCormick & 
Co., Baltimore, March, 1927. 

BRUCKER, CARL, senior member of 
Brothers, New York, March, 1913. 

DALLEY, HENRY, retired perfumer and one of the 
founders of the A. M. T. A., West Reading, Conn., 
March 9, 1916. 

FERGUSON, JAMES A., soaps, Louisville, Ky., March, 
1915. 

GOMEZ, RICARDO, president of Gomez & Sloan, Inc., 
New York, shipwrecked in Gulf of Mexico, March, 
1923. 

HALL, GEORGE, perfumer, with various firms and 
long identified with the industry, Tucson, Ariz., March, 
1921. 

Hinps, AuRELIUS S., founder of A. S. Hinds Co., 
retired, aboard the Samaria in Mediterranean waters, 
March, 1929. 

JENKS, CHARLES C., of the firm of Foote & Jenks, 
Jackson, Mich., March, 1924. 

Kinc, W. J., perfumer, many years associated with 
the industry, Chicago, March, 1922. 

KIRK, JAMES A., president of J. S. Kirk & Co., soaps, 
Chicago, March, 1907. 

MERLE, AUGUSTIN, of Bruno Court, Grasse, France, 
March, 1918. 

MESSNER, SIGMOND, treasurer of the Imperial Metal 
Mfg. Corporation, Long Island City, New York, March, 
1921. 

Raby, P. A., partner Evergreen Chemical Co., New 
York, March, 1926. 

RICKSECKER, THEO., former president A. M. T. A., 
New York, March, 1919. 

RIPPEY, WILLIAM, manufacturer of flavoring ex- 
tracts, Cincinnati, Ohio, March, 1917. 

ROCKHILL, CLAYTON, of the late firm of Rockhill & 
Vietor, New York, March, 1918. 

SEFTON, ALFRED H., Harriet Hubbard Ayer, Inc., 
New York, March, 1926. 

SHEDD, FREEMAN B., Lowell, perfumes, March, 1913. 

STUART, FRANCIS F., flavoring extracts, Niagara 
Falls and Toronto, Ont., March, 1914. 

SWINDELL, WILLIAM E., Swindell Bros., Baltimore, 
at East Orange, N. J., March, 1929. 

TENNEY, HENRY W., proprietor of the Warren Soap 
Mfg. Co., Canton, March, 1916. 

TINLING, CHARLES W., president of National Drug 
& Chemical Co. of Canada, March, 1928. 

WILLIAMS, JAMES BAKER, founder of J. B. Williams 
& Co., Glastonbury, Conn., March, 1907. 

Woop.ey, GEORGE F., JR., Woodley Soap Manufac- 
turing Co., Boston, Mass., March, 1922. 


Fritzsche 


Charles F. Foote 


The sudden and unexpected death of Charles E. 
Foote, president of Foote & Jenks, on February 6, 
was a shock to his many friends and associates. The 
end came in the city of Detroit, where Mr. Foote had 
gone for a three-day district meeting of the Episcopal 
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Church, in which he took an active part, as Senior 
Warden of his home church at Jackson, Mich. 

Mr. Foote was born in a log cabin in Saginaw 
County, Michigan, on October 31, 1859. His parents 
were descendants of early Connecticut settlers. Of 
a studious nature, he developed a love for botany; 
and this, with his early studies and training, had 
considerable bearing upon his life in later years. He 
was peculiarly well fitted for the field of activity he 
had selected for his life work. 

He received his Ph.C. degree at the University of 
Michigan in the class of 1879; and on April 5, 1884, 
in company with the late Charles C. Jenks, established 
what has since been known as the firm of Foote & 
Jenks. Starting as a partnership, the business was 
incorporated in 1893, and Mr. Foote was made first 
president, which position he held at the time of his 
death. He enjoyed watching the steady growth of 
the business from a small beginning to an organization 
international in its scope of activities. 

Mr. Foote specialized in organic chemistry, par- 
ticularly as applied to essential oils and to aromatics; 
and to him, more than to any other person, credit is 
deserved and given for originating and pioneering the 
cold, mechanical process for making’ terpeneless 
flavors of the citrus fruits, now acknowledged by 
authorities on the subject to be a forward step in the 
science of flavor making. ° 

The loss to his associates and friends spreads to 
the flavor industry itself, as well as the food trades; 
as the loss of one whose life, well lived, contributed 
much to the progress of the industry. His life is 
worthy of emulation, and will serve as an inspiration 
to his business associates who will carry on as before, 
perpetuating the name of Foote & Jenks and the 
policies which Mr. Foote endorsed so heartily. 


ok 


William F. McConnell 

William F. McConnell, secretary of the Drug & 
Chemical Section of the New York Board of Trade, 
died at his home in New York City, February 25, at 
the age of 70. Mr. McConnell was born in New York 
City, September 5, 1859 and after attending the pub- 
lig schools, entered the employ of A. T. Stewart & Co. 
In 1873 he went with the board of trade, his services 
with that organization extending over a period of 
more than 56 years. His connection with the drug 
trade arose from his long service as chairman of the 
drug section of the board, during which time, his 
services were many times proven invaluable to the in- 
dustry and his knowledge of legislative procedure 
and his wide acquaintance with prominent men were 
frequently utilized. 


Mr. McConnell was prominent in the Royal 
Arcanum, a member of the North New York Con- 
gregational Church, the Loyal Legion, the Boy Scouts 
of America executive organization, the Y. M. C. A., 
the Park Republican Club of Bronx County and the 
Budd Lake Athletic Club. His wife died some years 
ago. A daughter, three brothers and a sister survive. 
Funeral services were held on February 28 with mem- 
bers of the executive committee of the Drug and 
Chemical Section acting as pall-bearers. 
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RICHARD HupNuT, New York, has issued its 50th 
anniversary book of values. The booklet, which is 
attractively bound in gold paper, illustrates and de- 
seribes the various articles in the Hudnut line, and 


in addition gives a brief historical sketch of the busi- 
ness which was started by the late Richard Hudnut 
in 1880. Pictures of the first Hudnut store at Broad- 
way and Ann street, New York and the latest Hudnut 
shop in Paris are also included. 

UNGERER & Co., New York City, have sent us their 
February-March wholesale price list. The list, which 


is excellently arranged and printed covers essential 
oils, aromatic chemicals and numerous specialties 
which the company sells or for which it acts as agents. 


* * * * 


STANLEY MrcG. Co., Dayton, Ohio, has sent us a 
very attractive circular describing the greeting cards 
which it is manufacturing. The circular is beautifully 
illustrated and is a most attractive advertisement for 
the Stanley products. 


GENERAL PLASTIcs, INC., North Tonawanda, N. Y., 
has just sent us an attractive cover, “1930 Advertising” 
containing five loose leaf ads telling the story of how 
and where “Durez” may be used. The inside cover 
-arries a message in regard to their 1930 advertising 
program, appropriation for which has been materially 
increased with the anticipation of continued expansion 
of the use of “Durez” in new fields and to a greater ex- 
tent in the old. 

J 

FELTON CHEMICAL Co., INC., Brooklyn, N. Y., has 
sent us a wholesale price list and catalogue of Felton 
products especially designed for the flavoring ext»act 
industry. The list includes amyl and ethyl esters, 
terpeneless essential oils, “Sol-vo-hols,”’ aromatic chemi- 
cals and natural isolates, aroma bases and other 
specialties of the company and contains brief descrip- 
tive and directive statements regarding the uses of 
these products. The list is excellently designed, 
arranged and printed. Copies may be had upon ap- 
plication to the company at 599 Johnson avenue, 
Brooklyn. 

* 

NICOLAS N. MARcoTOON, New York City, has sent 
us a circular descriptive of his latest product, an 
emergency cream for use in cases of skin irritation. 
The circular describes the product in part as follows: 

“As pleasing soothing relief measure, Dr. Marco- 
toon’s emergency cream is absolutely indispensable 


to all those engaged in the use of various cosmetic 





preparations on the scalp and face. Every beauty 
specialist air dresser, tonsorial specialist, should 
have Dr. Marcotoon’s emergency cream close at hand 
to be available when a customer’s skin shows signs of 
irritation such as redness, smarting, swelling and rash 
or pimples. The application of the emergency cream 
for a brief period of 5 or 10 minutes allays the irrita 
tion complet an uncomfortable sensations of 
inflammatory reaction vanish. For the same reasons, 
the emergency cream an urgent necessity for everv 


woman, child and man as well as a relief for users of 


stimulating cosmetics 
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New Incorporations 


NOTE Addresses are given, so far as they are avail- 
able, of the incorporators. Otherwise, letters or other 
nrvst class mail nay be sent in care of attorneys or 

rust com panies endorsed w th requests to “PLEASE 


FORWARD.” 


Vim-O Chemical Co., Borough of Manhattan, N. Y., 
toilet articles; $100,000. R. E. Carey, 2370 Seventh 
ave., New York, N. Y. 

Christy Cosmetics., Borough of Manhattan, N. Y., 
$25,000 preferred stock; 750 shares of common. 
Conklin & Montross, 63 Wall st., New York, N. Y. 

Egeria Co., Hoboken, N. J., manufacture cosmetics; 
$10,000. New Jersey Matthew J. 
Tackelia, Hoboken, N. J. 

Certified Personal Needs, Borough of Manhattan, 
N. Y., toilet articles, $15,000. J. Krisel, 239 Broadway, 
New York, N. Y. 

Cla: kson, Suffern, N. Y., cosmetics, 100 shares of 


corporation. 


common stock. Greene & Hurd, 52 Broadway, Man- 
hattan, N. Y. 

F. A. S. Sales Corp., New Rochelle, N. Y., cosmetics, 
576 shares of common stock. A. R. Lesinsky, 15 East 
12nd street, New York, N. Y. 

Lunde & Griffith, Inc., Norfolk, Va., buy and sell 
cosmetics, $10,000. M. E. Lunde of Norfolk is presi- 
dent and I. W. Jacobs, attorney for the concern. 

Champion Flavoring Co., Inc., New York City, N. Y., 
manufacture flaxoring extracts, $500,000. Delaware 
corporation. Orem T. Wharton, Dover, Del. 

Litles Toilet Products, Borough of Manhattan, N. Y., 
toilet articles, 200 shares of common stock. Filer not 
given. 

Cecelia Belle, Borough of Manhattan, N. Y., toilet 
articles, 200 shares of common stock. J. Stein, 115 
Broadway, New York, N. Y. 

Salamita Beauty Products, Borough of Manhattan, 
N. Y., $10,000. S. Tullman, 1,440 Broadway, New 
York, N. Y. 

Tes Parfums Marlay, Borough of Manhattan, N. Y., 
cosmetics, $50,000 preferred stock; 500 shares of com- 
mon. Barron, Rice & Rockmore, 220 West 42nd street, 
New York, N. Y. 


Business Record 


Isidore H. Schwartz, 2156 Seventh ave., New York, 
druggist, by Progressive Drug Company, Inc., for $424; 
Morganstern & Co., Inc., $38; MceKesson-Gibson-Snow 
Company, Inc., $329. 

Charles Barasch, 18 Lewis ave., Brooklyn, N. Y., 
retail drug store, has made an assignment to Louis 
Markowitz, 164 Linden boulevard. 

Harry Gittleman, 65 Madison ave., New York, N. Y., 
doing business as Knight Pharmacy has had receiver 
appointed. 

Isidore H. Schwartz, 2156 Seventh ave., New York, 
druggist Liabilities, $17,321; assets, undetermined. 

Fries & Fries Co., Cincinnati and New York; Appli- 
cation to Court of Common Pleas for Dissolution of 
corporation. Albert M. Steiner appointed receiver to 


liquidate company or its assets. 
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Montreal 


satisfactory 


ERY business is reported in all 

branches of the perfumery and allied trades in 
Montreal and also in the neighboring towns and cities. 
Despite a little more unemployment this 
winter than in past seasons, there has been no apparent 
lack of funds or of buying power on the part of the 
public. And with much important and costly work 
opening up in spring, it is expected that business will 
become very brisk indeed before long. 

* * * x 


seasonal 


All eyes, not only in the trade, but outside in the 
commercial world generally, are concentrated on In- 
dustrial Alcohol. Not so much on account of develop- 
ments in the company itself, as because of the family 
quarrel regarding the executorship held by its presi- 
dent, Lord Shaughnessy. The will of Sir Mortimer 
Davis made him, jointly with A. M. Reaper, executors 
and gave them authority to administer the estate. The 
two principal heirs, Lady Davis and Mortimer B. Davis, 
Jr., have expressed their dissatisfaction with the ex- 
ecutorship as exercised by these gentlemen, and have 
taken action in the superior court, to have them dis- 
possessed of their functions. That case is at this writ- 
ing being heard before the courts. It is anticipated 
that on the result of the court action will be decided 
the management in the future of Canadian Industrial 
Alcohol of which Lord Shaughnessy has been president 
for some time. While several of the directors of 
Alcohol have resigned during the past twelve months 
or so, it is a notable point that their resignations are ex- 
plained in other ways than those which prompted the 
Davis lawsuit. Mr. Marler resigned because he went 
to Japan as Canadian ambassador. Henry Joseph re- 
signed because he has better things to do than busy 
himself with an alcohol company, if and when he has 
any need to be busy at all. And so on. Lord Shaugh- 
nessy, in the course of the lawsuit, has been ready to 
admit having taken two chippendale chairs and a dining 
suite from Sir Mortimer home. But 
whether that sort of thing will prove him incompetent 
to administer the estate and to over the 


room Davis’ 
preside 
destinies of Industrial Alcohol, remains to be seen. 


A. Bellefontaine, C. Duquette, A. F. Larose, H. 
Nadeau, E. Vadbonecour, A. P. Fortin are among the 
drug and perfumery men elected to the Drug Trade 
committee of the Montreal Chamber of Commerce at 


their election last month. 


Miss McCune, representing the Dorothy Gray Salon 
of New York has been in attendance at the perfumery 
(Continued on Page 48) 
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‘Torento 


. HE total trade of Canada with the United States 

during the calendar year 1929 was up almost ex- 
actly $100,000,000 over the previous year, according to 
a bulletin just issued by the Dominion Bureau of Sta- 
tistics. Imports rose over 67 millions, and exports 
over 32 millions. 

Jones Bros. of Canada, Ltd., makers of perfumes 
and store fixtures, have had their common stdck placed 
on a dividend basis of $1.20 per share per annum. 
The first quarterly dividend of 30 cents per share is 
declared payable on April 1. 


John A'hbert Hacking, aged 82, probably the oldest 
practising druggist in Canada, died in Listowel, Ont., 
last month. He was born in Queensville, Ont., in 1848, 
and went to Listowel in 1852 with his parents, who 
built the first log house in that town. The father es- 
tablished a drug business in Listowel, and the son 
(just deceased) purchased it from his dad in 1867, and 
had conducted it up to the time of his death. 

t i 

F. P. MacFarlane, late buyer for Bryson’s, Limited, 
Montreal, has taken over the western Canadian terri- 
tory for the Lambert Pharmacal Co., and will make his 
headquarters at Vancouver. His territory will embrace 
all points between Victoria, B. C., and Port Arthur, 
Ont. 

*” cd * * 

Committees have been appointed for the Canadian 
Pharmaceutical Association convention, which this 
year will be held at Halifax, N. S., from August 4 to 7. 

Thos. B. Taylor, founder of a chain of six drug 
stores at London, Ont., died at his home in Watford, 
Ont., last month. 


John A. Wylie, manager of the drug department of 
the T. Eaton Co., Ltd., Toronto, died suddenly at his 
home of heart disease on February 24. 

~ 

Under the name of “Velvet Skin, Ltd.,” a company 
has been formed to make and sell all kinds of chemical 
and pharmaceutical products. The head office is at 
Chicoutimi, Que., and the capital is set at $300,000. 


Signalizing the inaugural of their diamond jubilee 
Frederick 
Stearns & Co. of Canada, manufacturing chemists, held 


year, the executives and sales force of 


a conference in the head offices of the company at 
Windsor, Ont., during the past month. The following 
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were present at the meeting: F. W. Wilson, managing 
director; W. E. Roberts, sales manager; H. N. Winter, 
H. N. Smith, G. O. Hill, T. G. Hayward, G. N. Elwin, 
Chas. Law, G. O. Oakley, E. F. Houle, G. D. Scar- 
borough and A. E. Labonte. L. Darling, credit man- 
ager; H. H. Hamrick, production manager; J. D. 
Mooney, superintendent; F. L. Morrow, 
superintendent, and N. G. Linley were also present. 


mechanical 


Notice has been given that the 10,000 previously 
authorized shares of the Drug Trading Co., Ltd., To- 
ronto, of the par value of $50 each have been divided 
into 20,000 shares of no par value. 


A farewell banquet tendered H. L. Christie. 
assistant manager of the National Drug and Chemical 
Co.’s branch at St. John, N. B., trans- 
ferred to a like post with the company at 


Alta. 


was 


been 
Edmonton, 


who has 


The Toronto Hairdressers Association held their an- 
Feb. 25, 26 and 27 in the King 
demonstrations given 


convention on 
Edward Hotel. Practical 
by the exhibitors, among 
Palmolive-Peet Co., Ltd., 
taine, Ltd. Moving pictures, 
of hair-dressing, were shown every day of the conven 


nual 
were 

the 

Parfumerie 


Colgate- 
Bellefon- 


showing the modern art 


whom were 


and 


tion. The convention was open to the public and at- 


tracted large audiences. 


W. C. Fisher, managing director of the S. S. Kresge 
Co., Ltd., in that the company’s first 
year in the Dominion been 
tions. One year has gone by since the company opened 
a head office in Toronto, but only eight months ago 
did the company open its first Canadian store, selling 
Since than 


Canada, states 


has fully up to expecta 


goods at five cents to twenty-five cents. 
21 stores have been opened, and three more will be 


opened before May. 


The attention of the Collector of National Revenue 
at Hamilton, Ont., has been called to the fact that 
some local druggists have been using rubbing alcohol 
to fill prescriptions for liniments, etc. As a result the 
Department has notified Hamilton druggists that this 
quoting the law which covers the 


cannot be done, 


situation. 
Canada will celebrate the “First-Aid-Home-Remedy- 
Week,” during the period of March 16 to 23. 


Another old druggist has passed away—Geo. W. 
Morgan, who for 30 years managed the East End Drug 
Store at Windsor, Ont. Interment made at St. 
Thomas. He was 85 years of age. 


was 


Waterford, Ont., lost a prominent citizen recently 
in the death of Colonel York, where for 52 years he 
had conducted a drug store. 
recently 


Oakwood Lodge, F. and A. M., Toronto, 


held its annual “Pharmacy Night.” 
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Canadian Patents and Trade Marks 


7 increasing international trade relations be- 
tween the United States and Canada emphasize 
the importance of patents and trade marks 
protection in both of these countries in order that the 
expansion of business may not be curtailed by legal 
difficulties. 

For the information of our readers, we are main- 
taining a department devoted to patents and trade 
marks in Canada relating to the industries represented 
by our publication. 

This report is compiled from the official records in 
the Canadian Patent Office. 

All inquiries relating to patents, trade marks, de- 
signs, registrations, should be ad 


proper 


copyrights, ete., 
dressed to 

DEPARTMENT 
Fulton St., New 


PATENT AND TRADE MARK 


York 


Publishing Co., 81 
City. 


Perfumer 


PATENTS GRANTED 


297,585.—Self-Sealing Rotatable Vacuum Cap. The 


Anchor Cap and Closure Corp’n, Long Island City, 


New York, assignee of The American Metal Cap Co.., 
Brooklyn, assignee of Charles Hammer, New York 
City. 

297,851.—Closure for Bottles. Roger Pears and The 
Viscose Development Company, Ltd., assignee of half 
of the interest, both of Bromley, Kent, England. 
TRADE MARKS REGISTERED 
“Champ.” Cleanser Preparations in dry, liquid o1 
paste form. R. S. Douglas and C. B. Watts, Toronto, 
Ontario. 

“Palmolive” upon a band. Soap. Colgate-Palmolive- 
Peet Company, Ltd., Toronto, Ontario. 

“Palmolive.” Face and Greaseless Creams, Talcum 
and Face Powders, and Shampoo Preparations. Col- 
gate-Palmolive-Peet Company, Ltd., Toronto, Ontario, 

“Soapettes.” Soap, Soap Chips, Soap Flakes, Soap 
Products and Soap Preparations of any kind. Robert 
King Ferguson, trading as The Northern Soap Com- 
pany, Winnipeg, Manitoba. 

“In-No-Scent.” Deodorant for 
sive perspiration. A. 
Washington, U. S. A. 


treatment of exces- 
Mirenta & Company, Tacoma, 


Montreal 
(Continued from Page 47) 
and toilet goods department of the T. Eaton Company, 
Lt., Montreal, since March 3, 
beauty-therapy. 


giving expert advice on 


* * * x 

Mrs. Walter E. Lyman attended the spring executive 
meeting of the National Council of women last month, 
and returned to Montreal on February 13. 

* * * * 

Canadian Industries, Ltd., report an excellent year’s 
business. President Arthur B. Purvis says, “Owing to 
wider operating activities which resulted from the com- 
pany’s entry into the salt, alkali and acid business 
toward the close of 1928 the total gross sales of the 
company increased in value approximately 50 per cent.” 

* * * * 

Jones Brothers report an exceptionally good year in 
1929, and are confident that continued progress will be 
made during the current year. There are substantial 
1930 contracts already in hand. 
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HIS department is conducted under the general 
supervision of Howard S. Neiman, contributing 
editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We everything relating to the four 
co-ordinate branches of the essential oil industry, viz.: 
Perfumes, Toilet 
Preparations. 


include 


Soaps, Flavoring Extracts and 

Of the trade marks listed those whose numbers are 
preceded by the letter ““M” have been granted registra- 
tions under the Act of March 19, 1920. The remainde1 
are those applied for under Act of February 20, 1905, 
and which have been passed to publication. 


Inventions patented are designated by the letter “D.” 
trade marks, de- 
copyrights, etc., should be ad- 


All inquiries relating to patents, 
signs, registrations, 
dressed to 

PATENT AND TRADE MARK DEPARTMENT 

Perfumer Publishing Co., 81 Fulton St., 
New York City. 

Note—Dates given in Trade Mark Registrations’ ar 


those from which use of the mark is claimed. 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 


These registrations are subject to opposition within 
thirty days after their publication in the Official 
Gazette of the United States Patent Office. It is there- 
fore suggested that our Patent and Trade Mark De- 
partment be consulted relative to the possibility of an 
opposition proceeding. 


262,292.—_Charles of the Ritz, New York, N. Y. 
(Dec. 27, 1927.)—Toilet Preparations. 
265,491.—National Grocer Co., Detroit, Mich. (Apr. 


18, 1928.)- 
268,540.—Fromm Brothers, Berlin, Germany. 
—Toilet Preparations. 
276,252.—Continental Can Co., 
N. Y. (Nov. 21, 1928.)—Tin Cans. 
276,722._Johnson & Johnson, New Brunswick, N. J. 
(1896).—Soap. 
277,697.—Edna Claire 
Paxette, Brookline, Mass. 


Food-Flavoring Extracts and Essences. 
(1922.) 
New 


Inc., York, 


Davis, doing business as 
(Aug. 25, 1928.)—Perfume 
Fountains. 


278,028.—Charabot, Inc., New York, N. Y. (Jan. 
14, 1928.)—-Perfumes, Aldehydes, Alcohols, and Natural 
and Synthetic Oils Suitable for Perfuming Purposes. 

278,283.—Dajan Chemical Co., Boston, Mass. (Dec. 
14, 1928)—Washington Compound and Soaps. 

279,390.—Georg Schicht A. G., Aussig, Czechoslo- 
vakia. (1921.)—Toilet Preparations. 

280,439.—The Crystal Chemical Co. Inc., Bronx, 
N. Y. (Jan. 15, 1928.) —Face Powders and Rouges. 


282,345.—Diabetic Food Co., Inc., Brooklyn, N. Y. 
(July 15, 1926.)—Food Flavoring Extracts. ; 
282,886.—Tureo Products, Inc., Los Angeles, Calif. 


(Oct. 15, 1927.)—Soaps and Cleaning Compounds in 
Cake, Flake, Pulverized and Liquid Form. 
283,654.—Kenneth R. Barnum, doing business as 
Nightingale Laboratories, Kansas City, Mo. (Jan. 1, 
1929.)—Cosmetics, Perfume and Hair Preparations. 
284,482. Mitchell Wing Co., Boston, Mass. (Feb., 
1912.)—Soap in Granular Form. 
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Patent and Trade Mark Department 


Conducted by Howard S. Neiman 


284,912.—David Kranis, New York, N. Y. 
ary, 1926.)—Skin-Dusting Powder. 
285,571.—Liquid Dehydration Corp’n, Chicago, III. 
(Sept., 1928.)—Soaps and Scouring Powder. 
285,806.—Minnie Barker, Chicago, Ill. (May 3, 
1929.)—-Hair grower, Pressing Oil and Shampoo. 
287,087.—Merritt & Merritt Co., Los Angeles, Calif. 
(June, 1929.)—Hair Tonic. 
287,508.—U. S. Sanitary 
Chicago, Ill. (Apr. 27, 1928.) 
Compound. 
287,667.—“‘La Compagnie des Produits Exki Limitee” 
‘“Exki Products Co., Ltd.”’), Montreal, Quebec, Can- 
ada. (July 10, 1926.)—Cosmetics, Hair Preparations, 
Perfumes, Disinfecting Solution. 
288,700.—Alfons Fehrenbach, 
(Jan. 2, 1929.)—Soap. 


(Janu- 


Specialties Corporation, 
-Fabric Cleansing Soap 


Union City, N. J. 


288,822.—Storfer Laboratories, Inc., New York, 
N. Y. (Dee., 1928.)—Bath Salts. 
289,240.—Monticello Drug Co., Jacksonville, Fla. 


(Aug., 1929.)—Preparation for Treatment of Chapped 
Hands and Face, Sunburn, Skin Irritations and Use 
after Shaving. 

289,341.—Da-Lee Chemical Co., Inc., Baltimore, Md. 
(Apr. 1, 1928.)—Tooth Paste, Liquid Antiseptic, Mouth 
Wash, Body Deodorant. 

289,781.—Anton Borras, doing business as Mon-Joie, 
Philadelphia, Pa. (Apr. 10, 1926.)—Hair-Waving Lo- 
tion. 

289,997.—-Sri Deva Ram Sukul, doing business as 
Benares Incense Co., Chicago, Ill. (July, 1929.)—In- 
cense. 

290,014.—Falfurrias Chemical Co., Falfurrias, Tex. 
(Aug. 15, 1929.)—Hair Tonic. 


290,391.—Apex Products Corp’n, Chicago, Ill. (Aug., 
1929.)—Cleaning Powder, Liquid Soap, Soap, Hand 
Cleaner, Washing Powder. 

290,773.—Worth, Paris, France. (June, 1929.)— 


Perfumes. 
290,893.—James S. Gleghorn, doing business as The 


Demilo Co., Detroit, Mich. (Dec. 15, 1895.)—Toilet 
Preparations. 
291,211.—Etablissements Andre Gillier, Societe An- 


onyme, Troys, France. (June 19, 
Bath Salts, Dentifrices, etc. 

291,356.—John A. Price, doing business as Price Drug 
Co., New York, N. Y. (April, 1929.)—Toilet Prepara- 
tions. 

291,508.—Marcel Guerlain, Inc., New Ne 3 
(Feb., 1929.)—Toilet Preparations. 

291,682.—Milwaukee Lubricants Co., Milwaukee, Wis. 
(Oct. 19, 1929.) —-Washing Powder and Powdered Soap. 

291,683.—Milwaukee Lubricants Co., Milwaukee, Wis. 
(Feb. 9, 1929).—Liquid Steam-Distilled Pine Oil Dis- 
infectant and Deodorant. 

291,684.—Milwaukee Lubricants Co., Milwaukee, Wis. 


1929.) —Cosmetics, 


York, 





(May 28, 1929.)—Liquid Toilet Soap and Liquid 
Scrubbing Soap. 

291,719.—Archie R. Everson, Newark, N. J. (Aug. 
1, 1929.)—-Hand, Shaving, Liquid, Powdered Soap, 
Shampoo and Hand Cleaners. 

291,803.—The M. Stein Cosmetic Co., New York, 


N. Y. (Oct. 1, 1929.) —Cosmetics. 
291,823.—Ferdinand Gutmann & Co., Brooklyn, N. Y. 
(Oct. 11, 1929.)—Bottle and Jar Seals. 
291,869.—Percival E. Falkingham, New York, N. Y. 
(Oct. 14, 1929.)—Toilet Preparations. 
291,870.—Percival E. Falkingham, New York, N. Y. 
(Oct. 14, 1929.) —Toilet Preparations. 
291,877.—International Perfume Co., Inc., now by 
change of name Bourjois, Inc., New York, N. Y. (Oct. 
9, 1929.)—-Perfumes and Face Powder. 
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292,578.—House of Tre-Jur, Inc., New 
(Aug., 1929.)—Toilet Preparations. 


York, N. ¥. 


292,586.—Loughlin & Co., Washington, D. C. (Nov. 
7, 1929.)—Hair Restorer. 





292,670,—Holleb & Co., Chicago, Ill. 
Food-Flavoring Extracts. 
292,695. Wellington Laboratories, Inc., Baltimore, 
Md. (Oct. 23, 1929.)—Skin Bleaches. 
292,793.—Colgate-Palmolive-Peet Co., 
(Sept. 15, 1929.)—-Dental Cream. 
292,.813.—Lionel Trading Co., Inc., New York, .N. Y. 
(Nov. 19, 1929.) —Perfumes, Lotions and Cosmetics. 
292,875.—Hollywood Dry Corporation, Los Angeles, 
Calif. (Aug. 14, 1929.)—Fruit Flavoring Extracts. 
292,876.—Hollywood Dry Corporation, doing business 


(Jan. 31, 1929.) 


Chicago, Ill. 


as Puritybonded Products, Inc., Los Angeles Calif. 
(July 10, 1929.) —Extracts, Flavorings 
292,918.—Clyde L. Wilson, San Francisco, Calif. 
(Nov. 1, 1929.)—Powder Puffs. 


292,957.—John L. Plummer, doing business as Veleur 
Co., Los Angeles, Calif. (Sept. 1, 1929.)—Skin Lotion. 

293,005.—Bernard Seroy, New York, N. Y. (Nov. 7, 
1929.—Cosmetics, Beauty and Toilet Preparations. 

293,091.—Coty, Inc., Wilmington, Del., and New 
York, N. Y. (Oct. 21, 1929.)—Manicure Preparations. 

293,199.—Dr. H. Tischer Corporation, Chicago, IIl. 
(July 1, 1928.)—Toilet Creams. 

293,290.—J. W. Roberts & Son, Tampa, Fla. 
1927.) Flavoring Extracts. 

293,319.—J. D. Goldschmidt, doing business as The 
Milk Maid Chocolate Co., Milwaukee, Wis. (Nov. 1, 
1928.) —Flavoring Extract. 

293,329.—Nina Kovenko, New York, N. Y. 
1928.) —Cosmetics. 

293,335.—Midland Chemical Laboratories, Inc., Du- 
buque, Iowa. (Nov. 1, 1929.)—Liquid Filter Soap. 

293,347.—The Sydney Ross Co., Newark, N. J. (Sept. 
1, 1920.)—-Taleum Powder. 

293,391.—Western Products Co., doing business as 
Illinois Cosmetic Co., Chicago, Ill. (Jan. 1, 1909.) 
Liquid Mouth Wash, Gargle, and Spray for Nose and 
Throat, Deodorant, and Sick-Room Disinfectant. 

293,500.—The J. B. Williams Co., Glastonbury, Conn. 
(1893.)—Shaving Soap and Cream. 

293,513.—Boag, Inc., River Forest, III 
1929.)—Toilet Soap in Cakes and Tubes. 

293,514.—Boag, Inc., River Forest, Ill. (May 10, 
1928.)—Bath Crystals, Perfume Scent Strips, Sachets 

293.585., 293.586 Jeanette Powder Puffs. Inc., New- 
ark. N. J. (Oct. 21, 1929.)—Powder Puffs. 

293,598.—Ludwig Scherk, Ine., New York, N. Y. 
(Nov. 21, 1929.)—Toilet Preparations. 

293. 641.—The Sydney Ross Co., Newark, N. J. 

Talerm Powder. 

293 644 Tune Smila Green, 
92. 199%. Path Qa It 


(April, 
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(Apr. 5, 
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293,691.—Publicker, Incorporated, Philadelphia, Pa. 
(Nov. 27, 1929.)—Medicated Alcohol, Unfit for Bever- 
age Purposes. 

293,701.—Bradley Henry Waltz, doing business as 
The Purk Co., Baltimore, Md. (Sept. 1, 1929.)—Shav- 
ing Preparation. 

293,720—Dealers Sales Corporation, St. 
(Feb. 12, 1929.)—Hair Tonic. 

293,721—Dealers Sales Corporation, St. 
(Nov. 14, 


Louis, Mo. 


Louis, Mo. 
1929.)—Hair Tonic. ° 
293,722.—Dealers Sales Corporation, St. Louis, Mo. 
(Feb. 12, 1929.)—Hairdressing. 
293,723.—Dealers Sales Corporation, St. 
(Nov. 14, 1929.)—Hairdressing. 
293,728.—Fred J. Hagerling, St. 
9, 1929.)—-Powdered Hand Soap. 
293,741.—V. E. Meadows, Inc., 


Louis, Mo. 
Louis, Mo. (Nov. 


New York, N. Y. 


(1920.)—Toilet Preparations. 
293,747.—Preston T. Rhodes, Philadelphia, Pa. (Dec. 
1, 1926.)—Dry Cleaning Soaps, Cleaning-Soap Solu- 


tions, Pre-brushing Soaps. 

293,780.—J. F. Lazier Manufacturing Co., Inc., St. 
Louis, Mo. (Apr. 29, 1929.)—Flavoring Extracts. 

293,826.—Mary Florentine, Boston, Mass. (Nov. 1, 
1929.)—Face Cream, Cold Cream, Face Powder, Body 
Powder, Hand Lotions. 

293,858.—Western Laboratories, Inc., Chicago. Ill. 
(Mar. 8, 1927.)—Cosmetics, Perfumery, Brilliantine. 

293,979.—The Marat Co., New York, N. Y. (June 
28, 1929.—Face Cream and Deodorant Preparations. 

294,052.—Baldwin Perfumery Co., Chicago, Ill. (Jan. 
1, 1929.) Perfumes, Cosmetics, ete. 

294,185.—Samuel Skolnick, doing business as Graf- 


Zep Specialty Co., Detroit, Mich. (June 1, 1929.)— 
Hand Soap. 
294,266.—Kasimir Kowalski, Chicago, Ill. (Nov. 14, 


1929.)—Hair Grower. 


294,363.—Marcel J. Raffy, New York, N. Y. (Dee. 
30, 1929.) —Toilet Preparations. 
294,368.—Vadsco Sales Corporation, New York, N. Y. 


(Dee. 16, 1929.)—Toilet Preparations. 

294,35 Lakeside Bottling Co., 
(Mar. 2, 1929.) —Extracts. 

294,453 Western Bottle Manufacturing Co., doing 
business as The Western Co., Chicago, Ill. (Dec. 24, 
1929.)—-Powder Puffs 

294,704 A. H. Ratterree, Sr., Charlotte, N. C. (Dee. 
13. 1929.)—Soap for Use in Cleaning Surfaces Coated 
with Paint, Duco Lacquer. and Similar Preparations. 

294,715.—Elmo, Inc.. Philadelphia, Pa. (Sept. 10, 
1929.)—Toilet Preparations. 

294.718.—Estare Laboratories, 
1. 1929.)—Hair Straightener. 

294,719.—F ritzsche Brothers. 
(Inne, 1925.)—Natural and 
for Perfuming. 


2, Wis. 


Sheboygan, 


Memphis, Tenn. (Nov. 


Inc., New York, N. » ¥ 
Synthetic Essential Oils 






















































294,733.—Lesquendieu, Incorporated, New York, N. 
Y. (1897.)—Toilet Soap. 

294,759.—California Crushed Fruit Corporation, Los 
Angeles Calif. (Dec. 1, 1929.)—Extracts. 

294,785.—Chas. W. Young & Co., Philadelphia, Pa. 
(Oct. 5, 1929.)—Soap in Solid, Cake, Chip, Flake, Pow- 
der and Liquid form. 

294,797, 294,798.—The Clean-Ite Co., Chariton, Iowa. 
(Jan., 1927.) —Soaps. 

294,811.—Lightfoot 





Schultz Co., Hoboken, N. J. 
(Mar. 5, 1915.)—Toilet Preparations. 
294,928.—Silver Moon Co., Inc., New Orleans, La. 
(Dec. 6, 1929.)—Toilet Preparations. 
294,956.—Chicago Mail Order Co., Chicago, Ill. (Jan. 


3, 1930.)—Face Powder. 

294,962.—Elco Distributing Co., Chicago, IIl. 
1, 1929.)—Extracts. 

294,994.—Ralph K. Rathbun, Hastings, Nebr. (Jan. 
24, 1929.)—-A Preparation for the treatment of Dan- 
druff, Eczema and other Disease of the Scalp; and 
Liquid Shampoo. 

295,088.—Societe Anonyme M. Naef & Cie., Geneva, 
Switzerland. (Apr. 30, 1928.)—Artificial and Synthe- 
tical Perfumes, Essential Oils. 


(Sept. 


Trade Mark Registrations Granted 
(Act of March 19, 1920) 

T hese not subject to opposition 

M267,172.- 

cago, Ill. (Serial No. 176,880. 


registrations are 
Western Bottle Manufacturing Co., Chi- 
Dec. 13, 1928.)—Tooth 


Paste. 

M267,183.—Ralph Pichel, doing business as Muller, 
Schafer & Neumeyer, Hartsdale, N. Y. (Serial No. 
282,568. Jan. 2, 1929.)—Flavoring Extract 

M267,195.—Denton Products, Inc., New York, N. Y. 
(Serial No. 289,966. Sept. 15, 1928.)—Cream for the 
Skin. 

M268,085.—Katie E. Dunn, doing business as The du 


Four Co., Washington, D. C. (Serial No. 291,911. Aug. 
1, 1908.)—Cosmetic, Hair and Manicure Preparations. 

M268,093.—The Armand Co., Des Moines, Iowa. 
(Serial No. 278,529. June 12, 1928.)—Rouge and Lip 
Stick. 


Patents Granted 

1,745,498. Cap for Jars and the Like. Albert C. 
Lusher, Waterbury, Conn., assignor to Scovill Manufac- 
turing Company, Waterbury, Conn., a Corporation of 
Connecticut. Filed Oct. 20, 1928. Serial No. 313,676. 
7 Claims. (Cl. 215—38.) 

1. A jar or the like having a mouth, a cap closing 
the jar, a shell within the cap having means for secur- 
ing the cap to the jar, a plate intermediate the cap and 
shell, grooves in the shell, tongues on the plate engag- 
ing the grooves for locking the plate and shell to- 
gether, and means for securing the plate to the shell. 

1,745,844. Detergent and Method of Prepairing same. 
Alfred H. Cowles, Sewaren, N. J., assignor to The 
Electric Smelting & Aluminum Company, Clevelanl, 
Ohio, a Corporation of Ohio. Filed Mar. 6, 1926. Serial 
No. 92,950. 6 Claims. (Cl. 87—5.) 

5. A method of making a detergent in an anhydrous 
condition, consisting in heating to fusion and reaction 
alumina, silica and alkali metai carbonate proportioned 
to produce a composition of the generic formula 

Al.0;(SiO2) .Na2O) x-1, 
x being greater than 7. 

1,745,869. Cosmetic-Pencil and 
Andrew Graham Shields, Attleboro, 
Filkwik Company, Attleboro, Mass., 
Massachusetts. Filed July 7, 1928. 
953. 4 Claims. (Cl. 132—83.) 

1. In a device of the character described, in com- 
bination; a cosmetic pencil-carrying member; a mirror- 
carrying member hingedly attached to the pencil-carry- 


Mirror Container. 
Mass., assignor to 
a Corporation of 

Serial No. 290,- 


ing member, the mirror-carrying member and the 
pencil-carrying member, forming an enclosure when 
in closed position; a_ pencil-container positioned 


centrally of the pencil-carrying member, pivotally at- 
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tached thereto and capable of movement within a plane 
parallel to the face of said pencil-carrying member, 
and a mirror carried by the inner face of said mirror- 
carrying member. 

1,746,727. Liquid-Dispensing Stopper. Leo H. Dun- 
lap, Los Angeles, Calif. Filed Apr. 20, 1927. Serial 
No. 185,174. 10 Claims. (Cl. 215—57.) 

1. A stopper comprising in combination a sleeve hay- 
ing a small bore at its outer portion and a larger bore 
at its inner portion, there being an annular seat or 
shoulder between the two bores, a valve slidable in the 
larger bore adapted to bear against the seat to prevent 
outward flow of liquid from a bottle when inverted, the 
sleeve having a recess to receive liquid, the valve being 
slidable inwardly in the large bore from one side of 
the recess to the other, and preventing flow of liquid 
past the value when on the inner side of the recess and 
allowing dispensing of the liquid in the recess. 

1,746,810. Vanity Compact. Jacob Carroll Ander- 
son, Oshawa, Ontario, Canada. Filed Jan. 14, 1929. 
Serial No, 332,334. 1 Claim. (Cl. 240—604.) 

In a vanity compact, a casing body of an elongated 
shape in plan, one end of said casing being hingedly 
connected, an arrangement of toilet trays in said body 
terminating short of said hinged end to provide space 
to accommodate a lamp proper and switch, the depth of 
the casing body being greater than that of the trays 
thus leaving a compartment therebeneath, a battery 
fitted in said compartment, and a lamp proper and a 
switch unit borne by the inner side of the hinged end 
of the casing body and adapted to electrically contact 
with the battery prongs when the hinged end is closed. 

1,746,877. Facial Cleanser. Caroline Tompkins, 
Washington, D. C. Filed June 27, 1929. Serial No. 
374,149. 3 Claims. (Cl. 132—1.) 

1. Ina cleaning device of the class described, a body 
of conecavo-convex configuration and of substantially 
ovoidal outline, a curved flange on the rear and one side 
edge of the body, the said body tapering from said 
flanged side and rear edge to terminate at its front and 
opposite side edge in a knife-edge for removing encrus- 
tations of rouge, cold cream and like cosmetics from the 
face, and the rear edge of the shell having its flange 
portion adapted to be gripped between the thumb and 
fingers of the user, said flange portion having its inter- 
mediacies thrust inwardly to provide a recess for the 
reception of the forefinger of the user. 

1,747,030. Test Tube or Bottle Cap and Method of 
Manufacturing the Same. Howard A. Sayford, Vine- 
land, N. J. Filed Nov. 13, 1928. Serial No. 319,174. 1 
Claim. (Cl. 215—38.) 

A test tube cap comprising a unitary fibrous body 
consisting of a circular head and a resilient skirt ex- 
tended from the latter and of annular form, said skirt 
having its outer diameter uniform throughout and its 
inner diameter gradually decreasing from said head to 
the free end of the skirt. 

1,747,318. Face-Powder Box. Charles A. Pennock, 
New York, N. Y., assignor to Richard Hudnut, New 
York, N. Y., a Corporation of New York. Filed Dec. 
27, 1928. Serial No. 328,727. 4 Claims. (Cl. 206—44.) 

1. The combination with a cover of a face powder 
box having an elongated skirt, of a face powder box 
having a base, a cylindrical lateral wall extending up 
from said base, said base extending beyond said wall to 
form a protruding flange, a destructible seal having 
flanges secured to said wall, and a window formed in 
said lateral wall adjacent to said base, said skirt ex- 
tending down to rest on said base and concealing said 
window when said cover is in closed position. 

1,748,491. Closure Fastener. Edward C. May, Camp- 
gaw, N. J. Filed Nov. 18, 1927. Serial No. 234,177. 
2 Claims. (Cl. 220—5.) 

1. A vanity case, comprising, in combination, a shal- 
low annular member closed at one end to provide a 
bottom, and at its other end having an extending lip 
carrying an outwardly- and radially-disposed proiec- 
tion; a second shallow annular member swingingly dis- 
posed on said first-mentioned annular member and 
adapted to mate therewith to form a smooth peripheral 
union, said second-mentioned annular member carrying 
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an internally-disposed annular ring movable circum- 
ferentially with respect to said second-mentioned annu- 
lar member and having an internally- and radially-dis- 
posed projection adapted to cooperate with said first- 
mentioned projection, and a top member operatively 
connected with said annular ring and movable with re- 
spect to said second-mentioned annular member. 

1,748,681. Receptacle Closure. Arthur E. Smith, 
Los Angeles, Calif. Filed May 28, 1928. Serial No. 
281,130. 15 Claims. (Cl. 221—60.) 

1. In combination with a closure having a wall por- 
tion and having an aperture in the wall portion, a 
valve, said valve being formed of flexible material, 
said valve comprising a body portion and a neck, said 
valve neck fitting said wall aperture and being of less 
perimeter than said wall aperture, said neck having a 
discharge aperture therein. 

1,748,682. Automatic Valve for Closures. 
E. Smith, Los Angeles, Calif. Filed May 28, 
Serial No. 281,131. 7 Claims. (Cl. 221—60.) 

1. In combination with a receptacle having a dis- 
charge aperture, a cap rotatably mounted on said re- 
ceptacle, said cap having an eccentric aperture in the 
top wall, said cap aperture being adapted in one posi- 
tion of said cap to register with said discharge aper- 
ture, a valve carried by said cap, said valve being 
formed of flexible material, said valve including a neck 
fitting said cap aperture, said valve body portion being 
of less area than the area of said receptacle discharge 
aperture. 

1,748,727. 


Arthur 
1928. 


Compact. Walter Poranski, Chicago, IIl., 
assignor to Norida Parfumerie, Inc., Long Island City, 
N. Y., a Corporation of New York. Filed Oct. 11, 1928. 
Serial No. 311,820. 4 Claims. (Cl. 132—83.) 

3. A housing comprising a box member and a lid 
member, a split ring detachably mounted in and par- 
tially encircling the inner periphery of the box mem- 
ber, means on said ring forming a latch to fasten said 
members in closed position, and a mirror hingedly 
mounted on said ring. 

1,748,964. Cosmetic Box. William E. Wacker, Maple- 
wood, N. J., assignor to August Goertz & Co., Inc., a 
Corporation of New Jersey. Filed Dec. 8, 1928. Serial 
No. 324,681. 5 Claims. (Cl. 132—83.) 

5. Ina vanity case comprising, a body section and a 
cover section hinged to said body section, a tray mem- 
ber within said body section, said tray member having 
a peripheral flange spaced from the sides of said tray 
and frictionally engaging the inner walls of said body 
section, said flange being connected to the sides of 
said tray by an upper curved bridge portion, a powder 
box carried by said tray member, said powder box, tray 
member and body section having communicating aper- 
tures, means retained between the side of said tray 
member and the peripheral flange thereof for conduct- 
ing powder from the powder box and tray member aper- 
tures to the aperture in said body section and a valve 
operable from the exterior of said body section for con- 
trolling the flow of powder from said powder box. 

1,749,445. Toilet Compact. Fay B. Salomon, New 
York, N. Y. Filed Nov. 20, 1928. Serial No. 320,590. 
3 Claims. (Cl. 182—82.) 

3. As an article of manufacture, a toilet compact 
holder, comprising a body including a bottom and mar- 
ginal side wall, said bottom being inwardly displaced at 
a central point to provide a truncated frusto-conical 
hollow support, partitions radiating from the support 
and merging into the side wall to provide independent 
compartments in the body, non-flexible cover sections 
for the compartments, and hinges concealed in the sup- 
port and cover sections to swingingly connect the latter 
to the support, said side wall and cover sections being 
ornamented and flush at their meeting edges to effect 
a completed flower, said support having its smaller end 
closed and ornamented to effect the center of the flower 
representation. 

1,749,565. Toilet Article. Charles N. Coryell, Mama- 
roneck, N. Y., assignor to Scovill Manufacturing Com- 
pany, Waterbury, Conn., a Corporation of Connecticut. 
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+ 6, 1927. Serial No. 181,301. 4 Claims. (Cl. 

3. A container comprising an inner casing capaci- 
tated to carry a toilet accessory, a second inner casing 
arranged end to end with the first casing and frictional- 
ly secured thereto capacitated to carry a toilet acces- 
sory, outer casings enclosing the inner casing and re- 
movable in opposite directions, each outer casing form- 
ing a handle for the container when the other outer 
casing is removed. 

1,749,656. Vanity Case. 
N. Y. Filed Dec. 11, 1928. 
Claims. (Cl. 182—83.) 

2. In a case or container, a body section having an 
end wall provided with a hinge knuckle, a cover for 
said body section including a cover plate, a continuous 
sheet of flexible material covering one side of the body 
section and extending over one side of said cover plate 
and having its edge portions inwardly turned upon the 
opposite side of said cover plate, a mirror plate super- 
imposed upon the latter side of the cover plate and 
upon the inturned edges of said covering material, said 
mirror plate having spaced hinge knuckles on one end 
thereof, a hinge plate connecting said knockles on the 
body wall of the case, said cover plate having a latch 
tongue struck therefrom at the opposite end of said 
mirror plate and the mirror plate being provided with 
means for the cooperative engagement of said latch 
tongue therewith whereby said plates are securely held 
in attached relation to each other and for hinging 
movement as a unit with respect to the case body. 


David H. 


Serial 


Zell, Brooklyn, 
No. 325,284. 3 


1,749,657. Vanity Case. David H. Zell, Brooklyn, 
N. Y. Filed Dec. 11, 1928. Serial No. 325,285. 2 
Claims. (Cl. 132—83.) 

9 


2. A vanity case including a case body adapted to 
receive cosmetic holding pans spaced apart longitudin- 
ally of said body, a channel shaped member adapted 
to be positioned transversely within the case body and 
having resiliently yieldable side walls to engage the 
spaced pans and frictionally resist their movement rela- 
tive to the case body, said member adapted to receive 
and removably retain a lip stick holder within the 
channel thereof, and the body wall of the case and the 
bottom wall of said channel shaped member having 
means to coact with each other upon a bodily longitud- 
inal movement of said member within the case to de- 
tachably lock said member in its applied position and 
retain the same within the case when the lip stick 
holder and the pans are removed therefrom. 


Designs Patented 


80,442. Powder Box. James W. Jennings, Provi- 
dence, R. I., assignor to Quaker Silver Company, Attle- 
boro, Mass., a Corporation of Massachusetts. Filed 
Nov. 6, 1929. Serial No. 33,356. Term of patent 14 
years. 

80,444. Head for Detectors of Combustible Gases. 
John K. Mabbs, Bayside, N. Y., assignor to Oxweld 
Acetylene Co., New York, N. Y., a Corporation of West 
Virginia. Filed Aug. 29, 1929. Serial No. 32,600. Term 
of patent 14 years. 

80,447. Bottle. Richard V. McKay, Dubuque, Iowa. 
Filed Apr. 26, 1929. Serial No. 31,015. Term of pat- 
ent 3% years. 

80,572. Bottle or Similar Article. Jean Le Bloas, 
New York, and Edwin Stanley Janes, Floral Park, N. 
Y., assignors to Marcel Guerlain, Inc., a Corporation of 
New York. Filed Oct. 15, 1929. Serial No. 33,041. 
Term of patent 7 years. 

80,643. Perfume Bottle or Similar Article. Benson 
Storfer, Brooklyn, N. Y., assignor to Storfer Labora- 
tories, Inc., New York, N. Y., a Corporation of New 
York. Filed Nov. 21, 1929. Serial No. 33,514. Term 
of patent 3™% years. 

80,665. Pocket Atomizer. William F. Geiger, Jersey 
City, N. J., assignor to Cunningham Products Corpo- 
ration, New York, N. Y. Filed June 11, 1929. Serial 
No. 31,632. Term of patent 14 years. 
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Grasse Report for Mareh 


From Our Own Correspondent 


HE situation remains Our market 


olume 


unchanged, 


is still very quiet with a very small 


of business and there is no 


prospect of a re- 
sumption of future. 
conditions 
con- 
tradistinction to what has been the case in previous 


steady transactions in the near 


From the point of view of the weather, 


are quite favorable for a good vegetation. In 
seasons, the winter is rather a rainy one and the drop 
that half 


of December did not wreak any particular havoc upon 


in temperature was recorded in the second 


the floral plantings. 
In some jasmin fields less fully exposed, the stalks 


above ground were destroyed, but no substantial short- 


age will ensue as a result in the supply of graftings 
which will be necessary next spring 
Mimosa 
Wherever the trees were not destroyed or heavily 


smitten by the frosts of February, 1929, the mimosas 


present a superb flowering and the crop for the per- 
fumery industry, which will begin within a few days, 
abundant than that of last How- 


considerable 


will be more year. 


ever, it will show a shortage, since the 


ravages in the plantings must not be lost sight of and 


it should be remembered that these very delicate 
bushes, which will recommence their vegetation, will 
not get back to their normal state for another three 
or four years. 

We believe that the price of the flower will be 
slightly below that of last year, notwithstanding the 
demands from the perfumery industry, which was not 
able to cover its requirements at the last crop. Also 
the price of the concrete is firm and does not seem 


likely to change after the crop. 


Orange 


The likewise satisfac- 


tory appearance in the sections that were sheltered and 
from the 


orange trees present a very 


which as a result did not suffer frosts of 
last year. 

Vegetation has taken a very nice turn and should it 
continue in the same condition we shall have a normal 
blooming in the orange groves where no damage was 
Le Bar, Le Pont du Loup, Gattieres and Saint- 


Laurent-du-Var. 


done: 
April showers sometimes have sur- 
prises in store and a belated return of the cold would 
be all the 


shooting out 


more ill-omened since the trees are already 


young buds. However, let us hope that 


change the 
time 


in our next reports we may not have to 


favorable forecasts that we are making at the 
of writing these lines. 

On the other 
the fact that 


as Mougins and 


hand, we would draw attention to 


certain large producing centers, such 


Le Cannet, have gone through such 
an ordeal that even a curtailed production for future 


crops must be expected. Many trees, completely 
frozen, have not been replaced. As to those that 
have been lopped at the foot, many crops. will 


ass ere it will be possible to recommence gathering. 
I still too early to forecast either concerning the 
future crop or regarding the prices that will be named. 


We have 


chasing rate will be fixed reasonably in order to satisfy 


some good reasons to believe that the pur- 


the producers while at the same time not losing sight 


of the interests of the perfumery industry. 

The rates on neroli oil and orange concretes are 
merely nominal, wit! prospect of improvement just 
as soon as the products of the new crop will make 
their appearance in the market 

Other Concretes 

Jasmin concrete ranges between 6,500 and 7,000 
franes per kilo, which limits seem bound hold firm 
until the next crop. 

Rose concrete is very firm and forecasts are for a 
crop smaller than that of last year. Moreover, it is 
confirmed that in Bulgaria flowers will ‘etching 
higher prices. 

The two varieties of cassie concrete are changred 

The rate on the violet concrete, the crop t whic 
is very near, will not be found changed in any way, 
the planters seeming disposed to treat on the same 


basis as in 1929. 

Lavender Cultivation in Tasmania 
Royal Empire Society, 
1929, the 
the Tasmania lavender industry spoke on the introduc- 
Australia of The oil 
fraction of the highest quality 
containing in 


In an address before the 


Melbourne, Australia, June 14, promoter of 


tion into lavender officinalis. 


within a 
sritish 


produced is 
stated by the Pharmacopoeia, 
fact 44.1 per cent esters as linalyl acetate, out of 45 
per cent. Forty per cent esters is sufficient to place an 
oil in the front rank of the world’s leading lavenders, 
and to assure it the top market price of the day. 

It is that 


tion carried out during the past season, which was a 


further stated an experimental distilla- 


one for lavender owing to the excessive 
still 
highly satisfactory results. 
Peabedy, Melbourie a 


very severe 


rain in Tasmania, gave under these very trying 


circumstances, (Trade 
Commissioner S. R. 

Possibility of South Africa Manufacturing 
Citrus Oils 


The South African citrus season of 1929 


rather unhappy period for the producers, inasmuch as 


Was a 


poor shipping conditions resulted in much dissatisfac- 
tion. In an effort to improve and remedy the situa- 
tion, consideration is being given to the possibility of 
South Africa manufacturing citrus oils, more particu- 
larly orange oil. An article in the Union’s Depart- 
ment of Agriculture magazine for January, 1930, de- 
scribes certain experiments which have been carried 
out along this line.—(Trade Samuel H. 
Day, Johannesburg). 


Commissione) 
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Synthetics and Derivatives 


. RADING is not along active lines and while prices 

are for the most part holding owing to the fact 
that the market is largely in manufacturers’ hands, the 
situation is not a very satisfactory one from the stand- 
point of the sellers. Business has been slack since the 
first of the year with large orders conspicuously lack- 
ing from the market. There are some signs of im- 
provement at the moment but they have not as yet 
been translated into actual business in any volume. 
Small orders are more numerous than they were a few 
weeks back but there is an urgent demand on the part 
of the consumers and buyers for price concessions and 
these are not often forthcoming. 

Prices on anethol which had been forced to very high 
levels due to the scarcity and strength of the raw 
materials are easier and have declined a little owing 
to better supplies of anise oil. They are still high, 
however, and an easier market is in prospect. Geraniol 
especially in the cheaper grades is being shaded to 
some extent in competition although conditions hardly 
warrant such action on the part of the sellers. Con- 
sumption is below normal. Linalool is easier and has 
declined in price. 

Vanillin is somewhat unsettled through fear of a 
reduction on the part of one manufacturer who is said 
to be contemplating such action. Suyers are not in 
the market for substantial lots in consequence of this. 
In addition, the present price of vanilla beans is such 
that they can be used in very reasonably priced ex- 
tracts with a slackening effect upon the market for 


substitutes. Coumarin has also felt this condition and 


is by no means strong. ; 
Business in the finer items for perfumery and toilet 
preparations has been fair but not heavy. Buying 
for the spring business has been disappointing to many 
sellers, principally because consumers seem to have 
ample stocks of manufactured goods on hand and to be 
working at considerably less than capacity as a result. 
Some fair business has been done in items for orange 
flower products and a little in rose substitutes on ac- 
Arti- 
ficial musks are moving in fair volume with the market 


count of the position of the natural materials. 


still in the hands of manufacturers through the im- 
porters’ fear of the duties which may be levied against 
imports. None of the latter has been bold enough to 
bring in a quantity and test out the position. 

On the whole, the market has not been active but 
indications are that business will improve in volume 
during the next few weeks. Stocks of finished goods 
are being worked off fairly rapidly and increased man- 
ufacturing must bring increased buying. 
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Essential Oils 


PAXHE general position of the market is none to 
| satisfactory. Business has been slack and whilk 
there are those in the market who anticipate a rather 
rapid recovery, others indicate that they feel the 
rather slow for months. 


General buying has not been much in evidence and 


market may be several 


large orders have been few. Whatever the cause of 
this condition, the result has been that prices hav: 
weakened to some extent on a large number of items 
and this weakening of prices has resulted in a con- 
tinuation of the policy which brought it about. 
Underlying conditions in the consuming trades ar: 
ound but business in them is not active at the moment. 
Certainly there is little cause for pessimism when it is 
realized that the market for flavoring pyoducts is al- 
most at the opening of the most active season while 
conditions in toilet preparations are improving wit® 
the result that manufacturing and purchasing must 
soon begin to expand. Prices on some oils now seer 
quite reasonable and while hesitancy about purchasing 
continues, it does not seem any too well founded 
many items. 


in 
A few are still too high to be attractiv 
but they are in the minority. 

Interest during the month has centered very largely 
in the citrus oils. There has been a sharp decline in 
prices on lemon and a steady drop in orange quotations 
as well. This has resulted not only from slack business 
but because the lemon crop is larger than it has been 
in years and the orange crop also a very good one. 
Prices on citrus oils have been far above normal prac- 
tically for three years back. They are now approach- 
ing normal levels on spot and are somewhat below 
normal for shipment. It is anticipated that the present 
rapid decline will bring them to rather low levels from 
which some recovery is to be anticipated. 

At the same time, the size of the crop and the dis- 
appointing return to shippers has led to a further 
outbreak of adulteration of the oils and shipments are 
being very carefully watched by leading houses. New 
types of adulteration have been discovered and scarcely 
a shipment which is not 
scrutinized by experts before acceptance. 
are cheap enough. 


comes through carefully 
Quality oils 
Those of poor quality are cheaper 
in price per pound but are likely to be much more ex- 
pensive in the end. 

The floral group has been decidedly quiet. Practical. 
ly no business of any consequence has been done dur- 
ing the month. 
rather small. This is especially true of orange flower 
products but is also true of rose. 


’ 


Stocks of most products, however, are 


Jasmin products ané 
(Continued on Page 58) 
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(Quotations on these pages are those made by local dealers. but are subject to revision without notice ) 


ESSENTIAL 


Almond Bitter, per Ib 
me es ce 


Sweet Truc 
Apricot Kernel 
Amber, crude 


rectified 
Ambrette, oz. 
Amyris balsamifera 


Angelica Root 
seed oeeeeee 
Anise, tech. 

Lead free, U. S. P. 
Aspic (spike) Spanish 
ae 
Balsam Tolu, per oz 

Balsam Peru 
Basil ess Se 68.6 < 


Bay, Porto Rico 
Bergamot 
West Indies ; 
Birch, sweet N. C. 
Penn. and Conn. 
Birchtar, crude 
Birchtar, rectified ... 
Bois de Rose, Femelle 
Cade, U. S. P. 
Cajeput, Native 
EE oso ake etre 
Camphor, “white” 
sassafrassy 
Cananga, Java native 
rectified 


Caraway Seed, recti- 
IS ere 

Cardamon, Ceylon 

ee eee 


Cassia, 80@85 per cent 
rectified, U. S. P... 
Cedar Leaf 
Cedar Wood 
Cedrat 
Celery 
Chamomile 
Cherry laurel 
Cinnamon, Ceylon 
Cinnamon Leaf 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Cognac 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin 
Curacao 
Curcuma 
Cypress 
Dillseed 
Elemi 
Erigeron 
Estragon 
Eucalyptus, Aus. 
(U. S. P.) 
Fennel, Sweet 
Galbanum 
Galangal 
Geranium, 
gerian 
Bourbon 


peels 


Rose, 





(See last page of Soap Section for Prices of Soap Materials 


OILS 

$2.75@ $2.90 
3.15@ 3.25 
6384 68 
41@ 45 
4A0@ 45 
.65@ V0 

18.00@ 

2.20@ 2.80 
35.00@ 40.00 
30.00@ 35.00 

1.00@ Nom. 

1.10@ 1.40 

1.15@ 

1.40@ 

4.50@ 

6.00@ 
50.00@ 

2.45@ 

3.25@ 4.00 

2.45@ 

1.90@ 2.15 

1.00@ 5.00 

15@ 
50@ .60 

1.35@ 2.05 

.320@ od 
1.15@ 1.30 
3.60@ 4.00 

.20@ oD 

.28@ .o4 

3.00@ 3.40 

3.60@ 1.00 

2.00@ 2.25 
35.00@ 
80.00@ 

Nominal 
1.70@ 2.00 
1.50@ 1.60 

20@ oD 

4.15@ 

8.25@ 11.00 

3.50@ 5.00 
12.00@ 
11.50@ 15.00 

1L.75@ 2.00 

.64@ .70 

.65@ .75 

1L.80@ 2.00 
22.00@ 28.00 

65@ 80 

6.00@ 6.25 

3.50@ Nom. 

3.00@ 3.20 

7.50@ ~ 8.00 

5.25@ 

3.00@ 

5.15@ 

1.956 6.00 

1.65@ 

190@ 2.15 
38.00@ 

O7T@ .65 

1.10@ 1.15 
26.00@ 
24.00@ 

5.00@ 5.50 

1.75@ 5.00 


Spanish 
Turkish 
rosa ) 

Ginger 
Gingergrass 
Guaiac (Wood) 
Hemlock 
Hops, OZ. 
Horsemint 
Hyssop 
Juniper Berries, 

tied : 
Juniper Wood 


(Palma 


rectl- 


Laurel pis 
Lavender, English ... 
a es 
Garden 
Lemon, Italian 
Calif. 
Lemongrass 
Limes, distilled 
expressed 
Linaloe 
Lovage - 
Mace, distilled 
Mandarin 
Marjoram 
Melissa 
Mirbane ewewiew 
Mustard, genuine 
artificial 
Myrrh 
Myrtle 
Neroli, 
pure 
Petale, 
Niaouli 
Nutmeg 
Olibanum 
Orange, bitter 


oy ee 


sweet, W. Indian 
OS ree 
oo a: 
| SCORER ae eee 
Origanum, imitation. 
Orris Root, concrete 
domestic . (0z.) 
foreign . (02z.) 
Orris Root, absolute 
(0Z.) ‘oes wees 
Orris liquid 
Parsley 


Patchouli 
Pennyroyal, American 
French 
Pepper, black 
Peppermint, 
redistilled 
Petitgrain, So. 
French 
Pimento 
Pine 
Pine needle, Siberia. . 
Pinus Sylvestris 
Punilionis 
Rhodium, imitation 
Rose, Bulgaria. . (oz.) 
Rosemary, French 
Spanish 
Rue 


natural. 


cones 


16.00@ 
50a 
15@ 
3.20@ 
85@ 


15@ 
50@ 
.25@ 
00d 


_ 
et Olm ft 


2.40@ 
604 
D.00@ 
00@ 
3.00@ 
50@ 
1.60@ 
1.35@ 
85a 
8.75@ 
O00Gd 
2.50@ 
00d 
2.00@ 
2.75@ 
6.25@ 
5.00@ 
15@ 
10.00@ 
1.80@ 
10.00@ 
4.00@ 


170.00@ 
200.00@ 


3.60@ 
2.00@ 
6.50@ 
3.85@ 
3.00@ 
3.50@ 
3.40@ 
.70@ 
50a 


— 


7.00@ 
7.00@ 


90.00@ 
22.00@ 
9.75@ 
6.80@ 
2.004 
1.30@ 
10.25@ 
10@ 
.25@ 
00@ 
.00@ 
60@ 
75@ 
.75@ 
00d 
95@ 
00@ 
50@ 
.60@ 
40@ 
.25@ 
.75@ 


20 bY co OO 


sInpprrn, wr 


Ww 


1.00 
6.50 


5.00 


9.00 


on fr 
‘ 


zZ 0 





12.00 
2.00 


215.00 
250.00 


4.50 
3.35 


4.00 
3.50 
2.05 


285 


9.00 
9.00 


100.00 
28.00 


4.50 
25.00 
.65 


Sage, Clary 

Sandalwood, 
dia 2 

Sassafras, natural 
artificial 

Savin, French 

Snake Root 


..135.00@ 

East In 
400d 
1.20@ 
23@ 
2.90@ 


11.50@ 


Spearmint 1.65@ 
Spruce 1.15@ 
Styrax 12.00@ 
Tansy L00@ 
Thuja 1.75@ 
Thyme, red 1.00@ 
MUMICO ik vicwvicescc 1.10@ 
Valerian ...... 10.50@ 
Verbena ea a 3.75@ 
Vetivert, Bourbon 6.25@ 
‘eee 10.00@ 
East Indian 30.00@ 
Wine, heavy ....... 1.80@ 
Wintergreen, South- 
Se ere ee 1.00@ 
Penn. and Conn. 7.75@ 
Wormseed .......... 3.40@ 
Wormwood ......... 12.25@ 
Ylang-Ylang, Manila. 30.00@ 
ree 9.00@ 
TERPENELESS OILS 
IS 6 Sot ong a hdl reli 5.75@ 
Bergamot .......... 11.50@ 
I te iia this loti hoa/abegihts 4.40@ 
COPMOMGET .ncccccces 25.00@ 
CSOPRTIMM 6. cctccewes 8.50@ 
lavender ........... 14.00@ 
NNN ie ies cal ala et 12.50@ 
BS Me or Sah ico 5 60.00@ 
Orange, sweet 90.00@ 
ee 110.00@ 
POCMGERI 5 ccice eve 8.00@ 
PROOCIAMTY 6 kn ccc ess 2.50@ 
Same, Clary ........ 90.00@ 
Vetivert. Java ...... 35.00@ 
Ylang-Ylang ....... 28.00@ 
OLEO-RESINS 
OOMMON ok kes ck aivee's 2 50@ 
Cansicum, | Ss. P 
ee 3.60@ 
Alcoholic ....... 3.50@ 
i. are 3.25@ 
Ginger, U. S. P. VIII 3.00@ 
Aleoholic ......... 38.25@ 
Oe 2.00@ 
Chak BOSS ..cccccens 15.00@ 
Olibanum 3.25@ 
Orris Bh phe neietees 17.00@ 
Patchouli pus aaceravae ie 
Pepper, black ...... 1.00@ 
Sandalwood 16.00@ 
WOE. isd iaticacs vaca cro 


LIQUID ABSOLUTES 


Cassie 
Jasmin 
Jonquil 
Orange 
Reseda 
Rose 


Flower 


Nom. 


9,25 
1.40 
ce 
ot 
3.20 
3.00 
1.80 


1.25 


_ 


4.20 


1.55 
1.50 
7.00 
7.75 
5 


2.00 


8.50 
3.65 


4.409 
32.00 
12.00 

6.00 

4.65 
13.50 
20.00 


119 00 
125.00 


9 rr 
o.19 


35.00 


5.00 


4.60 
2.50 


15.50 
28.00 
4.60 


8.75 


105.00@120.00 
160.00@175.00 
etn Watireten wee 140.00@160.00 
paceaien 210.00@ 235.00 
pier tele Rata cates ole 270.00@ 290.00 

85.00@100.00 
110.00@125.00 

95.00@110.00 
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CONCRETES 


CRE ine keewavenen’ 70.00@ 
ONT i ick awe ears 70.00@ 
GONE si eccsy ste ced 80.00@ 
Orange Flower ...... 100.00@ 
ere re 70.00@ 
RR a oceh as Snes a 60.00@ 
NE 4c" cg oleae 65.00@ 
WiGiet TGRVON 6 cc ccc 70.00@ 
DERIVATIVES AND 
CHEMICALS 

Acetaldehyde 50% 2.00@ 
Acetophenone ....... 3.50@ 
Acetyl Iso-eugenol 9.00@ 
Pe Ge Oy 6 a6 eee 20.00@ 
ay a Sa hacomnema es 60.00@ 
er a bak conadace as 27.00@ 
ee ’ pratpe eiweenek wel 45.00@ 

ee Mee bd eee wn eas we 45.00@ 
Aldehyde C 8........ 55.00@ 
‘i Gere 80.00@ 
ete Seika cot eu al 50.00@ 
Re tata id ies ere 72.00@ 
Ar Re in memaeaieaes 75.00@ 
C 14 (so-called)... 15.00@ 


C 16 (so-called)... 
Amyl Acetate 
Amyl Butyrate ...... 
Amyl Cinnamate 
Amyl Cinnamic 

hvde cia wales 
Amyl Formate ...... 
Amyl Phenyl Acet... 
Amy] Salicylate, dom. 

TONGUE oo ccisice eas 
Amyl Valerate 
ED hates sees 
Anisic Aldehyde, dom. 

rr 
Benzaldehyde, U.S.P. 

| A a eee 
Benzophenone 
Benzylidenacetone 
Benzyl Acetate, dom. 

WON aire og, oh 
Benzyl Alcohol ...... 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate ..... 
Benzyl Iso-eugenol 
Benzyl Propionate ... 
OI oie oca adi oreiaics 
Bornyl Acetate 
Bromstyrol ......... 
Butyl Acetate ...... 
Butyl Cinnamic Alde- 

DI a cent 
Butyl Propionate 
Butyraldehyde 
Carvene 
OPVOR ook ica sieves 
Cinnamie Acid ...... 
Cinnamie Alcohol ... 
Cinnamic Aldehyde. . 
Cinnamyl Acetate .. 
Cinnamyl Butyrate.. 
Cinnamvl Formate 
Citral C. P. 


Alde- 


Citronellal ......... 
Citronellol, dom. 

TOPOIOM ong occ ccc 
Citronellyl Acetate... 
Coumarin. 


Cuminic Aldehyde 
Dibntylphthalate 
Diethvl phthalate 


Dimethyl] A nthrani- 
Di eee 

Dimethyl] Hydroqui- 
none 


15.00@ 
85@ 
.25@ 
2.50@ 


_ 


1.00@ 
.70@ 
00d 
15@ 
65@ 
00d 
15@ 
15@ 
15@ 
45@ 
55@ 
00@ 
50@ 
004 
00@ 
A0@ 
.05@ 
.50@ 
00@ 
25a 
00d 
00d 
2.90@ 
604 
.75@ 
.60@ 


UOT at es bet bet DD et et oe DD Ot 


DODO we 


00d 
00@ 
004 
50@ 
15a 
00@ 
15a 
2.75@ 
10.00@ 
12.00@ 
13.00@ 
2.75@ 
2.85@ 
3.75@ 
3.75@ 
6.00@ 
4.00@ 
62.00@ 
304 
.382@ 


bo bo 


So WS hm 


6.25@ 


4.00@ 





85.00 
85.00 
90.00 
120.00 
85.00 
75.00 
80.00 
85.00 


4.00 


40.00 
70.00 
35.00 
60.00 
60.00 


140.00 
82.00 
77.00 

105.00 
35.00 

10.00 
1.00 


1.75 


1.50 


_ 


90 
5.50 
4.00 


1.65 

.25 
2.00 
6.25 
9.00 
3.60 

.00 
D0 
D0 
35 


.00 


6.00 


Dimethylphthalate 
Diphenylmethane 
Diphenyloxide 
Ethyl Acetate ...... 
Ethyl Anthranilate .. 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate ...... 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
foreign 
Geraniol, dom. 
foreign 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
RE i duce aciave's 
Hydratropic Aldehyde 
Hydroxycitronellal 
Indol. C. r. . (0Z.) 
Iso-borneol ......... 
Iso-bornyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate. . 
Iso-eugenol, dom. 
foreign 
Iso-safrol 
Linalool ....... bah 
Linalyl-Acetate 90° 
Linalyl Benzoate 
Linaly] Formate 
Menthol, Japan 
Synthetic ..... an 
Methyl Acetophenone. 
Methyl Anthranilate. 
foreign ....... 
Methyl Benzoate 
Methyl Cinnamate .. 
Methyl Eugenol ie 
Methyl Heptenone ... 
Methyl Heptine Carb. 
Methyl Iso-eugenol 
Methyl Octine Carb. 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 
Ketone 
BUM | 04s eae a, 
Nerolin (ethyl ester). 
Nonyl Acetate’ 
Octyl Acetate 
Paracresol Acetate 


Paracresol Methyl 
eNO wictwscu was 
Paracresol Phenyl 
yo nee 


Phenylactaldehyde 
BTR eewaces wu een 
imported 
BO cine ea oes 

Phenylacetic Acid 
Phenylethyl Acetate.. 
Phenylethyl Butyrate 


Phenylethyl Formate. 
Phenylethyl Propio- 
nate 


Phenylethyl Valerate. 


Phenylethyl Alcohol 
Cb iccra ado eae ee 
imported .....66.. 

Phenylpropyl Acetate 


— 


— 


24 


_— 


on oe hea 


— 
— 


8 
9 
) 


18 


18. 
20. 


4 


? 


12. 


_~ 
DmmwMwwereoOnmmrecrrc 


Por OlOIWNMWwnMmwooNwnNy =) 


NTO NmNMWww eS 


.65@ 
.75@ 
.20@ 
b0@ 
50@ 
.30@ 
00@ 


50@ 
00@ 
00@ 
10@ 


00d 


10@ 
60@ 


.60@ 


00@ 


10@ 


90@ 


50@ 


00@ 
10@ 


20a 
00@ 
Y0@ 
10@ 
304 
.25@ 
.715@ 
.00@ 
V0@d 
00d 
.715@ 


00d 


.25@ 
10. 
10. 
00@ 
O0@ 


50@ 
00@ 


50@ 
50@ 


I0@ 


85@ 


I0@ 
00@ 

6. 
20. 
10. 
004 
6. 
.65@ 
4A2@ 
00@ 


50@ 
00@ 
00a 


75@ 


50@ 


30@ 
50@ 
00@ 


00@ 
25@ 


00d 
00d 


».00@ 
»0.00@ 
50a 
5.00@ 
9. 
16. 


00@ 
00@ 


00d 


00m 
00@ 


Tafa 
00 
00@ 


Phenvy!propvl Alcohol. 13.00@ 


Phenvlpropyl Alde- 
TN aS cee oa rg aan 
Rhedirol. dom. 
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.65 
.60 
.00 
00 
.50 
.50 
.00 
00 
.00 
.00 
.00 
40 
.50 
50 
10.00 
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Or 


at 


6.00 


6.00 


6.00 
8.00 
20.00 


7.00 
7.00 
10.50 
4.00 
13.00 
20.00 


>:)u1 
'> 


—_ 
or YIU 


22.59 
22.50 


RS i 2 ara Daas 2 34@ 38 
Santalyl Acetate 22.50@ 
Skatol, C. P....(0z.) 9.00@ 10.00 
Styralyl Acetate..... 20.00@ 
Styralyl Alcohol 20.00@ 
Terpineol, C. P. dom.. .38@ 40 
i .38@ 55 
Terpenyl Acetate 100@ 1.15 
NR 5 walactaawess .25@ 
fy | PE eee 2.40@ 3.00 
Vanillin (clove oil)... 6.25@ 7.15 
(guaiacol) ....... 6.00@ 6.90 
WOERONNO) «de caceauwe 20.00@ 
Vetiveryl Acetate 21.00@ 25.00 
Violet Ketone Alpha. 5.00@ 10.00 
LA cuvadianen ver 5.50@ 8.00 
Methyl ........... 5.25@ 8.00 
Yara Yara (methyl 
ester) 1.75@ 1.90 
BEANS 
Tonka Beans, Para... 1.00@ 1.25 
Angostura ........ 2.00@ _ 2.15 
Vanilla Beans 
Mexican, whole ... 3.50@ 5.50 
Mexican, cut . 8.00@ 3.15 
Bourbon, whole ... 1.75@ 2.25 
Bourbon, cut ..... 1.60@ 2.00 
South American .. 2.00@ _ 2.50 
TINCTURES 
Ambergris ..... 18.00@ 24.00 
Bentoim .......- 1.75@ 
CGS 6ace's naa naman 2.50@ 4.00 
Bee MN ic oweus 32.00@ 
Cri BONG 6 nso occa we 2.00@ 
Balsam Tolu ........ 1.50@ 
WOME v6 ewiescanes 3.00@ 
SOLUBLE RESINS 
Ambrette 18.00@ 
Benzoin 2.75@ 4.00 
Castoreum 28.00@ 
CONN i cin ces dca 13.00@ 
Civet ; 80.00@ 
Galbanum .......... 6.00@ 
Labdanum .......... 6.00@ 7.00 
MOSEUE. voticsdb micas 6.50@ 7.00 
Oak Moss 14.00@ 16.00 
Olibanum 3.50@ 6.00 
ed ce ee 6.00@ 12.00 
Orris Root 18.00@ 35.00 
Patchouli .......... 10.00@ 18.00 
Peru balsam ...... 6.75@ 
Sandalwood ........ 12.00@ 16.00 
PIUNUNE \ wha d-dhaeand eae 2.75@ 

Tolu balsam ........ 4.50@ 6.00 
VORRUOEC. Asicwavvers, 15.00@ 25.00 
CERTIFIED FOOD COLORS 
po | 3.50@ 4.00 
COPMMOO ES .iw cas ccce 3.50@ 4.00 
Tartrazine ......... 3.50@ 4.00 
Ponceau 3R ........ 6.00@ 7.50 
Ponceau SX ........ 5.00@ 5.25 

oo 15.00@ 
Ervthrosine ........ 20.00@ 
Guinea Green B ..... 15.00@ 
Light Green S.F..... 25.00@ 
Fast Green F.C.F.... 30.00@ 
Yellow A.B. ........ 3.50@ 
WOW Ch ciccees 3.50@ 
Sunset Yellow F.C.F.. 3.10@ 3.25 
Naphthol Yellow S... 8.00@ 
SUNDRIES 

Alcohol. Cologne 

spirits, per gal... ..2.6214@2.73% 
Ambergris, black Nominal 


gray 


39.00@ Nom. 


Baudruche skins, gross 18.00@ 25.00 
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Beaver Cast 8.00@ 12.00 Talc, domestic, ton. 18.00@ 33.00 ordinary J0@ 
Castoreut 12.50@ 15.00 French 10.00@ 45.00 Olibanum, tears 19@ 
Chalk, precipitated O3te@ .06): - Italian oes 00.00@ 65.00 ga) | ee 12%@ ‘ 
Sir Samal aabes Zine oxide, U.S.P. 13'2@ 15 Orange flowers : 40@ 1.00 

a 1.25@ Zine stearate .26@ 30 Orris root, Florentine .28@ 35 
— ae - : : 3 os powdered oda 380 
Cive nce ’ we : CRUDE DRUGS Verona 27a 3 
Clay, Englis! 0212@ .03%2 Almond Meal .25@ 40 powdered o1@ 70 
Kaolir 06@ ‘US Balsam Copaiba, S. A. o4@ 40° Patchouli leaves 25@ 90 
Lanolir vdrous 18@ 20 Para 334 + Peach Kernel meal 35@ 

anhydr« .20@ 25 Balsam Peru 2.00@ 2.10 Quince seed 7T5@ 90 
Mag Stearate 26@ 10 Balsam Tolu . 140@ 145 Reseda flowers, powd. 1.50@ 

Musk, Cab. pod Cardamon seed, decort L.75@ L.80 Rhubarb root, powd. 25a 65 
ince 22.50@ Non Guarana 3.25@ 3.65 Rice starch 12@ 15 
Cab.. g ned Nominal Gum benzoin, Siam 1.50@ 1.75 Rose leaves red l 

fonquin, pod 20.00@ Sumatra b0@ 5 pale 0@ 
Tonquin, 2 27.00@ Gum galbanun 135@ 1.50 Sandalwood chips 45@ 50 

Orange flower, water, Gum myrrh 45@ .60 Styrax ; ADN@ 3.35 

val L50@ Henna, powdered 16@ oo Venice, turpentine, 

-etrolatum, white . 06°8@ .08%s lanum .00@ 5.50 true, gal. 304 

tose wa gra 1.25@ Lavender flowers, Vetivert root 30@ 

Sapor 1.60@ sel Lh@ .60 Violet flowers 95@ 1.1 

Essential Oils Vanilla Beans 
(Continued from Page 55) The market remains unsettled. Mexicans have been 
lavend are in good supply and can be had at ve steady and seem likely to remain so but this is tl 
reasonable 1 Tuberose is firm with stocks none Only type which is in a stable position. Reports from 
bag tmnportat Marseilles indicate a desire to sell on the part of 
In the domestic group, there have been slight reces brokers and holders and some very low prices ha 


sions on peppermint and spearmint. The country still 


has a fair quantity of oil which in some instances is 


being quite cheaply offered. Buying has not been heavy 
houses are said to have 
that 


below $3 per pound is a good buy at any time. Worm- 


flavor purchased 


bulk at 


although some 


in fair volume believing peppermint in 


seed is also a shade easier although it seems unlikely 


to decline much Wormwood is in almost normal sup- 


ply for the first time in several years with the result 
normal levels 


levels. 


that declined to nearly and 


stable at 


prices have 


are Dy no mean present 


The seed and spice group is irregular and more 01 
less unsettled. Anise is in considerably better supply 
and prices have declined to some extent with th 
general market easier Clove is somewhat firmer 
owing to a tighter position in the raw materials. 


Ginger has weakened and distilled can be had at lower 


levels Pepper has also declined rather sharply on 
lowered cost of production 

The miscellaneous group has been featured by con 
tinued firmness in citronella and geranium together 
with weakness in bois de rose and to some extent in 
linaloe Camphor oils are also in bette supply and 
easier but have not declined very much during the last 
mont! Numerous other items are subject to slight 
shading but tl is due rather to slackness in current 
demand than to any fundamental weakness in the posi 
ti f the market 

Crude Drugs and Sundries 
The general position of the market is not very satis 


factory Business is slack and most of the items on 
the list can be haded on actual orders. There are 
few sizable orders in the market. Balsam copaiba is 
firmer. Gums are generally easier and in good supply. 
Orange flowers are scarce and rose leaves are in no 
very heavy supply. Other items are virtually un 


changed from the prices prevailing at the time of oui 


former review. 





been named on substantial quantities of Bourbons for 


import. Stocks of Bourbons here and in France are 


large and the crop will be a large one although ma 
terially less than last year’s record. Demand here has 
been no better than fair although there has been some 
Under the circumstances _ it 


improvement. present 


seems unlikely that Bourbons make real re 


this What will do 


depends upon the crop at that time. 


can any 


covery season. they next season 


Advertising Bill in Kansas 


The legislature of the state of Kansas has before 
it a bill designed to control advertising. The bill, 
among other things, prescribes that any advertisement 
for the sale to the public of food or medicine for 


man or beast or of any cleansing preparation, shall 
carry in the advertisement the net weight of the food, 
medicine or cleansing 
the 


container or 


preparation in type of equal 


largest used for the name of the 


the 


size to type 


vrice thereof. 

The phrase regarding cleansing preparations would 
this bill toilet 
preparations. It 


make cover and certain other 


refers only to the state of 
Mo. 


ness in Kansas are urged to take steps looking to the 


soaps 
Kansas 
not to Kansas City, 


and Companies doing busi- 


defeat of the proposal. 


Batavia Supply of Citronella Oil 


A firm located in Batavia, Java, claims to be able 
to supply citronella oil in any quantity. American 
firms that wish to make such connections are safe- 


guarded by a local law which requires that all ship- 
ments of citronella oil shall be analyzed by the Govern- 
The 
with the shipping papers 
Batavia). 


ment before export is permitted. Government 


analysis is always sent 
(Consul Joseph Groeninger 
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pu Se ction 


CONDUCTED BY Or. E.G.THOMSSEN 


Inlaid Soap 


N this invention described in French Patent 641, 
| 584, issued to Hertog and Hamon, Aug. 7, 1928, the 


cakes or blocks of soap are inlaid with a different ma- 
terial (such as animal or vegetable fat, tallow, stear- 
ine, etc., animal, vegetable or mineral waxes, paraffin, 
cetin, et their substitutes) utilized as it is or 


colored, so as to form a design or words and, in par- 
ticular, advertisements 

The inlaving is made as follows:—The cakes 01 
blocks are moulded in the usual way, the necessary 
hollow parts for inlaying being provided. The depth of 
these hollows varies, and may pass through the cake. 
The inlaid designs or words may be made on one or 
more sides, the hollows being filled with the aforesaid 
materials, either molten in the case of fat, or with 
pressure, when the material can only form a _ paste 
The inlaying can be made by hand or machine. When 
cool or dry the material in excess is scraped off by 
hand or machine. Thus the cake or block will have 
one or more lines of words, trade-marks, ete., in glar- 
ing colors. Owing to the depth of the inlaid parts the 





words or designs will always be conspicuous during all 
the time the soap is in use.—The British Soap Manu- 
facturer, Vol. IV, No. 49. 


Beeswax 

The separation of wax from honey is briefly de 
scribed by P. Martell in Chem.-tech. Rundschau, 44, p. 
1108 of 1929. The wax is then filtered while hot 
through cloth, the residue being further extracted wjth 
benzine or carbon tetrachloride. Beeswax consists 
chiefly of palmitic acid, crude cerotic acid, myricy]l ester 
and hydrocarbons amounting to 12 to 17 per cent. The 
pure wax has a faint aromatie odor, is insoluble in 
water and cold alcohol, completely soluble in boiling 
alcohol, from which it separates on cooling, soluble in 
ether, benzine, carbon disulfide, carbon tetrachloride, 
turpentine, Me.CO and some ethereal oils. Fatty acids 
amount to 46 to 47 per cent; specific gravity, 0.958 to 
0.970, that of German beeswax being 0.060 to 0.966; 
melting point, 62 to 66.5°; acid number 16.71 to 22.00; 
saponification number 82 to 103.69; iodine number 6.1 
to 13.01; ratio of acid number to esters, 3.02 to 4.03. 
Adulteration by ceresin or paraffin reduces the saponifi 
cation number below 92. Bleaching of crude wax may 
be accomplished by sunlight, especially after the addi- 
tion, of turpentine by chlorine, potassium chlorate, 
potassiu) permanganate, but is usually done by 
chromic acid. Absorbents such as infusorial earth 
floridin, ete., may be used. The uses of beeswax are 
briefly reviewed.—Chem. Abs. vol. 23; No. 21, p. 5341. 
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Stipulations on “Naphtha™ Soap 


NSHREE different corporations engaged in the 
‘| manufacture of laundry soap and soap products, 
ind representine in advertisements that their respec- 
tive wares had naphtha content, are the subject of 
tipulation agreements with the Federal Trade Com- 
mission, the substance of which was made public by the 
commission on February 26. In its announcement the 
commission stated that the soan products advertised 
as containing “naphtha” did not contain that element 
“in excess of one per cent of the soap.” The com- 
mission said further: 

It was also nrovided that, if necessary to that end, 
there be incorporated in such soap or prodvets upon 
marufacture certain ingredients other than, naphtha 
which will retain the naphtha content or prevent its 
rapid volatilization. The first corporation advertised 
White Naphtha Soav, which was found to contain, 
at the time of sale to retail consumers, naphtha 
amounting to only about four-tenths of one per cent 
by weight of the soan. The second company’s soap, 
called Naphtha, retained about seven-tenths of one 
per cent naphtha by weight thereof. The third group 
called its soap White Naphtha and produced also 
“Naphtha Borax Soap Powder,” but the naphtha con- 
tent of the soap was practically all lost before reach- 
ing the retail trade, while the soap powder, composed 
of finely divided particles, would not retain a volatile 
ingredient so that its naphtha was also dissipated. 

In accordance with its practice the commission with- 
held the names of the three corvorations involved. 


Determination of Detergeney of Soap Products* 


{ machine known as the Launder-Ometer made by 
the Atlas Co. was used, according to L. T. Howells, 
Oil and Fat Ind. vol. 6, No. 6, 1929, under the follow- 
ing conditions: Distilled water at 150° F. was used. 
The suds strength was 0.2% based on original soap. 
The cloth pieces were 2.5 x 4 inches. The jars con- 
tained 10 rubber balls 1 em. in diameter and weighing 
1.5 g. A 20-min. suds followed by two 5-minute rinses 
constituted a wash; and the volume of the suds bath 
was 100 ce. and of the rinses 200 cc. The number of 
washes required completely to remove the soil from 
the cloth was taken as an index of detergency. Most 
of the collaborators reported between 4 and 5 washes. 
However, when the same cloth samples were placed on 
a white background and shaded from direct light, out- 
lines of the stripes could be seen up to 16 washes. This 
method has proved the best thus far suggested. 


*Chem. Abs vol. 28. No. 16. p. 4092. 1999 















Soap as a Non-Detergent 
a. has important uses in the technical arts and 
in industry other than as a simple detergent. Pri- 
marily its use may be determined by its insolubility; 
that is, it is one of the insoluble metallic soaps, but 
as most of these are made from ordinary sodium or 
potassium soaps they are of interest to the ordinary 
soap maker. 

Ordinary soluble soap has the peculiar property of 
being able to enter the body through the skin pores far 
more rapidly than does oil; for this reason all the old 
true liniments were soaps. These might be compounded 
by the druggist, like hartshorn liniment, which is am- 
monia and olive oil, or made with drugs and an alco- 
holic solution of soft soap, like soap liniment and 
opium liniment, but all depended upon their rapid 
entry into the body upon soap. Even Carron Oil, that 
favorite remedy for the rapid alleviation of burns and 
sealds, being made of linseed oil and lime water, con- 
tains a calcium soap. 
use of in the modern vanishing creams, the best of 


This property of soap is made 


which are glycerine solutions stiffened up with a fine 
The best “rubbing oils” have soap 
as an important component, and many of the popular 
ointments are compounded with appreciable percent- 
ages of hard or soft soaps. 

As a size and filler for textiles soap, usually with 
admixtures of other ingredients, has very important 
uses, the many 
being dependent upon its use. In this case a finishing 
bath of metallic salt precipitates the soap in the fibres 


stearine soda soap. 


surface finish of important fabrics 


or on the surface as an insoluble body, making the 
difference and non- 
washable body. This filling property, with insolubility, 
and the property of these insoluble soaps of working 
to smoothness under hot rollers is taken full advantage 


sometimes between a washable 


of by the paper maker. His rosin size is simply a 
rosin-soda which he 
waters, and which, when it is thoroughly incorporated 


into the mass, is precipitated into the allulosic fibres 


soap, adds to the pulp in the 


as an insoluble aluminum-rosin soap by the addition of 
the requisite amount of alum. This fills the pores so 
effectually that when the paper is printed upon the ink 
does not Old papers printed before this method 
was introduced often 
pigment, due to the running of the varnish from the 
ink. 

The physical property of soap as an emollient of its 
“feel” under the fingers is made use of in printing 
inks where the “pull” of the ink, due to gumminess of 
the linseed oil varnish used in the manufacture, is so 
great that often the surface of coated papers is lifted 
on to the type carrying the ink. To correct this and 
ensure the ink is deposited on the paper pomade, a 
vaseline—soft is incorporated with the 
other ingredients, and is always necessary with certain 
colors that have a propensity to gelatinize the linseed 
oil varnish. Most of the ink “softners” and 
tors” used in the printing machine-rooms have soft 
soap as their base. 

To the remarkable emulsifying power possessed by 
the soluble soaps is due their supreme importance in 
the disinfectant industry. The wonderful antiseptic 
properties of the tar acids are greatly enhanced when 
they are colloidally distributed through water, and, 


run. 


show a brown stain outside the 


soap mixture 


“correc- 
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consequently, for human _ use, in_ disinfectants, 
from the common creosote solution in rosin-soda soap, 
giving a white opaque emulsion to the finest cresylic 
acid in linseed potash soap, the use of soap in some 
form or another is general. Insecticides, fungicides 
and sheep-dips have also, when required as an emulsion, 
soap as the base, there being nothing available so clean, 
harmless and stainless. 

Soap is the last thing one would expect to find in 
weather resisting paint; yet it is certain at least part 
of the merit possessed by white lead over other paints, 
is that during manufacture part of the linseed oil with 
which it is milled combines with part of the lead to 
form an lead Now these insoluble 
metallic soaps, being organic salts of the metals, are 
soluble in the rest of the linseed oil forming with it a 
fine drying glossy varnish. All the usual paint oils, 
linseed, tung, poppy, hemp and soya dry very slowly; 
it is not until small quantities of certain metals are 
incorporated with them that they dry rapidly enough 
to be fit for use in paint. These metals are lead, man- 
ganese, cobalt and iron; and one method of incorporat- 
ing them is to boil their oxides with the oil. The time 
and temperature required to do this efficiently are such 
that the oil becomes exceedingly dark, too dark indeed 
to use in light paints and enamels, and use is made, 


insoluble soap. 


therefore, of the oil soluble properties of metallic soaps. 
These are made by pouring a solution of pure rosin- 
soda or linseed oil potash soaps into solutions of salts 
of lead, manganese or cobalt; collecting, washing and 
drying the precipitate, which is sold as lead, manganese 
or cobalt resinate or linoleate as the case may be. These 
dried precipitates dissolve rapidly in warm linseed oil, 
darkening are even inclined to 
them the 


and instead of 
bleach the oil, 
rapidity of drying. 

Varnishes, scumbles and stains are very often colored 


some 


besides giving necessary 


by dyes normally insoluble in oil and turpentine. Cer- 
tain dyes can be dissolved in soap and water, and the 
judicious addition to the vat of acid, or alum, accord- 
ing to the dye, results in the mass of the soap base, 
colored with the dye, rising to the top of the vat. This 
in oil, varnish and turpentine. 
stains, the 


photo- 


mass is then soluble 


Besides being used for the usual varnish 


product is used in many of the new colored 
gravure inks. 

The insoluble metallic soaps are of great importance 
in the waterproofing industry. The fine green color of 
rich cloths as seen on canvas travelling bags is due to 
copper soap; but, of course, there are metallic soaps of 
all colors and on all types of soap base to choose from. 
In one method of carrying out the process the canvas 
is run through a tank containing a solution of suitable 
soap, the fat and oil components of which vary accord- 
ing to the purpose for which the finished canvas is to 
be used, and then run through another tank contain- 
ing a solution of a salt. In this way the 
metallic soap is precipitated in the fibres of the canvas. 

A somewhat similar process is used in curing damp 
walls in indoor situations where the wall-paper soon 
becomes unsightly. The plaster surface is painted first 
with a moderately strong soap solution, then with a 
solution of alum and the aluminum soap fixed in the 


plaster. 


metallic 


(Continued on Page 63) 
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Milled Toilet Soaps 


Methods of Milling Various Types of Soaps—Welter Process 


of Dry Saponification a New Development 


by Eugene Schuck 


ILLED toilet soaps derive their name from 

the mechanical features of the process of their 

manufacture. This milling process comprises 
the acts of shredding or chipping the soap, drying it 
by natural or mechanical means, amalgamating it in 
the amalgamator, running it repeatedly 
through the so-called soap mill and finally 
plodding it in the soap plodder. By all 
these various procedures, milled toilet 
soaps differ from the manufacture of 
other toilet soaps, which may simply go 
from kettle or crutcher into the frames 
and are then transformed into salable 
cakes without greatly changing the physi- 
cal characteristics of the soap. Having 
established the distinction between these 
two classes of toilet soaps, the writer, to 
stay within the scope of this article, 
classifies in turn the milled toilet soaps according to 
the mode of manufacture, into the following groups: 


l Boiled and settled soaps 
a Made from heutral fats or oils. 
Made from hydrogenated fats or oils 
Made from fatty acids 
2 Boiled but not settled soaps 
+. Soaps made by dry saponification method 
' Milled toilet soaps from cold-made or half-boiled soaps 


Whether a milled toilet soap is to be a cheap and 
comparatively low grade article or a very high class 
article, does, of course, depend less on the mode of 
milling and the efficiency of the mechanical equipment, 
but rather more so on the quality of the so-called 
“base soap.” This is evident. No matter how perfect 
the milling equipment, the quality of the milled soap 
depends primarily on the raw materials used in the 
manufacture of the base soap and the skill and care- 
ful attention used to produce a_ suitable milling 
medium. 


Requirements of Base Soap 


What are, then, the requirements of a good base 
soap? Primarily it must be emphasized that the soap 
should be neutral. It should not contain more than 
0.04% of free alkali and on the other hand, it should 
not contain any unsaponified fat. It is, of course, well 
known that a soap which contains an appreciable 
amount of uncombined alkali irritates a sensitive skin 
and is for that reason objectionable. From a technical 
standpoint, such a soap is still more unsuitable, be- 
cause it has not the required milling properties. It 
does not possess the necessary plasticity, is in fact 
short and crumbly and as a consequence, comes out of 
the plodder, not as homogeneously smooth as a neu- 
tral soap. The pressed cakes also show a tendency to 
crack or crumble. This objectionable condition stands 
in direct ratio to the quantity of uncombined alkali. 





To the experienced soap maker, assisted by laboratory 
control, it should not be a difficult matter to fit his 
soaps in such a manner that they do not contain any 
excess alkali. Once in a while, however, it does happen 
that such a condition exists in the settled soap. In 
may be well to neutralize tne soap in the 
crutcher by an equivalent addition of 
stearic acid, or fatty acids of low mole- 
cular weight. 

The idea, prevalent in this country and 
abroad, that super-fatting a soap is 
equivalent to neutralizing any excess 
alkali is only partly correct. Most super- 
fatting mediums not alone do not but can- 
not combine with any excess. alkali. 
Adeps lanae (wool fat in a refined state) 
for instance, which is very frequently used 
for super-fatting, is more akin to the 
waxes than to the fats, since it contains a much larger 
proportion of esters of higher alcohols than of 
glycerides. For this reason it is absolutely unsuitable 
to combine with any excess alkali. Other super-fatting 
mediums like the derivatives of mineral oil—the 
mineral waxes—are ipso facto unsuitable for the same 
purpose. In the last few years the use of sulfonated 
castor oil has been recommended as a neutralizing 
agent for soaps containing an excess amount of free 
alkali. The latter offers an added advantage, because 
it increases the lathering qualities of the soap. 

The practice of some soap makers, when finishing 
their soaps, to add more than an equivalent amount of 
fat or oil to the soap in order to produce an absolutely 
neutral product is not to be recommended. In their 
endeavor to achieve this object, more than the neces- 
sary amount for neutralization is added and as a con- 
sequence, the soap will contain more or less unsaponi- 
fied fat. Needless to say, that such a soap is liable to 
turn rancid in a short time. ; 

At this point it may be appropriate to elaborate a 
little on the principle of “absolute saponification,” 
considered from a scientific standpoint and to trans- 
late these observations later on, into the practical ap- 
plications of these principles. The principle of abso- 
lute saponification is based on scientific observations 
of a colloid-chemical nature and concerns itself with 
the endeavor to create a highly colloidal condition of 
the fat-alkali emulsion, in other words, to create as 
large as possible the areas of surface friction between 
fat and alkali. This not alone speeds up saponification, 
but also makes it more complete. 

In a practical way tallow and coconut oil are 
saponified on top of the nigre, left over from the 
previous batch, with the corresponding amount of 


99 


caustic soda lye 30-32° strong. Care must be taken 








































































that the soap does not bunch by regulating the amount 
When saponified, the 
kettle should 
alkali and an approximate 
The soap 
added at this 
with the aid 


of the necessary caustic soda lye. 


now homogeneous mass of soap in the 


contain from 0.4-0.5 free 


percentage of 50 total fatty acids. boils 


in a thin fluid state. Salt should not be 


stage. Then water is added, preferably 


of a rubber hose, under lively boiling. It will soon be 


evident that the mass in the kettle changes its physical 
thick 
spatula, a 


appearance. It becomes and viscous. A sample 


should have, on the tough consistency, yet 


be clear and transparent. It may be observed that the 
and boiling, wil! form 
(not 


will soon remedy this condition, and they will entirely 


soap upon the addition of water, 


water lumps. A smal! quantity of salt more) 


disappear on prolonged boiling. Samples taken from 


the kettle at 
as the 


remain constant as far 
The 
soap left at rest for 
After this length 


soap is again boiled up and 


intervals should 


percentage of free alkali is concerned. 


steam is then turned off and the 
several hours, preferably all night. 
of time, the 


it will be found that the percentage of free alkali has 


upon testing 


perceptibly increased, due to hydrolysis upon boiling. 
The 
regular manner. 
fected by the 


containing more than 


salted out and finished in the 


Absolute saponification has been ef- 


soap can now be 
uniformly homogeneous 
0.4% free alkali, by 
the employment of a minimum of salt during saponi- 


creation of a 
mass, not 


fication, by creating a viscous tough colloidal condition 
in the soap and letting the soap rest in this condition 
for several hours. 


The experienced soap make should be in a position, 


even without laboratory control, to judge correctly 


If he 
settled soap out of the kettle, lets it 


whether or not a base scap will mill well. takes 


a sample of the 


cool and kneads it between his fingers, it should pos- 


sess a certain degree of plasticity and remain homo- 


plastic under continuous kneading. If, on 
hand, the 
that 


contains an excess of 


geneousl) 


the other soap becomes short and crumbly, 


alkaline o1 
Both conditions 


sign it is either too strongly 
salt. 


duce an unsatisfactory piece of toilet soap when milled. 


it is a 


will pro- 


If the soap, while still containing all the moisture, 
does not under finger kneading, remain homogenous, it 
will certainly not remain so when it is dried and 
milled. The soap, fresh from the kettle, should also 
upon cooling, have nothing more than a faint and 
clean soapy smell. Any odor which reminds one eve? 


so faintly of the odor of the used fats or oils is not 


only objectionable, but proves the presence of unsa- 
ponified fats. 

The use of hydrogenated fats or oils for base soaps 
toilet 


now produced from these raw materials. 


is not new any longer. Good milled soaps are 
Hydrogenated 
glycerides, however, produce a soap which cannot be 
favorably compared with soaps made from non-hydro- 
genated glycerides. Soaps from hardened oils do not 
lather sufficiently because they do not dissolve easily. 
Their odor, while not altogether objectionable is some- 
what peculiar, and when dry, the soap splits open and 
All of 


what discouraging, but while it may be objectionable 


becomes unsightly. these features sound some- 


to produce a base soap for milling purposes solely from 
hydrogenated glycerides, they may be used in a mix- 


AMERICAN PERFUMER & 





ESSENTIAL OIL REVIEW Marcu, 1930 
ture with non-hydrogenated glycerides to very good 


advantage. 
Dr. Walter Schrauth 


sulfonated castor oil to base soaps 


recommends the addition of 


made from a con 


siderable percentage of hydrogenated glycerides, not 


alone for the purpose ef increasing the lathering quali- 


ties of the soap, but also to insure their stability in re- 


gards to rancidity. It has been observed that base 
soaps treated with sulfonated castor oi] will not turn 
rancid even after several years of storage. This oil 


may be added to the shredded soap in the amalgamato? 
or it may be added to the soap in the crutcher. 
now at the of soaps 


Having arrived second group 


suitable for milling, the writer is of the opinion tha 
this group as well as group No. 4 (milled 
half-boiled 


much consideration as fat 


toilet soaps 


from cold made and soaps) are not worth 
for mill- 


resulting 


as their suitabil 





ing is concerned. They can be milled. The 


products are, however, in appearance as well as in 


quality, not equal to the milled soaps made from set- 
tled base soaps. A further consideration which may be 


termed a disadvantage is the loss of glycerine and the 


fact, as in the case of from coconut 
oil, that these 


unsaponified fatty acids and neutral oil, which 


cold-made soaps 
soaps contain an appreciable amount of 
no doubt 


will lead to rancidity in course of time. 


An entirely novel way of producing milled toilet 
soaps and which at the same time is a radical depart 
ure from all existing processes, is the Welter proces 


146,189 and U. S. P 


in the dry 


of dry saponification. (D. R. P. 
1,560,626). This 
98-100% 


process consists saponifi 


cation of pure fatty acids with the requisite 


amount of sodium carbonate (soda ash). Soaps made 
by Wr. Welter’s precess are in the main as good look- 
ing as any milled toilet soap made from the base soan 
by the boiled and settled process. 

The advantages consist in the rapidity of manufac- 
ture, the saving of costly drying equipment and in the 
greatest disad 


only high 
employed and they in 


increased scope of raw materials. The 
vantage 


percentage 


however, consists in the fact that 
fatty acids may be 
turn can only be produced in a specially constructed 
copper. As the 


lished some time ago his observations on Dr. 


autoclave, made of writer had pub- 
Welter’s 
process in this publication it would lead too far to go 
into further details about it. 

In conclusion the writer expresses his opinion how- 


ever, that in some not too distant time, a base soap 
for milling 
Dr. Welter’s 
portant point, namely that dry saponification may be 
effected and economically by the employ- 
ment of glycerides and the equivalent amount of caus- 
tic soda, with the impending loss of glycerine, to be 


compensating saving of time, labor 


purposes may be produced analogous to 


process, differing however, on one im- 


efficiently 


sure, but with the 


and fuel. 


(This article 8 copy) ighted and may he re produce d 


only by special permission) 


Enjoyment and Profit 
row VeCarqo, Nnoxrville, Tens 

I thoroughly reading THE AMERICAN 
FUMER and profit by receiving it each month. 
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British Soap Exports Decline in 1929 
(From Ou 


’ ) 
Special Co respondent) 


British trade returns for 1929 disclose a 
serious fall in soap exports and, although the exports 
of toilet these 


cheaper sorts and did not materially 


LONDON. 


mainly of the 


he lp to 


soap increased, were 


sustain 





the aggregate total value. The full extent of the de 
cline is shown in the following table from the Man 
chester “Commercial” 
SOAP 
Is Lv yes oy 
{ \ { \ 
So 4.504 $7,911 } v1 Hb 4s 
Hard, bars, table 151,175 141,951 Js1.s74 V32 
Abrasive 11,867 16,738 7.204 1S.064 
Toilet and ha us 79.993 63.3 OU 0 25? 414 
Othe S.OTU O.SD0 STS rst 
ONT 409 TO OUT.OST OO.BTT 
mA is 
Sol 10.26 S.S1] ol ir U.b61 
Hard, bars, tablets..1,445,40% 1819186 L7TS.69T 2.470.505 
Abrasive 4.627 : 0 TUSSI 7? SOF 
Foilet and shaving So S04 SOU.S24 715,501 THO.G42 
Uther SOAS 7,322 173,099 161.446 
HOS, 162 lol wan is 4 1.12] 
‘ lles 9 107.748 ive oOo. 9G) UST 
GLYCERINI 
IMPORTS 
ws oh ms mo 
c'w Cwt x L 
Crude $2,903 6.226 95,447 11,041 
Distilled 7.182 10,98 0382 6.5458 
EXPORTS 
Crude 22.728 91,455 64,418 AS81909 
Distilled Peo 550 150,802 165.526 42,110 


This decrease in exports is probably attributable to 


depressed trade conditions generally throughout the 


world, to keener foreign competition, and to the grow- 
ing tendency for many countries, especially among the 
newer states of Europe, to develop a soap industry of 
their own. In this connection, the Lever combine is 
pursuing its policy of establishing soap factories in its 
trade 


foreign markets, thereby decreasing its export 


in soaps from Port Sunlight. Moreover, imports of 
foreign soap into the United Kingdom, after a fall in 
1928, more than recovered lost ground last year, so 


that British soap manufacturers are now having a dif- 
ficult fight even for their own domestic market. 
During the past 15 years there has been no startling 
technical change in the soap industry, except perhaps 
fat hardening or hydrogenation, and more recently 
the introduction of ethylene glycol as a glycerine sub 
stitute. 
search, subsequently developed in 
latter—ethylene 
America. The 
fortunate in being organized mainly 
combine, so that 


trade can 


The former invention was due to French re- 


Germany, and the 
glycol mainly 


industry of 


was developed in 


soap Britain is perhaps 


under one large 
most of the concerns engaged in the 
pool their research expenditure and share 
the benefits derived from it. 

The glycerine position in the United Kingdom was 
worse than ever last year, and prices fell still lower. 
Despite the most desperate attempts to find new uses 
for and otherwise extend the sale of glycerine, these 
efforts have been largely futile, and the introduction 
of ethylene glycol as an effective substitute costing 
rather less than glycerine even at its 
value, has greatly added to the difficulties. 


present low 
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Features of the Soap Materials Market 
Next Page) 


(Continued from 


Industrial Chemieals 


The position of the market is 
Makers of 


being 


Satis- 


} 
reasonably 


factory. alkalis indicate that contract 


and 
deliveries are somewhat below those of last year, the 
little 


quotas are taken up in fair velume while 


condition is causing concern. Current business 


in the open market is slack and an occasional lot 
reaches the spot at a slight concession. This, however, 
does not represent a market and happens only infre- 
quently. Other items in the group are rather easy 


With business slack and some shading of current levels. 
Uncertainty regarding the tariff is retarding the move- 


ment of goods to some extent. 


Other Soap Materials 


Conditions are not very active although there has 
been some business in these articles in 
than the soap trade. 
for export but the 


brisk. 


other industries 


Rosin has moved in fair volume 


domestic business has not been 


Prices on none of the materials listed are very 


firm at the moment. 


Soap As a Non-Detergent 
(Continued from Page 60) 


Soaps, of course, enter largely into the composition 
of many lubricants. Cart 
lime-rosin oil 


greases, train greases. glyc- 


erine grease are and soda-palm oil 


soaps; motor greases are olive, stearic and palmitate 
soaps mixed with, or, better still, made in the presence 
of thick lubricating oils. Aluminum soap is used as a 
thickener of light mineral oil. The soluble oils and ecut- 
ting 


compounds in such 


lubricants 
bored, are formed from 
dissolved in a fairly light 
this that when 
mixed with water for use the emulsion keeps perfect 


general use as 
where steel is being turned o1 
rosin 


castor oil or soap 


mineral oil; so perfect is compound 
for days, despite the fact it is being pumped through 
the machine and 
times every hour. 


poured over the hot tool a dozen 


These are some of the regular uses of soap not as a 
detergent. It would be interesting to know what soap, 
in time of stress, has been used for. I think the bare 
tabulation of its uses would fill a 


Re view, 


volume.—Soap Trade 
1929, 


Protest Duty on Soap 
Keystone Bros. of San Francisco, in protest 354334-G 
claim that soap classified at 25 per cent ad valorem 
under paragraph 13 of the Tariff Act of 1922 to be 
dutiable at 15 per cent under paragraph 82. Justice 
J. McClelland in T.D. 10729 upheld the claim basing 
his opinion upon the testimony given. 


Human? 


The remains of the six Pekin men recently found 
who are credited with being the original ancestors of 
the human race, had no heads. So, it 
herited this trait-—Brunswick Pilot. 


seems we in- 
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Soap Material Markets 


Vegetable Oils 


Soap makers seem to be showing a little more buy- 
ing interest in most vegetable oils and during the past 
few days, there has been a fair demand, particularly 
for Last 
were and 67gc. lb. 


coconut oil 
York and at 


cars, 


sales of 
New 
tank 
There has been a very 


forward deliveries. 
made at 


and 6%ec. 


6% Cc. 


6 36c. Pacific Coast in prices 
depending upon the delivery. 
good business lately in acidulated 
98° saponifiable, especially coconut. 
nut oil has heavy demand right 


production has been comparatively small. 


soap stocks basis 
Acidulated coco- 
and 


pro- 


along 
Most 
ducers are well sold up on their output for the next 


been in 


few months. 


Stocks of palm oils here are small but the European 
situation is easy. Buyers’ views have been too low to 
bring about any sizable trading. Crude corn oil is in 
fair demand and although crude cotton oil has experi- 
holding quite 


Last 


enced a decline corn oil is 


steady, due largely to smallness of production. 


recently, 


sales of corn oil were at 7'%c. lb. midwest mills. 


Olive oil foots have not been active but large 
consumers recently have been showing a good deal of 
interest in the Sales for early 
shipment from 614c. Ib. 
New York in here 
are quite 


realizing in the neighborhood of 7T1lee. lb. 


very 


situation. 
last 
However, 


European 


abroad were made at 


barrels. foots on spot 
material 


New 


are 


York 


scarce and holders of spot 


for small lots. 


A. H. HORNER. 


Glycerine 


the month of 


with 


The during 
February 
changes in prices and only hand-to-mouth transactions. 
Soap lye crude the 
lb., basis 80%, loose, delivered, with the few offerings 
Domestic saponification 


market for glycerine 


has been steady and quiet very few 


has maintained price of 6%c. per 


appeared. 
has remained steady with the 


absorbed as they 
glycerine while scarce, 
price holding at 7%c. to 8c. per lb., basis 88%, loose, 
delivered. In the dynamite grade, practically no trans- 
actions have the buyers apparently 


have withdrawn from the market. On the other hand, 


taken place as 
buying of chemically pure has been steady through 
the month per lb., in 


bulk. 


with the price holding at l4c. 


M. WARD. 


Tallow 
Since the last report tallow has undergone a steady 
and The 
cents per pound on smaller renderers’ production. This 


rather drastic descent. low mark was 6% 


level is the lowest reached since about 1922. However, 
the tide now seems to have turned with the purchase 
last week of over two million pounds of tallow and 


grease at an advance of % cent per pound. With this 
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cleaning up of stocks, the future should show a firmer 
trend. In addition a considerable tonnage of City 
Extra grade tallow was booked for export at prices 
ranging from 744 to 7% cents f.a.s. New York. 

Fancy or choice tallow was last sold at 7% cents up 
to 7% cents New York basis; while best quality House 
grease has brought 6% cents per pound losse f.o.b. 
seller’s plant. On the other hand, with the continued 
export demand choice White grease has 
entered domestic consumption at 6%, cents loose New 
York. 

The stronger Eastern market 
Middlewest. Prime Packers’ 
Chicago is freely bid and 6% to 7 


absence of 


affected the 
tallow 6% cents 
cents is asked. 

E. H. FREy. 
Preceding Page) 


has 
For 


(Continued on 


Soap Materials 
Tallow and Grease 


__ Tallow, New York, Extra 6%%c. Edible, New York, 
75sec. Yellow Grease, New York, 55c. White Grease 
New York, 6c. ' 


Rosin, New York, March 15, 


7.20 
30 
50 


95 


1929: 


Common to good 


% OO =) -!1-) 


Starch, pearl, per 100 lbs. 
Starch, powdered, per 100 Ibs. 
Stearic acid, single pressed, per 
Stearic acid, double pressed, per lb. 
Stearic acid, triple pressed, per lb. 
Glycerine, C. P., per Ib. 

Dynamite 

Soap, lye, crude 80 per cent, loose 

per lb. 
Saponification, per lb. 


.06% @ 
07 1 2(@ 


Coconut, Ceylon, Dom., per lb. 08 @ 
Palm Lagos, per lb 07% @ 
Palm Niger, per lb. .06% @ 
Palm kernel, per lb. 07% @ 
Cotton, crude, per lb. f.o.b., Mill .... 07 @ 
Cotton, refined, per lb., New York O84%@ 
Soya Bean, per lb. 10%@ 
Corn, crude, per lb. 10 @ 
Castor, No. 1, per 15%@ 
Castor, No. 3, per 12%@ 
Peanut, crude, per 09Y%~@ 
Peanut, refined, per 12%@ 
Olive, denatured, per gal. 80 @ 
Olive foots, prime green, per Ib. O7TuwE 


Chemicals 


Soda ash, 58 per cent, per 100 lbs. 24%@ 
Soda Caustic, 76 per cent, 100 lbs. .. .95 @ 
Potash, Caustic 88@92 per cent, per 

lb., N. Y. O06%@ 
Salt, common, fine per ton 9.00 @: 
Sulphuric acid, 60 degrees, per ton .. .00 @ 
Sulphuric acid, 66 degrees, per ton .. 15.50 @ 
Borax, crystals, per lb. .03 @ 
Borax, granular, per lb. 02% @ 
Zine, oxide, American, lead free, per 

lb. 06% @ 
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.o.b. 
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has 
New 


the 
ents 


York, 


‘ease, 


8.20 
.o0 
8.40 
80 
8.90 
9.00 








